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BUCKEY CODE 166 The original anti-static dry 


PUTS THE DRY BACK INTO DRY CLEANING p niet deine, Sea 


The original anti-static agent in Buckeye 
Code 166 eliminates your color and fabric- 
sorting problem. A great variety of light and 
dark, soft and hard-finished materials can be 
tumble-dried together, when you use Buckeye 
Code 166. All garments come out clean, and 
lint-free. Spotting time, too, is reduced to a 
minimum, because there’s no sticky film to extremely volatile. Contains no sticky film 
attract dirt and leave fabrics dull. Dirt really } : that attracts dirt and leaves fabrics dull. 
gives up and gets out—so does static! No other charge can compare with 

Designed for PERCHLORETHYLENE Buckeye Clean-Charge! It’s the industry’s 

Plants Only +» most effective soil-removing agent. 


up and gets out—so does static! 


Eliminate high finishing costs with Buckeye 
Clean-Charge. Its anti-static ingredient 
leaves garments free of lint because, unlike 
other charges, Buckeye Clean-Charge is 


ee 


YEN eee a um 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 

contact your local distributor 

or write THE DAVIES-YOUNG 
SOAP COMPANY 
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Nationwide Consumer Survey Shows . . YOUR CUSTOMERS PREFER 
LAUNDRY AND DRYCLEANING IN POLYETHYLENE 


In a recent nationwide consumer survey of 17 cities, 
72% of 1,300 respondents said they preferred their laun- 
dry and drycleaning wrapped in polyethylene rather 
than in any other packaging material. In several cities, 
percentages ran even higher. In Chicago and Philadel- 
phia, for example, the preference for polyethylene was 
greater than 83%; in Milwaukee, over 80%. 

But only 70% of those surveyed now receive laundry 
and drycleaning in polyethylene . . . proof that more 
people prefer polyethylene than are now receiving their 
clothes in this packaging material. 

Here, in order of relative importance to those queried, 
are reasons why polyethylene was first choice: 

e Polyethylene is transparent i 

It offers better protection against dust and water 
Garments are easier to store 

The film is stronger 

It keeps clothes neater 

Packaging is‘more attractive 

The film is soft, noiseless 





These are important reasons for considering polyethyl- 
ene to improve the quality of your packaging. Poly- 
ethylene gives that extra touch of prestige to your 


service .. . helps build business for you. And it is the 
most economical packaging material you can buy. 

When you buy polyethylene, be sure to specify the 
film properties that are best suited to your bagging 
operation. U.S.1., producer of quality PETROTHENE® 
polyethylene resins, will be glad to work with your sup- 
plier in setting up specifications to give you assured 
satisfaction. U.S.I. also has available a new booklet, 
“Which Polyethylene Film Should I Use,” which can 
help you make a sound choice. For your copy, write to 
the address below. 






USTRIAL CHEMICALS CO. 
Division of N I Distitt and Chemical Corp. 
99 Park Ave., New York 16, N. Y. 

Branches in principal cities 
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WHATEVER SS ee 
YOUR TYPE CLEAN AND WEAR 
OF OPERATION — 


FAST SERVICE 





A 35-pound, fully automatic unit at a price 
you’d expect to pay for machines not 
nearly so complete with profit features! 
Be safe—be smart—be money ahead! Dis- 
cover how the “Pacer” outperforms them 
all in your present or new plant. Call or 
write for Bulletin 503 today! 


Exclusive “’S’’ shape cylinder 
Deep-down, full drop action 

Both spray and immersion cleaning 
Positive direct drive 

Fast-cycle sludge cooker 


Puntex MANUFACTURING CORPORATION 


PAWTUCKET, RHODE ISLAND 
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Mechanization has 
come to trouser topping 
operation, too... 


Color charts help 
merchandise profitable 
dyeing sideline 
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Harry Griffiths, Pahnke Cleaners, 
Chicago Heights, Illinois, reports: 


$3600 


EXTRA INCOME 


FROM REGULAR CUSTOMERS 





“The nicest thing about Water Repellent service is 
that you can get the EXTRA income without handling 
extra garments.” 













Counter girls and Routemen find it easy to sell this profitable 
EXTRA-CHARGE service with Street’s dramatic demonstration 
kit. Order yours today and get your share of the extra profits 
that REP-100 Water Repellent service brings. 


--- SEE HOW OUR NEW. WaTER REPELLENT WORKS 


One counter demonstration kit FREE with 
each 6-gals. REP-100 in September and October 1960! 


Supply limited—Call your jobber salesman 


STRig 
rn 


es 
R. R. STREET & CO. INC. Jw 
») 


4, 
Vee igi? 


561 W. Monroe St., Chicago 6, U.S.A, 


” 
Sisiw3™ 
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Here’s the solvent that’s 3-WAYS BETTER/ 


ESPESOL DriRex 


EXCEEDS ALL STODDARD SPECIFICATIONS! 









eeeeeeeeeee COCO EEEEEET HEHEHE EEE EEEEHEETEEHEHHH 
. 


TRU RUEEEEOE ECC CEE eee 


Low opor 


W iat EVAPORATION 


nia FLASH 
o 


e EVAPORATION—Over twice as fast as regular Stoddard solvent 
e ODOR—Extremely low e FLASH POINT—100°F plus e COLOR—Crystal clear 
e APPROVED—by National Institute of Drycleaning 


Cleaners everywhere are turning to new Espesol DriRex, the 
solvent that gives them “3-ways superior” performance— 


extremely low odor, super-fast evaporation and high flash ESPESOL 300—Regular Stoddard Solvent 
point! Yes, DriRex exceeds Stoddard specifications in all 
ways! Ask your solvent distributor today how DriRex ESPESOL 320—Regular Stoddard Solvent 


can help increase your profits — give you better satisfied 


customers. 


ESPESOL 


lll!) 






Signal Oil and Gas Company, Houston Division 
P. O. Box 5008 NCD-960 

Houston 12, Texas 

Please send additional information on Espesol’s 
Amazing New DriRex. 

Name 

Title 7 — 


Company —_ 
Address — 








OTHER ESPESOL SOLVENTS 


ESPESOL 350—140°F. flash point where 
high flash point required 











it SIGNAL OiL AND Gas COMPANY 


HOUSTON DIVISION 


Post Office Box 5006—Houston 12, Texas—Phone WAinut 3-1651 


New York Office: 10 Rockefeller Plaza, New York, Phone Circle 7-2520 

Chicago Office: 1515 N. Harlem, Chicago, filinois, Phone Vi lage 8-5410 
Cleveland Office: 20800 Center Ridge Rd., Cleveland, Ohio, Phone EDison 3-0188 
Louisville Office: 4th and Broadway St., Louisville, Ky., Phone JUniper 3-7634 
Atlanta Office: 3121 Maple Drive, N.E., Phone CEdar 3-322 

Long Beach Office: 2828 jJunipero Ave., Long Beach, Phone NEvada 6-3301 


U. S. Terminals: 

Houston, Texas ¢ Chicago, Illinois ¢ East Liverpool, Ohio 
Madison, indiana «© Brownsville, Texas © Savannah, Georgia 
Carteret, New Jersey © Los Angeles, California 

Richmond, California 

European Terminals: 


Dordrecht (Rotterdam) Netherlands 
Livorno (Leghorn), Italy 
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HEAD VALVES — For all press makes and models; 
guaranteed interchangeable 


CHECK VALVES — All types for every installation 
GLOBE VALVES — Gate, ‘Y"’ and other standard 
valves for long term steam operation 

BUCK VALVES — With and without packing for all 
press makes and models 


STEAM VACUUM VALVES — Also air vacuum valves 
for any make press 





Bryce Tuttle says: 


HILDEBRAND SUPPLY CO., FRESNO, CALIF. 


“We've been 
recommending UNITED 
for 28 years!” 


When a dealer recommends a product for as long as 
he’s been in business, you Know the product has an out- 
standing record of performance. Such is the case with 
Bryce Tuttle. He’s been recommending UNITED BRAss 
Valves and pressing machine parts to his customers for 
twenty-eight years! 


Bryce knows from experience that UNITED products are 
precision-engineered to give trouble-free service. Will 
actually aid in increasing plant production by decreasing 
equipment downtime! Why don’t you specify UNITED 
Valves and pressing machine parts the next time you 
replace? 


Order from your nearest dealer, or write UNITED Brass 
for complete information. 


UNITED BRASS WORKS, INC. 


Department NL-9 


Randleman, North Carolina 


50 YEARS (OF SERVICE TO THE LAUNDRY AND ORYCLEANING INDUSTRIES 


1960 











EW PRODUCTS and literature 


Street's Counter Kit 


Drycleaners who are users of 
Street's REP-100 water repellent 
can obtain this counter demon- 
stration kit free during Septem- 
ber October. Other 
chandising aids are also avail- 
able 

For additional information: 
R, R. Street & Co. Inc., 561 W. 
Monroe St., Chicago 6, Ill. 


and mer- 


Fluff 'n Puff in 3-D 


Fluff ‘n Puff, 
ot America, 
three 


Pillow Servic« 
devised this 
viewer to 


has 
dimensional 
demonstrate. its pillow-« leaning 
The 


viewer shows a housewife hand- 


services to housewives 
ing over some lifeless old pil- 
lows to the salesman. The next 
scene shows a pillow-renovating 
in action, followed by 
closeups of the unit’s germici- 
dal ultraviolet and feather 
tumbling action. The last frames 
show the fresh, clean and fluffed 
complete with brand- 


mac hine 


ray 


pillows 
new ticking. 

For additional 
Fluff ’n Puff Pillow 
America, 1645 Hennepin 
Minneapolis, Minn 


information 
Service ot 
Ave 





YOUR REQUEST 


for further information will get 
quickest and most complete at- 
tention as a worthwhile inquiry 
when it’s written on your let- 
terhead. Be sure to mention 
THe NATIONAL CLEANER. 





Boilertrol Catalog 


A four-page, two-color cata- 
log on Boilertrol, automated 
boiler blowdoWn control, can be 
obtained by writing: Boilertrol 
Corp., 798 Third Ave., Brook- 
lyn 32, N. Y. 


No-Lint Detergent 

The new Imperial is designed 
for use as a detergent and ad- 
junct to all drycleaning solvents. 
The new detergent has integral 
molecular conductance 
to handle static generation. Ac- 
cording to the manufacturer, a 
non-classification type of opera- 
tion, without regard for color or 
fabric weight, is possible with- 


system 


out additives or accessory equip- 
ment through this new non-lint- 
ing Servo Unibatch handling 

For information: An- 
scott Chemical Industries, Inc., 
P. O. Box 566, Clifton, N. J. 


more 


New Engine for Divco 
The new Golden Missile 6 


multistop engine is available for 
all new Divco truck models up 
to 12,000 pounds G.V.W. It may 
be used as a replacement in 
older Divco models. Advantages 
claimed are higher speeds for 
longer routes and heavier loads 
over rough terrain. 

For more information: Divco- 
Wayne Corporation, 22000 
Hoover Rd., Detroit 5, Mich. 


a 4 
New Garment Conveyor 


The Rotorail patented gar- 
ment handling system uses the 
revolving-screw principle to 
move loads at speeds up to 25 
feet per minute. Garments on 
coat hangers or loads on hook- 
type hangers may be placed on 
the conveyor at any point. 

For more information, write: 
Philips & Davies, Inc., Kenton, 
Ohio. 





selling shirts? 


Shirt Merchandising 
Promotion 


Registered Shirt Laundry As- 
sociation has retained Palmer, 
Codella & Associates, Inc., to 
conduct a national marketing 
program to promote the sale of 
men’s shirts through drycleaning 
and laundry stores. Plans for na- 
tional advertising are under way. 


New Laundry Tumbler 


A new 100-pound-capacity 
laundry tumbler has been put 
on the market. It features a new 


THE 


cylinder design for added 
strength. 

For additional information: 
Hammond Laundry Cleaning 
Machinery Company, Hammond 


Building, Waco, Tex. 


Improved RustGo 


RustGo rust remover has been 
improved to provide more rapid 
action and deep penetration, 
the company announces. The 
new formulation is also pack- 
aged in a new plastic bottle with 
a nondrip spout. 

For more information: A. L. 
Wilson Chemical Co., 1050 Har- 
rison Ave., Kearny, N. J. 


Indirect-Fired Boiler 


This new indirect-fired hot 
water boiler is said to assure 
rust-free hot water by means of 
an integral fin copper-tube heat 
exchanger which is built into the 
boiler. The boiler is manufac- 
tured in sizes from 264 M to 
1152 M B.t.u. 

For a bulletin containing ad- 
ditional information: Sid E. Par- 
ker Boiler Mfg. Co., 2061 E. 
37th St., Los Angeles 58, Calif. 


Christmas Packaging 


Decorative wrapping for cus- 
tomers’ Christmas gifts has been 
incorporated in polyethylene 
garment bags. After removing 
the garment, the customer cuts 
the poly packaging to any size 
desired to make the gift wrap- 
ping. The bags come in designs 

Continued on page 12 
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t= t AV, 4h RM 7 ACCC GAGS DOUBLEPLATE® 

with Cat - Tongue” pressing surface 

ed Gi cizrs 10 FIT ALL CLEANERS PRESSES 
tee ea 6s a SHINE Utility sizes, 38” to 45” ae 


Mushroom and Topper sizes 


Large sizes (over 45”) and Leggers $38.85 
ENDS MOIRE 


LASTING SOFTNESS 
Ps oe on | ee) 6) dy No = 


Absorbs multiple thicknesses of fabric 
to give all areas equal pressure... 
equal finishing 


& PAD SETS 
SIZES TO FIT ALL CLEANERS PRESSES 
MODEL 18-20 Mushroom or Topper $ 9.95 
MODEL 38-41-42-45 Utilities $18.95 


MODEL 43 Legger and 47 Utility. $24.95 
MODEL 48 Legger and 52 Utility $29.95 
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The HEART 

of any 
drycleaning unit 
is the 

PUMP! 





MERCURY MAKES IT MARLOWS 


to build dependability into their systems... 


Mercury engineers their equip- 
ment to do an excellent job. They 
are always looking for every im- 
provement that will spell greater 
benefits and profit-making op- 
portunities to the drycleaner. 
They are using Marlow pumps 
on all Mercury units and on 
their separate, monel, tubular fil- 
ters to assure finer cleaning with 
faster, dependable solvent flow. 
Mercury recommends and 
supplies these dependable Mar- 
lows to replace the gear pumps 
originally furnished with their 
older models. Full instructions 


10 


and drawing are supplied with 
this Marlow replacement “kit.” 

For years, Marlow pumps 
have helped make good dry- 
cleaning equipment better! 
Marlows are specially engineered 
for the job. A Remite seal elimi- 
nates leakage. There’s no solvent 
loss—floors stay dry and clean. 
And— Marlows handle petrole- 


um or synthetic solvents with 
equal ease. No pump worries, 
space saving design, quiet opera- 
tion—are just a few of the many 
other Marlow advantages. 

Write today for complete in- 
formation on these efficient, de- 
pendable, long-lasting pumps, 
and the name of your Marlow 
dealer. 


MARLOW PUMPS 


Marlow 


® 


DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


Morton Grove, Illinois * Longview, Texas 


9-463 
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here's what it 


takes to attract 
more customers 


RAINCOTE 5.C. RAIN 
COTE 5. GaibAINCOTE 


Internationally famous personality, Bob Hope in 

newspaper mats, giant window streamers, button 

tags, badges, counter demonstration kit, direct 

mailers will attract customers to Raincote S.C., the 

solvent clear water repellent with 100% spray 

rating. Raincote Wet Side Water Repellent also CHEMICAL MFG. CO. 
available. 5020 RICHMOND RD., BEDFORD, OHIO 


Contact your local jobber or write us for complete Raincote technical 
and merchandising kit. 
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Continued from page 8 


of Santa and sleigh in black 


and red on a white poly bag and 


a Caroleer Print with four car- 
oleers and verses of four Christ- 
mas carols on a gold bac k- 
ground 

The packaging is a product of 
Webster Industries, 45 


ress St., Salem, Mass 


( on- 


New Sta-Flo Pack 


Instant Sta-Flo 
starch is now being packaged in 


pow dered 


single-use boxes patterned after 
the bottle label on the liquid 
starch of the same brand name. 
New dry Sta-Flo is designed for 
sale in coin laundries. 

For information: A. E 
Staley Manufacturing Company, 


Decatur, Ill 


more 


Scotch Lint Removers 


Pa ke d six to 
these Scotch brand lint removers 
4-inch 


i liner 


an envelope, 


ire , by 
with 


pads covered 
the pad is 
slipped over the hand and the 
liner peeled back I itting the 
| cl thing 


In use 


removes 


pad over the 


write 
M inu 
Ave 


For more information 
Minnesota Mining 
facturing Co 900 
St. Paul 6, Minn 


and 


Bush 





YOUR REQUEST 


for further information will get 
juickest and most complete at 
tention as a worthwhile inquiry 
when it’s written on your let 
sure to mention 
CLEANER. 


terhead. Be 
THe NATIONAI 





New Promotion Kit 


A new promotion kit for the 
Hammond WEL C-25 washer- 
extractor is now available. The 
kit contains everything needed 
for full-scale promotion to coin- 
op customers. 

For more information: Ham- 
mond Laundry Cleaning Ma- 
chinery Co., Hammond Build- 
ing, Waco 


Tex 


Industrial Vacuum 

New 4-Star vacu- 
ums feature a long reach, both 
wet and dry pickup, and con- 
vertability to disposable inside 


industrial 


bag operation. 

For more information: Gen- 
eral Floorcraft, Inc., 3630-50 
Rombouts Ave., Bronx 66, N. ¥ 


a 
NM) 




















New Shirt Marking System 


Key-Tag Lot Control is a new 
that allows use of the 
small lot system. The pins, at- 
tached to the bottom buttonhole, 


system 


are not removed until final as- 
sembly. Each bundle is assem- 
bled on a separate Key-Tag arm 
which accepts only the correct 
pins. 

For more information: Key- 
Tag Checking System Co., 6509 
Hough Ave., Cleveland 3, Ohio. 


New Prosperity Unit 


The new Power-Ramic 40 
pound synthetic cleaning unit 
features separate recovery and 
variable speed control. The vari- 
able speed is said to enable the 
unit to safely process all types of 
fabrics. The complete cleaning 
cycle is automatically controlled 
and correctly timed. 

For more information: The 
Prosperity Company, Division 
of Ward Industries Corporation, 
701 Nichols Ave., Syracuse 1, 
N. Y. 





Coin-Op Iron Equipment 


Iron-A-Way Pressing Cabinet 
is a perforated steel ironing 
board, covered with flameproof 
silicone-treated cover and pad, 
enclosed in a coin-operated 14 
by 45 by 7-inch open-face en- 
ameled cabinet. The board ex- 
tends 42 inches from the wall 

For more information: Iron- 
A-Way Company, Box 326, 
Peoria, Ill. 


Coin Laundry Promotion 


A colorful new folder, pro- 
moting coin-op laundries, has 
been designed for use as either 
a handout or a mailing piece. 
Samples and information on 
other coin-op advertising media 
such as laundry bags, shopping 
bags, etc., may be obtained by 
writing Nite "N Day Launder 


TH 


Centers, 1844 W. Flagler St., 
Miami 35, Fla. 


Fulton Return System 


Fulton Return System, Model 
A-100, is designed for use with 
boiler sizes from 1 through 4 
horsepower at 100 p.s.i. and 
features an oversize, replaceable 
16-gallon tank. 

For more information: Fulton 
Boiler Works, Inc., P. O. Box 
122, Pulaski, N. Y. 


New Basket Carts 


These new basket carts fea- 
ture one-piece fiber glass-rein- 
forced plastic molded pans 
which are said to be strong, 
lightweight, rust-, rot- and mil- 
dewproof, unaffected by laundry 
high temperatures and 
water. The cart frames are weld- 
ed l-inch steel tubing. Molded- 
in colors available are red, grey 
and green. 

For more information: Con- 
tainer Development Corpora- 
tion, Dept. BC, Watertown, Wis. 


sours, 


ee 


Packaged Entrance 


A new entrance package for 
cleaners has been placed on the 
Continued on page 89 
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NSURPASSED SHIRT FINISHING 


with these TWO NEW MOST WANTED FEATURES 


ON THE 2 GIRL 3 PRESS 


SHIRT FINISHING UNIT BY 


UNIPRESS 


TWO NEW GEMS on the UNIPRESS Glide-O-Matic 2 girl, 3 press 
shirt unit give you more shirts per hour with the finest quality finish 
available anywhere. First is the UNIPRESS Model MSA One Lay 
Double Sleever which automatically measures each sleeve length for per- 
fect pressing every time. Second is the new yoke ironing feature of the 
BAS Cabinet Bosom and Body Press, which automatically presses the 
full yoke while operator is making lay on the bosom and body form. 
Add all the other outstanding UNIPRESS features and you have the 
most advanced shirt finishing unit on the market today. Your choice 
of seven beautiful decorator colors. See your Unipress distributor or 
write today for complete information. Remember, UNIPRESS . 
LEADERSHIP PUTS YOU YEARS AHEAD. 
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SAVE im 


with SAF*-A PRODUCTS new 


BUTTON 
PROTECTOR 


Eliminates the removal and re- 
sewing of thousands of buttons 
on garments! 


GooD for all kinds of 


buttons, buckles, ornaments, 
hooks, efc 


QuicK to put on and 


remove! 
Ask your Jobber, or 


WRITE... 
SAF-A 
Products, Inc. 


2 Avon St., 


Lewiston, 
Maine 


*Not recom 
mended for 
Plastics that 
dissolve in 

Solvents 


PAT. PEND 








Mrs. Care will tell your 
customers it’s wise to clean 
blankets before they’re stored. 
How? See page 41 





<> 


THE DOW CHEMICAL COMPANY 


Midiand, Michigan 


LETIER from the editor 


Need new 
machinery? 


ARE YOU OPERATING |= anti- 
quated equipment? Are you holding 
off purchases of new washers, spot- 
ting and finishing equipment be- 
cause you are short of ready cash? 
And in the process, are you pouring 
profits down the drain through in- 


efficient labor methods and poor 
workflow? 


If so, we suggest you investigate 
the leasing propositions available to 
you today. Just as many of the 
salesmen who call upon you prob- 
ably drive a rented car, so can you 
“rent” equipment. This idea of leas- 
ing equipment or fixtures is a grow- 
ing trend in American business. 


Several major supermarket firms 
lease the shelves, the cash registers, 
even the carts that their customers 
wheel through the aisles of their 
stores. Like the salesmen we men- 
tioned a minute ago, some of you 
no doubt rent the trucks for your 
route operations. 


There is no reason why this same 
idea can’t be carried to your clean- 
ing machines, boilers and other pro- 
duction tools. Naturally, there is a 
premium for this arrangement. The 
leasing firms are not in business for 
their health, and expect a profit, 


too 


But it is an easy way to modern- 
ize, to increase your profits, without 
a heavy cash outlay. We suggest 
you give serious consideration to 
the proposition. It’s a stimulus to 
more aggressive expansion by capa- 


ble businessmen within the indus- 
try, something we sorely need. 


Poor propaganda 


I suspect the genius that wrote 
the piece thought it “pure,” but the 
adjective in the head of this para- 
graph more aptly describes it. My 
local paper carried a dispatch re- 
cently from the Associated Press to 
the effect that Russians were un- 
happy with their drycleaning. 


Not only were more spots being 
put into the garments, so the report 
went, but cuffs were being torn 
from coats by the cleaners in that 
country. The newspaper Trud is 
quoted as saying that when one 
irate customer complained about 
the missing cuff on her coat, she 
was told that the shop had a whole 
roomful of torn-off cuffs. She would 
be better off to tear off the other 
cuff to balance her ensemble. 


How ridiculous can you get? The 
work is all done in central factories 
over there. How could the main 
plant divert cuffs, of all things, back 
to individual stores where the gar- 
ments are picked up by customers? 
And why the abuse of cuffs? 


Certainly the communists do 
enough things that are abhorrent 
to us that can be reported factually. 
We don’t have to go out of our way 
to dream up such ridiculous stories. 
Let them play that kind of game. 


Thought for the month: Happiness 
is like potato salad—share it and 
you have a picnic, 


REPRINT SERVICE FOR OUR READERS—Piease write promptly if you want reprints of any article 
appearing in this issue. Cost is $13 per 100, one side of a single sheet; $21 per 100, two 
sides of a single sheet (8x11). Additional 100's at $1.70, one side; $1.90, two sides. 
Minimum order is 100 reprints. For reprints in color or reprinted spreads or folders, please 
write for prices and additional information. All prices F.O.B. Lancaster, Pa. 


Address the Editor: THE NATIONAL CLEANER, 466 Lexington Ave., New York 17, N. Y. 
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(Fi SiH/sURINS 
“We Cleon ond Repair Everything You Wear” 


BAY CLEANING WET CitaninG 
SPOTTING LEATHER and 
ond HA 


AMING WECIALTY CLEAWING OFLUAL HAND 
WISH = WEDDING DRESS Ci taninG 


ee ° CALL TA 6-4101 
‘Yellow Pages advertising under 4 headings | (=== 


promotes all our services and locations!”’ 














says D. R. Slater, Pres., Fishburn Cleaning & Laundry Co., Dallas, Texas 


Display ad (reduced) under Cleaners 
works hard all year round. Cail the 
Yellow Pages man at your Bell tele- 
phone office and plan your program. 


“We've been advertising continuously in the Yellow “Our slogan — ‘we clean and repair everything you 
Pages since 1937 — because we find it really pays!” wear’ — tells customers how varied our services are.” 


aie) “We list the addresses of our 9 branches “We promote all our services—with ads under 
ute | to direct prospects to their nearest one.” Cleaners, Laundries, Shoe Repairers, Dyers—Retail.” 


ye ae 
a 
Display this embiem. It builds your business! 


SEPTEMBER, 1960 











Minimum Wages in Canada: The In- 
dustry and Labour Board of the Prov- 
ince of Ontario has issued amended 
Female Minimum Wage Orders which 
affect the more than 8,021 females 
employed by drycleaners and launder- 
ers in Ontario 

The minimum weekly wage ranges 
from $22 for inexperienced employees 
(with a raise after the first three 
months) to $30 for experienced em- 
ployees. 
# # 
Public Service: Sam J. Heiman, vice- 
president of One Hour Valet, Inc., has 
been selected by the Greater Miami 
Jewish Federation to serve a second 
term as president of the group 

Morris Black & White 
Cleaners, Dorchester, Mass., has been 
picked as a member of the newly 
formed 10-member executive council 
of the local Gallivan-Adams Mer- 
chants Association. 


Rissman, 
















NO BOTHER FOR CUSTOMER 


One glance at the label and he knows cuff and sleeve 
type without guessing. A thoughtful extra service cus- 


tomers will appreciate. 


(sizes) ("Sane") 





PLASTIC DOUBLE-ROLL 


DISPENSER . . . $3.50 each 


Sturdy, compact design. Holds two 1,000-label 
rolls. Loading is a snap! Rubber non-skid grips on 


bottom. 


DEALER INQUIRIES INVITED 


Order from us only if 
your dealer can't sup- 


ply you. 


NO OPERATOR MUSS OR FUSS 


Just puli the tape, up pops a label! Quick as a wink, your 
operator identifies shirts with self-sticking labels. 


LRENDS of the times 


New Identification System? When a 
Massachusetts drycleaner was arrested 
and charged with bookmaking, three 
notebooks containing a scrawled and 
mysterious code were found. Unable 
to crack the code, Boston police sent 
the books to FBI headquarters. 

An FBI code expert testified that 
he had succeeded in decoding them 
and told the court that the letters used 
in the notebooks signified the number 
of a race, the number of a horse and 
the post position from which the horse 
would break. The cleaner says it isn’t 
so. He claims the alphabetical code 
was used to identify items of clothing 
left by his customers. 


a Hs 
# # 


Swing Your Partner: Owner Ted 
Woods of Ted Woods Cleaners, Ak- 
ron, Ohio, has gained in popularity 
began organizing square 
dances for church, lodge, fraternal 
orders, PTA or other interested groups 
in his community. 


since he 


~ 
= 
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Hotel Owners Urged To Dye: Burton 
M. Halpern, information director of 
the Garment Dyers Guild of America, 
recently addressed the 55th Annual 
Southern Hotel Association Conven- 
tion. Fabric furnishings and linens, he 
said, offer the most inexpensive area 
of hotel modernization. He noted that 
“redyeing offers the most inexpensive 
method of presenting fabric and linen 
furnishings in an attractive package 
offering the impression of dynamic 
management and up-to-date modern- 
ized facilities.” 


# # 


Spic and Span Expands: The estab- 
lishment of five additional retail out- 
lets as the first phase of a new expan- 
sion program has been announced by 
Spic and Span, Inc., Milwaukee. The 
new stores give Spic and Span a total 
of 65 outlets in the Milwaukee area. 

E. A. Miller, Spic and Span presi- 
dent, said the new stores “are the first 
evidence of a major expansion pro- 
gram undertaken since the company 
became publicly owned in May.” He 
said five more new stores were ex- 
pected to be in operation by the first 
of the year. 

Spic and Span, which has the larg- 
est drycleaning and laundry store op- 
eration in Wisconsin, also has a wholly 
owned subsidiary, Ideal Uniform Serv- 
ice, Inc., which specializes in renting 
and maintaining work uniforms, cov- 
eralls and shop towels for business 


and industry. 
# # 


More Stores in Toronto: A recent bul- 
letin of the Dry Cleaners and Laun- 
derers Institute (Ontario) included 
these statistics on drycleaning trends 
in Toronto: 

Distributing depots (retail stores) 
rose from 287 in 1959 to 293 in 1960, 
an increase of 6. Press shops dropped 
from 260 in ’59 to 243 in "60, a loss of 
17. Drycleaning plants gained 10 over 
the 104 recorded in 1959 with 114 in 
1960. Drycleaning plant branch stores 
dropped two with 109 in ’60 against 
111 in ‘59. Total drycleaning opera- 
tions in the City of Toronto for 1959 
were 762; total for 1960 is 759. 


# # 


The Fiber Society will hold its fall 
meeting on October 27-28, 1960, at 
the Washington Hotel in Washington, 
D. C. 
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“We modernized with Mercury Petro 50 


. . should have done it sooner.” 





Ralph and Vernon Peterson PINE CITY LAUNDERERS & CLEANERS 
Pine City Launderers & Cleaners RALPH J. & VERNON PETERSON - OWNERS 


PINE CITY, MINNESOTA TELEPHONE 176 


Pine City, Minnesota 





February 9, 1960 


Mercury Cleaning Systems 
1817 Benson Ave. 
Evanston, Dlinois 


Gentlemen: 


We want you to know how grateful we are to 

Ed Carlson for pointing out the many advantages 
of your latest Petro '50' Unit and convincing 
us that now was the time to modernize. 

Should have done it sooner, 


You know our original Mercury Unit was 
purchased in June 1944 and minor parts ordered 
for same as late as April 1959. 


The advantages of the new self-adjusting 
transmission, completely automatic operation, 
faster pump and larger filter, and smooth 
fluid drive have cut our production costs, 
maintenance costs, supply costs, and given us 
highest quality cleaning in less time, 





Double your money, double your fun. 


Naturally, we congratulate you on these many 
improvements and are proud to continue as 
satisfied Mercury owners. 


OUR OWN LEASE— Kiveh 9 Vilerase- 


Pine City Launderers & Cleaners 
PURCHASE PLAN AVAILABLE 











You can modernize now with Numatic Petro 50 or Per 50 


® Both PETRO 50 and PER 50 are fully automatic with air- © Per owners with Clover-Leaf Muck Stripper report up to 16,000 
operated valves . . . single or two bath. ibs. mileage per drum. 

@ PETRO 50 is UL Approved for use with 140° F solvent. 

®@ Dry load capacity 44-50 Ibs. per load. © Mew qenemy 7 #4. 

© 2000 GPH Monel Tubvler Filter . . . with backwash. @ Units are shipped completely piped and assembled. Minimum 

®@ Marlow Centrifugal Pumps . . . big 3-in. dump line. installation costs. 

@ Smooth Mercury-Twin-Disc 2-speed transmission with fluid drive 


insures low maintenance cost. ®@ Nearly 5000 successful Mercury owners in 50 states. 


Mercury Cleaning Systems, Inc. 
1817 Benson Avenue, Evanston, Illinois 


Please send complete information on [_] PETRO 50 ([_] PER 50 
Nome on = nS 


Company___ " oe ee 


CLEANING SYSTEMS, INC. Sa el aaa a 


—— —— - Ge aE 


| 


| 


errr) + ttt 
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HADGEYS and gimmicks 





Bagger Mounted on Both Sides of Wall 


Plantowner Bill Crafton of Lewis 
Cleaners, San Diego, California, want- 
ed to place the poly bagging machine 





Mrs. Care will tell your 





customers regular dry cleaning 
keeps clothes wearable longer. 
How? See page 4] 


<> 


THE DOW CHEMICAL COMPANY 
Midland, Michigan 


behind the counter in order to bag 
garments “on demand” by his custom- 
ers. However, the large base of the 
machine caused it to sit too far from 
the wall. 

To solve the problem he removed 
the top of the machine from the sup- 
port post and mounted it against the 
wall partition at the proper height. 
With a hole cut in the wall behind 
the machine, he was able to place the 
poly film rolls in position on the other 
side of the wall, out of sight of the 
customers. 

An old foot-release garment-hold- 
ing rod is positioned to hold garments 
during the bagging operation. 

Bill Crafton shows how the unit 
appears from the call-office side of 
the installation (left). The photo at 
right shows how the rolls of poly are 
mounted on the other side of the par- 
tition. 


Shirt-Unit Swing Shift 


The most popular shirt operators in 
Nashville, Tennessee, work for Ralph 
Fletcher at the Kleen-A-Matic plant. 
He has two swingshifters to work 
evenings on his two-girl shirt unit. 
These women have families to care 
for. They don’t want to work full 
time, yet wish to augment their 
family incomes. 

Mr. Fletcher's shirt crews work a 
five-day week. These swingshifters 
work two to four nights weekly, from 
three to five hours per working night. 
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They are not called in unless there 
are enough shirts for more than two 
hours work. 

On nights they are not called in, 
Mr. Fletcher pays them $2 per nigh‘. 
In return they agree to come any 
night they are needed. They get $5 
per night when they do work, regard- 
less of the number of hours worked. 

In addition, these girls spell the 
day shift operators whenever the lat- 
ter are sick or want time off. Then 
they go on the day shift’s regular 
piece rate. Once in a while a swing- 
shifter will take a day girl's place, 
then work a few hours more with 
her regular partner. 

This system insures highly efficient 
operators on the part-time shift. It 
avoids trying to fit another shirt unit 
into very limited space. Also, should 
Mr. Fletcher lose a day girl, he has 
protection until he can find a replace- 
ment. 

This arrangement is popular in 
Nashville because these swingshifters 
sometimes help in other plants for a 
day or two during temporary emer- 
gencies. The four girls on the two 
shifts work this out among themselves. 
If a swingshifter helps out in another 
plant for a day or two, she or one of 
the day shift girls also takes care of 
the evening shift at Kleen-A-Matic. 





Lady Carpenter Equips Station 


It’s nice to have a repair lady who 
also has a flair for carpentry. That is 
the situation at Doaks Cleaners of Po- 
mona, California, where the seam- 
stress built her own thread racks in 
her home workshop. 

She even went so far as to make up 
a set of drawers to hold the buttons. 
Then, to add a finishing touch, she 
placed a large ivy plant at the right 
hand side of the work station. The 
long vines have been carefully taped 
to the wall with transparent tape to 
add to the pleasantness of the area. 


THE NATIONAL CLEANER 











17 


OZrr9 PAPYYO OXVIIHD 
EyZ0°-G 22uIMYy) ViHd130V1TiHd 
HO2S9Ud AISuar MIN 
UIs ay 2) WYOA MAIN 


ier ete): | 


0 


R 


SEPTEMBE 





_yorsuy wor 





19 


Aassaer MAN ‘YO$sD ‘459M [DLUgSMPUy ‘99S XOg ‘Od 


ms some ONINV]19 AYO i joosuy 


2} — or 2 
a, HEE _BHIEEE fT Hind Sars ’ Wena? 


_ Se “[jSasuy 2s 


NOLLVATNSNOD “SNINOLLIGNOD3Y JONVUVIddY ANVId PuE INIWUYD 
$00 35.41-4 4O4}0U 11S Pup 
WVUDOUd «U9, JHL HIM ONIGNNOdWOD YILLOdS 419SUNOA-LI-00 
9° Jsdl4 40YJOUY MOY Puy: 


jee4 pue SSOUPOS jeanzeny-—— € 
Buyqury-uony — Z 
SUOIZEDIPISSEID POXI| — | 


SNINVIT9 AUG 40 


WILSAS JIWLIITI-NON 


960 


1 


JS41] @AISNPX] Uy 


SEPTEMBER, 


18 THE NATIONAL CLEANER 








A NEW — COMPLETE — MODERN 
Textbook — Available Soon! 


MODERN 
SPOTTING 


Edited by Art Schuelke, Editor, The NATIONAL CLEANER 
Contributors include such well-known leaders in the drycleaning 
industry as Cort Antonson, Al Fligor, Laura Herrmann Porterfield 
and others. 


Featuring: 


Spotting Tools and Their Use 
Fabric Identification 
Stain Identification 


Basic Methods of Soil and 
Stain Removal 


Common Spotting Agents 


Identification and Removal of 
Over 100 Different Stains 


Bleaches and Sizings — How 
To Use Them 


and many more practical, 
valuable, how-to-do-it chapters 


SEND YOUR ORDER TODAY! $6 per copy 


The National Cleaner 
466 Lexington Avenue 
New York 17, N. Y. 
Please reserve ...... . copies at $6 each of MODERN SPOTTING for which I am enclosing 
my check or money order. 
Name Title 
Company 
Street 


City Zone State 











20 THE NATIONAL CLEANER 





SEPTEMBER, 1960 19 


SIMPLIFY 


SLEEVE ALTERATIONS 


and every alteration where basting 
should be used 


U. S$. MODEL EBA 


The completely new U. S. Model E B A saves many man-hours on 
alterations of all types, especially sleeves, holds sleeve intact dur- 
ing additional handling required for felling and pressing. You 
can baste around all cuffs FAST and are guaranteed a perfectly 
straight cuff. 





U. S. Model E B A reduces handling and labor costs and improves 
the quality of your work. Proved of outstanding value in the 
largest alteration rooms. 


SAVE TIME—TIME IS MONEY 


NEW FEATURES 


on the FAMOUS 


U.S. MODEL 518-2 


for all alterations—makes this machine a 
positive must for Dry Cleaners. 


HEMS 


@ Dresses @ Skirt Bottoms 
@ Sleeves @ Cuffs 

® Coat Bottoms @ Linings 

@ Trouser Cuffs ®@ Curtains 

@ Draperies @ Bedspreads 


@ Reinforces 


U. S. BLIND STITCH MACHINE CORP. 


231 WEST 29TH STREET, NEW YORK 1, LAckawanna 4-9144 
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Bright Spring colors can turn dull in your washer when you let soil and bleeding dyes build up. 


That’s Solvent Stain. It can cost you customers. 


But it’s so easy to prevent. Just use Premium Dakco activated carbon every day. 


And be sure to use enough. Here’s a simple rule of thumb to follow. 


e@ Use one-half bag of Premium Dakco daily for every 1000 gallons of filter capacity. 


Premium DARCO saves soap, saves solvent, saves customers. Ask your distributor for recom- 


mended dosage. 
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Try the DARCO J > 
Whiteness Test! 

1. Tear a clean piece of white rayon or cotton in half 
2. Run one piece through your washer 

3. Dry it, press and compare with the other piece 


If the “cleaned” half looks gray, that’s Solvent Stain. 
Call on Premium DARCO! 


made by 


ATLAS POWDER COMPANY 


Wilmington 99, Delaware 
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Dirty Word? 


It was disturbing to listen to the two recent national political 
conventions and hear orators from both parties make disparag- 
ing remarks about “Madison Avenue.” 

Advertising is currently the whipping boy of the politicians 
who once ranted against “Wall Street.” Now advertising is the 
synonym for big, bad business which causes people to buy 
things they can’t afford, to do things against their better judg- 
ment. 

Some speakers suggested that controls be applied against 
advertising, that government restrictions are in order. The pur- 
pose is to “save” the people from making unnecessary purchases, 
thus providing more funds for greater Federal expenditures. 

They overlook the basic fact that it is advertising that has 
made our country great. The miracle of America is that it has 
always been able to provide adequate defense funds, and at the 
same time constantly advance the standard of living for our 
people. Advertising has made that possible. 

It is hard to believe these men are actually serious. Yet, on 
the other hand, they may get carried away with their own 
rhetoric and really institute restrictions. And remember, this 
would affect not only large corporations, it will hit your own 
business as well. 

There is nothing immoral about advertising. Some of the 
oldest institutions of man, our churches, have done it for cen- 
turies. They may not be on radio or in the newspapers with 
ads, but they do ring that church bell on Sunday mornings to 
remind us to come to the services. 

In a free society we need advertising for the sales of goods 
and services. Only in this way can we provide our citizens with 
a fuller and richer life. 

The only area for agreement with the politicians is in the 
honesty of advertising claims. We say advertise as hard as you 
can. Tell your customers of the benefits of your services louder 
and more often than you ever did. But be sure the work you 
turn out measures up to your promises. If we all do that, dema- 
gogs shouts will fall on deaf ears. 


Each fall millions of Americans We think it happened because 
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respond generously to the call of 
their United Fund, Community 
Chest, Good Neighbor Fund or 
similarly named united way cam- 
paign. Last year they gave a com- 
bined total of $455 million to 
support 28,000 health and welfare 
agencies serving over 81 million 
men, women and children. 

Was this desire for status, 
social prestige, guilt feelings or 
“insurance” against the time we 
ourselves might need help? We 
doubt it. 


the habit of kindness does not die 
easily. You give because the 
warmth and satisfaction of giving 
is unmatched by any other feeling. 


When you give, unwanted babies 
will find homes full of affection 
and laughter; boys and girls will 
be taught self-reliance; the sick 
in mind and body may be healed; 
the aged given renewed faith in 
the future. Your gifts help others 
remain proud and strong. Be sure 
to give generously again this year. 
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SICK-SICK-SICK 
Operating 


costs high... 
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BUCKEYE 


answers every need for more 
effective, more economical 


DRY CLEANING 


. Neutra-Lene, deodorant 
. Rain-Dry, water repellent 
. Buckeye Size, water-soluble and safe 
. Klor-Lene, touch-up spotting solution 
. Neutral Lubricant, soil and stain remover 
. Re-Vi, water repellent fabric re-texturer 
. Wet Spotter, all-purpose spotter 
. Paint, Oil and Grease Remover, the 
original wet or dry spotter. 
Famous Buckeye Eight— 
Standard in the Industry 


For complete information on 
these and other famous 
BUCKEYE PRODUCTS 

contact your local distributor 

or write THE DAVIES-YOUNG 
SOAP COMPANY 
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AH...here’s 
the answer! 


BUCKEYE 


SIZE 


Proved best for 
ALL fabrics! 
Lowers Finishing Cost! 


You'll give everything from laces and nets to 
silks, woolens, linens, synthetic fabrics, draperies, 
slacks, and sport shirts a new look and life 

with Buckeye SIZE. It’s completely water 
soluble. It’s safe . . . will not spot or discolor 
garments, Will not sour or become rancid. 

It’s odorless, too... gives garments a freshness 
that customers appreciate. Thousands of 

users have proved Buckeye best. So will you! 


For further information contact your local 
Buckeye Distributor—or write, wire the 
Davies-Young Soap Co. 





Since 1844 


DAVIES‘ YOUNG 





Fig. 1. Wool finishing unit to be used in conjunction with or separate 


from the silk finishing unit 


Fig. 2. Placing of pleat clamp by means of 


the foot pedal 


Mechanization and systems boost 


By LAURA HERRMANN PORTERFIELD 


IN THE SMALL PLANT we have 
been discussing in these articles, it is 
entirely possible that two finishers, silk 
ind wool, can use one steam-air unit 
[It should be placed at the open end of 
the puff irons and the offset press 

Most of the air forms on the market 
today are made so that the operator 
does not have to walk around to the 
front of the machine in order to oper- 
ate it. It automatically turns, by the 
simple touch of a hand, to whatever 
position the operator is standing in 
[his saves many steps during the 
course of a working day 

Some of the steam-air forms can also 
be purchased with an extra steam 
pedal attachment so that two people 
can use it from two different positions 
Thus, the pedal originally on the ma 
chine could be permanently situated 
for the silk finisher. The additional one 
could be close to the wool finisher, so 
that if he were on the press touching 
ip a garment and wanted to have a 
onger steam cycle on the garment on 


1 
} 
| 
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the air form, he would just have to 
reach out his foot to reset the timing. 

The slick line for the wools can 
come to various points in the unit. It is 
a good idea to arrange it so that the 
coats and other garments that must be 
put on the air form can be taken off 
the hangers and immediately put on 
the form without the operator having 
to move a step. It should not be neces- 
sary for the operator to walk to get 
garments that are to be finished on any 
mac hine. 

This motion should become an auto- 
matic one with practice. By grasping 
the neckline at one of the shoulders, 
the operator can drop the coat off the 
hanger and swing it over to go over 
the corresponding shoulder of the air 
torm 

The unit pictured in Fig. 1 shows 
the air form at the narrow end of one 
of the new automatic leggers that are 
designed so that coats, suit and full- 
length, can also be touched up on the 
machine. The air form should be close 


enough to the end of the machine so 
that the operator need only take one 
step in a quarter turn at the most. Any 
more walking would be a waste of 
time and money. This also enables her 
to lay the garment just finished on the 
air form onto the table or apron of the 
press, in readiness for touching up 
after she has placed another garment 
on the form. 


Two-at-a-time operation 


The controls on most steam-air 
forms today are so arranged that, after 
the bag has been properly fitted to the 
garment and the steam applied by 
stepping on the automatic pedal, the 
entire process of steaming and drying 
will be done automatically by the ma- 
chine. This leaves the operator free to 
proceed to finish the previous garment 
on the press. It should take just about 
the same amount of time for each op- 
eration. 

There should also be a “finished” 
line leading from the unit. When the 
operator has finished the garment on 
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Fig. 3. Securing of pleats by placing pleat board in proper position 


Chapter IV - Modern methods 


in the wool finishing department 


profits in small plants 


the press she can reach for the proper 
hanger to put it on and place it on this 
finished line for removal to the next 
step, whether inspection or repair de- 
partment. 

In this one-operator type of unit, 
the finisher would be required to finish 
all wools. Hence several different 
pieces of equipment should be avail- 
able to him, to give him the best pos- 
sible production. The saying “Equip- 
ment gets paid for eventually, but 
labor costs constantly” is so true. 

As we mentioned several articles 
back, all garments should be hung ex- 
cept trousers. These can be folded uni- 
formly and placed on a movable rack 
or one of the “banana hooks” that fit 
on the slickrail, and thus transported 
to the side of the steam-air trouser 
topper. If a banana hook is used, the 
trousers should be hung from a specific 
belt loop like the center back one, so 
that the front fly opening will be in the 
same place on every pair of trousers. 

This same principle applies if the 
trousers are placed over a rack or cart. 
The spotter should automatically, 
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when placing the trousers in their 
proper lot, also place them on the cor- 
rect side so that the finisher can pick 
them up in the correct position to put 
on the topper. 


In Fig. 1, again, notice that the 


steam-air trouser topper is situated at 
the wide end of the legger press so 
that the trousers can be immediately 
turned over for legging on the press 
when they are removed from the top- 
per. This, like the steam-air form for 
coats at the other end of the unit, 
should be placed as close as possible 
to the press; again so that the operator 
need make only a quarter turn. 


Versatile accessories 


Also, notice that there is a shoulder 
puffer at a right angle to the topper 
for any touching up, such as around 
pockets on the trousers or at the 
shoulder of coats and jackets. The unit 
should also have two water spray guns, 
one at each end of the press between 
the two complementary machines so 
that they may be used on either the 
steam-air forms or the press machine 
itself. 

The new legger in this unit has been 
designed to make possible the pressing 
of trouser legs in only one press lay. 
At the same time it is well suited and 
practical to do the touching up on 
coats and jackets, and even topping 
trousers, on the small end, if necessary. 

The buck of the press is very wide 
on the left end with a notch to enable 
complete pressing of the crotch seam. 
The width of the buck means that both 
creases are established in the legs, 
even on larger trousers. The buck of 
these presses extends 45 inches in 
length and the right end is the same 
shape and size as on a conventional 
utility press. Thus the touching up of 
coats and/or the topping of trousers is 
really no different from doing them on 
a regular press, yet this new press has 
many automatic advantages. 

Actually, this is utility in the com- 
plete sense—a press that will do all 
wools, with the advantages of one-lay 
legging and of automation. Mechaniza- 


Fig. 4. Removing trousers from topper by placing cuffs in right hand, releasing 


trouser tops with left. This leaves trousers in position for laying on press for legging 
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Fig. 5. Positioning of front crease of trouser leg to follow in line with 


pleat crease 





‘. 


Fig. 7. Automatic legging of trousers Fig. 8. Automatic 


tion, in this instance, frees the 
enabling her to 


ilternate between one step of her op 


operato! 


, 
between press iays 


eration and another 


Automatic features 


Basically, the trouser unit works 


like this 


rhe first pair of trousers is topped 
on the topper and then laid in position 


for the first legging lay 

The operator then places the second 
pair of trousers on the topper closing 
the waist so the trousers will be held 
After the waistband has been 


d na tightened securel 


secure ly 


iction, the operator 
the ple its on the 


this i n b 


Fig. 6. Operator applies correct amount of pressure and sets auto 


matic press in operation 


vacuuming and releasing of press head allow 


operator to have both hands ready for flipping or hanging of trousers 


of the pad and places the pleat board 
In position with the other hand. These 
two methods are clearly illustrated in 
Figs. 2 and 3 respectively 

Che operator then sets the automatic 
topping cycle in motion, merely by 
pushing a button. They say the ma- 
chine cannot entirely replace man as 
there will always have to be someone 
to push the button! 

While the automatic topping cycle 
is going on, the operator can turn to 
her press and finish the legs of the 
previously topped pair of trousers, The 
legging itself is automatic. Pressure 
may be varied or selected at random 
from just contact with the trousers to 
1 pressure of 200 pounds per square 
inch of pressing surface. With trousers 
po tioned properly the 

el pushe s buttons 

Leyes t +} ] 


During this short cycle the operator 
can, if need be, turn again to the top- 
per for any adjustments and if neces- 
sary use the water spray gun and 
steam again. The big gain through 
automation is the free time given to 
an operator in which to perform other 
operational steps. 

One word about one-lay legging: 
Most pressers have the habit of sliding 
the trouser leg back and forth, parallel 
to the buck of a utility press. This will 
not work on the one-lay legger. We 
would like to suggest this recom- 
mended method 

Hold the pleat creases of both legs 
in the left hand while holding the cuffs 
matched in the right hand. Notice how 
the operator in Fig. 4 has the cuffs in 
position in hes right hand before she 
ever removes the trousers from the 
topping mac hine. She can then a isp 
the pleat creases with her left hand as 


Continued on page 40 





Sanitone’s 
Mat Book 
Service 





Just like having 
your own advertising 
department 


Sanitone dry cleaners have at their fingertips a selection of news- 
paper ads so complete it fills all requirements for their entire 
newspaper ad campaigns. Each year they receive FREE, two big 
mat books . . . one for Spring and Summer and one for Fall and 
Winter. This provides almost 200 professionally-prepared news- 
paper ads in a wide variety of sizes, subjects and illustrations . . . 
and the mats, too, are free to Sanitone Dry Cleaners. 


This is but a part of the most complete package offered to any dry 
cleaner . . . anywhere . . . quality dry cleaning with 30-90, the 
services of a trained technician, plus advertising, which includes 
direct mail, radio and TV commercials, bundle inserts, counter 
cards, door openers, posters, publicity and many other effective 
selling aids. 

If you would like to know more about Sanitone 30-90 and the com- 
plete merchandising plan behind it, write today for information. 


In Canada 
EMERY INDUSTRIES (CANADA), LTD, 


639 Neison St., London, Ontario 
Sanitone Dry Cleaning Service 


A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio 





Superiow CLEANING pu 
Superiow FILTRATION 


This sleek, new Hammond Perchlor Unit will pack a lot of profit- 
power for you in 1960 . . . with even greater performance 
features than ever before. New speed, new efficiency .. . 
new reliability . . . all wrapped up in a compact unit that 
requires much less floor space and only 1/3 as much power 
as similar units. We'll be happy to send you complete 
details and the name of the Hammond distributor nearest you! 









The 
HAMMOND 


PERCHLOR 





















. la 
Perfected Unit oO 
teed 
= 
x ; 
eo 
mn 
=) 
j 
Cy Oe 
> _—_——_ t —- Tat. 
No Bolting Down or Ex- ® Open Pocket — Self Bal- ® Air Muck Agitator and 
f e Slab Necessary ancing. Filter Backwash. 
: © 1300 GPH Monel Plate ; 
; ainiess Steel Fron Screen Vacuum Filter. « 50 GPH Still and Muck 
b and Cylinder © Aetematic Sauder Dic- Reclaimer Motorized. 


penser. 


LAUNDRY —— CLEANING 
MACHINERY COMPANY 
WACO TEXAS 
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Now you get both visibility and printability 
with International Paper’s new Side-Vue garment bag 








paerereee PAPER has combined the n the bag will always remind customers t 
. , } 
imprinting and protecti e qt ilities of the who made this convenience possibl a 
\ 
economical kraft paper bag with the see Every Side-Vue bag is made of our stron; / 
g 4 4 (abr 
el 
through advantage of the t insparent ba CGator-Hide,, kraft paper to protect one 01 (lear Z 
Che result—International Paper's re lution re garments from crushing. And because 
Side-Vue garment bag vaper breathes garments stay fre sh—can't 


+ fyi 
WI w Side.Vue } , -™ (onl? ys 
hat does this nev le-Vue bag m dew itt 


(t 


to vour store? To vour cust eC! The clea International! Paper makes a full line of 
transparent strip down the side. front and gged Gator-Hide garment bags. They 
/ Ck lets you te I] ita glance what IS 1 L¢ rie ith ill SIZES colors il | finishe Ss For ese ied 
enon i tightly packed ck ining or cl set imples, call your paper me h t or write 
k. And r st " ( ! printe lirect 


INTERNATIONAL PAPER 











Now! Precise control of tumbler temperatures 





HONEYWELL’S NEW TUMBLTROL 


For drycleaning reclaimers and laundry tumblers 


1. New accuracy for safer drying 
2. Fast response 
3. Easy to install 
Now you have all the controls you need at one panel to 
give you an ideally dried load of garments every time! 
Honeywell’s Tumbltrol lets you select the right drying 
time and temperature for any garment—even hard-to- 
handle synthetics. 

The Tumbltrol reacts instantly to any temperature 


change in the laundry tumbler or drycleaning reclaimer 


Both the temperature reading scale and set-point scale 
are clear and easy to read. Two bulls-eye lights show 
whether the dry cleaning process is operating and if the 
steam valve is open or closed. A drying time dial lets 
you choose the exact interval for each load. Control 
panel can be mounted anywhere. 

Any one of Honeywell's 112 offices will gladly pro- 
vide you with more information about the Tumbltrol, 
as well as satisfying service after you have it installed. 

Or if you wish, write Minneapolis-Honeywell, Dept. 
ND-9-66, Minneapolis 8, Minn. 


Honeywell 


m F GREER 
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Fig. 1. Gate valves. As shown at the right, f 











flow througl gate valve » straight ne This ) 
<tr tion offers little resistance to flow and reduces ¢ 
jrop to a minimum A qatelike dis actuated ¢t 
GATE 
fem screw and handagwhee moves up ang dowr 
ht angles to the path of flow, and seats against tw WHEEL 
at faces to shut off low YOKE SLEEVE NUT 
YOKE 
Gate valves are best f ervices that require infre YOKE SLEEVE 
GLAND FLANGE 
ent valve operation and where a 5 kep? either 
Th tical ¢ \ GLAND BOLTS 
fully opened or closed ar not ractica or 
op io r ey e Pp R GLAND 
throttling With the 4 | type of gate valve PACKING 
equlation ‘ mpossible Velocity of flow STUFFING BOX 
partly opened « may use vibratio ind chatt BONNET BUSHING 
i result j ye to ft fa A BONNET JOINT BOLTS 
when throttled, the d bested i saves w _—s BONNET 
STEM 
drawing erosive fte d 
DISC SEAT RINGS 
DISC 
The plug gat weve xcellently ' aacisency .. _ = BODY SEAT RINGS 
for throttling service ?=— BODY 








Valves, and the key part 
they play in your plant 


Properly installed and maintained, indie, & hanieheel aut cena 


' 
ete the operatiol 


they are your silent partners _Check valves depend for their ope 


the fluid moving through the 
e. Their working parts are essen 
By JOSEPH S. McCABE tial i hinged dise or clapper is 1t 1S 
| free to swing upon a hinge pin 
ly one direction. There are no ex 
DRYCLI NING PLAN] tal | t te te pu lles o1 hat ha P 
, ' } ' \ thre ‘ St 
, ‘ haat } ‘ it lappe f the heck valve i 
that | t } t tt n the directi f the wate 
fH t it of pach pressure of the moving 
t e ste ts the clappe d holds it 
t t that tl t ti When the flow stops 
r lant t } ip the ste t ' t] lapper falls back 
I t tt Cub A b et se t inal | t i ivil ind 
be, and t xpect. It acts like ahat ovent hacky Gent 
' i ' f +h, ) 
7 t t t¢ ! t tl 
. General recommendations 
( I hat f \ e must never be f é lose 
( ( t \ h strainers are installed in the 
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Save with Huebsch on Transportation 
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Save as 
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Save with Huebsch on Installation 


Save ¢ 
Seeeeeeeeeeoeoeoeeeoeoeeeeeeeeeeceeeeeeceeeeeeeeeeeeaeeeeeeeeeeet 
. Fea eee LIK! 
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—_ oe te —— 
\\°"gP Ch Rite rs 7 . 
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Save with Huebsch on Operation 





ADJUSTABLE 


for quick, easy 


ment of tumble 


uneven floors. 


and ebsch means satisfied laundry store customers for you, too. HUEBSCH 








\ 

Y how 

‘es Factory Network Cuts Transportation Costs 
t} ‘ . ane ws ope 

and Delivery Time Significantly 


$40.00 or more for each Huebsch 37 x 30 gas heated tumbler dryer 
n transportation sts alone and up to one week or more in shipping time 
The Huebsch 37 x 30 tumblers are shipped F.O.B. nearest factory 
t ive y time and money Why not cash in now on these savings? 


ia Installa tion Huebsch tumblers are easy to install— 
Tre | simple and easy you save time and money. 








LIKE THIS OPEN CLOSED 
A A 
ce¢lelele RECTANGULAR SHAPE 5 an 
. -. 2. of the Huebsch 37 x 30 makes 
oe it ideal for side-by-side multiple / 
installations. 


OT LIKE THIS 

















| — 
laj@ye] ey 
os ae AUTOMATIC 

...and safe, too, with HIGH BACK-DRAFT DAMPER 
\BLE FEET TEMPERATURE LIMIT CON- prevents hot air and lint from 
easy leveling and align- TROL, AIR FLOW SWITCH, blowing back through tumbler 
ymblers so necessary on and keyed locks on access into room. Protects pilot light, 
Ors. panels. keeps surroundings cooler. 


CH ORIGINATORS... World's Largest Manufacturer of Commercial Tumblers 























Save on Operation Costs 





quality construction 
guarantees you a long-life tumbler 
with a minimum of care and attention 


HUEBSCH TUMBLERS ARE DRYING FASTER 
AND MORE ECONOMICALLY 


That's because Huebsch continues to introduce more and more 
original features... assuring you the most efficient drying at 
the lowest possible cost. Available in manual or coin operated models. 


TROUBLE-FREE DRIVE SEALED BALL BEARINGS 


Chain and V-belt drive. No oiling, inspection 
Easily understood, inspected or attention required. 
and adjusted. No hidden gears. 





RECOGNIZED APPROVALS 
ACCESSIBLE CONTROLS 


SELF-CLEANING LINT SCREEN ; : New York City Board of 
All controls readily accessible Standards and Appeals. 
Automatically cleans itself from front for fast, easy ‘ 


and deposits lint servicing and adjustment— City of Los Angeles. 
on “Magic Carpet” yet, locked behind hinged Canadian Standards Association, 
for fast, easy removal. panel to prevent tampering. and others. 


SIMPLE, SAFE Consumer-Designed 


LOADING DOOR 





= TUMBLERS 


make friends and customers for you 


MAGNETIC DOOR LATCH 

for safe, sure, silent door closing 
Modern design eliminates triggers, 
buttons, springs 


Y ee | t 


er | ' = | oat 
WY L 
TEMPERATURE RANGE m>Y + $s) Y fy iG 
FOR ANY LOAD OR FABRIC | Db vy A 
= rh e 


—______—, Ta 6 y “ AN - 
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NO LINT WORRIES COMFORTABLE STORE COLORFUL TUMBLERS ALSO, NEW STAINLESS 


‘ FRONTS 
with self-cleaning Automatic back- for attractive sur- 


lint screen. Custom- draft damper keeps roundings. Choice Stainless steel fronts 
er need not concern hot, damp air from of any color for are now available 
herself with lint blowing back into your Huebsch Tum- for the Huebsch 37 
VARIABLE TEMPERATURE removal surroundings. bler Dryers. No x 2, Nominal 
SELECTOR extra charge. extra charge. 








Customer simply chooses desired ter 
perature setting for efficient drying of 


any fabric 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 


First in Tumblers... First in Features 














GLOBE 
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BONNET. 
UNION BONNET RING. —— 
DISC STEM Ri 
LOCK WASHER 
BODY SEAT RIN 
DISC 
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PACKING asa 
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Fig. 2. Globe and angle valves. As show 
yt left, fluids change direction hen fic + 
OM, Guide change direction w os Trouble-Shooting Methods 
through a globe valve. This seating constru 
, ) P 
to ncereases resistance to ind permit i Cause Remedy 
sse reaulation of fluid flow 
4 GATE VALVES 
Disc and seat can be quickly nd ¢ 
je around st Loose packing gland or nut Tighten packing gland or 
ntly reseated or replaced, making them ide 
nut 
er ' that req r freq t enw 
Packing worn out Replace packing 
e horte dis trav 1V time wh 
Bent or scored stem Replace stem 
ve must be operated frequently 
Anale v ve how t nt, have 
akage around gasketed Loose connections Tighten flange bolts or 
perating haracterist : jlobe v e 
rewed or soldered screwed connections, or 
; wr mak ; . Jeqree }t ) 
nections resolder joints 
} gle v ve ‘ tr mber 
Gasket failure Replace gasket 
? na aves make p time it Oo aive 
est to to f ow , the elt ww 
dwhee rns witho Broken stem Replace stem 
| be ve t displace 
topping al extreme 
v e does not close tightly Wedge damaged Replace wedge 
Seat damaged Replace valve 
VALVES PLAY KEY PART Wedge-stem joint damaged Replace stem and or wedge 
Deposits under wedge Wash" or clean 
Continued from pa 
GLOBE VALVES 
| ) ye Ground ster Loose packin land or nut Tighten packing gland or 
\ p 99 g P 9 
pene ia | lose | ( il t TT nut 
' 
If tl ilve ‘ t seat | Packing worn out Replace packing 
rt thi vashing the upp! to t Bent or scored stem Replace stem 
losed off. the bonnet asse 
bl ved d the itin t ge round gasket Loose connection Tighten flange bolts 
p iW th in lotl Che Va ewed or soldered Tighten screwed connections 
the eassembied d the seat tio or resolder joints 
tested t Ke SI that tl trot Gasket failure Replace gasket 
ly dirt 
Not I} ning | ( Joe ose tight Disc damaged Replace dis 
ed uset ly where liq Seat damaged Replace valve 
the pipe How It is of n ilu Disc-stem joint damaged Replace disc or stem 
I the lin Hooded and fluid Deposits under disc Wash" or clean 
teat wl the line } I 
ed CHECK VALVES 
\] t | i to be ther t t 1ge around gaskete Loose connection Tighten flange nuts or 
rit ill pe ed req wed or oldered screwed connectior or 
i left i i partiall opened p ectior resolder joints 
t the ved ae ind seats hecome Gasket failure Replace gasket 
THE ATIONAL c EA? 
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Bring out the best in 
your press... specify 


B. 


‘ 


oo} 
Photo by courtesy of New York Pressing Machinery Corp. 
880-888 Broadway, New York City 





When Installing New Presses 


Are you modernizing your plant? Or engaged in new moisture. Dryset uses no steam, cuts steam costs up 


construction? Then be sure to have your press to 50%, provides a more comfortable, less humid 


fx j l] mse Vs with von 1 ’ . 
manufacturer install Lamson Drvyset with vour new atmosphere. Press bucks stay cool and dry—padding 


S ladly do this. bee se he ‘ai —— 
presses. He 1] dy ) rl he iu at knows lasts longer. I nit ype Drysets save up to 50% on 


Lamson Dryset brings out the best in a press 
Hoot space. 


Producing 15% to 58 more vacuum, at equal 

( Lprare ities, a I amson Drvset Svstem dries garments nit Type Drys ts from to 8 press capacity; Cast 
instantly. You can make a 33% daily increase in pro- Iron (Horizontal) Drysets with up to 250 press ca- 
duction. Quality is the best—well-set, lasting creases pacity. Write us or call your Dryset dealer today— 


and n pur ke ré d place s trom au dr Ine of ré tained 910 Lamson Street Syracuse L, New York. 


same tie. 
LAMSON CORPORATION 

















SWING CHECK 


CAP BOLTS 

CaP 

DISC HINGE PIN 
DISC HINGE 

DISC FACE 

DISC HINGE NUT 
DISC 

BODY SEAT RING 
BODY 
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SWING CHECK Lift CHECK 

Fig. 3. Check valves. Being non-return valves, check valves are a straight line comparable to that in gate valves. In lift check 
used to prevent back-flow in lines. In operating principle, all check valves, shown at right, flow moves through the body in a changing 
valves conform to one of two basic patterns. Shown at left is the course as in globe and angle valves. In both swing and lift types 
swing check type. Flow moves through these valves in approximately flow keeps the valve open while gravity and reversal of flow close it 
grooved ind damage vitl cut the pipe ibout 6 inches from the d Check the action of the valve 
drawn lownstream end of the valve, remove by turning the handwheel counter- 

The attached piping must be proj the ilve and install a union in the clockwise to open and/or clockwise to 
erly supported or hung, so that the pipe line, before making the valve re close Open and/or close each valve 
valve is not subjected to undue strai placement several times to make sure it is not cor 
resulting from pipe movement : roded or jammed 

\ gate valve must never be used fo Maintenance methods Make sure that the valve is returned 


throttling or regulating How: it must In the normal round of operation a to its original operating setting 
b pened fully or closed completely plant man should remain alert to de Globe valves. (a) Follow the pro 
When installing Hanged valve the tect evidence rf le ikage ind or valve cedure de scribed for the Inspection of 
flanges m t be pi perl iligned. The failure When evidence ot leakage gate valves 
Its must t be ted haphazard] ind/or valve failure is detected, the Check valves. (a) Inspect the gas 
ind screwed up on the flange nuts u nspection procedures described below keted or screwed connections aroun 
til the Hanges are forced into « tact ire to be followed the cap and both ends of the body for 
Special care must be taken not to ma Gate valves. Inspect the area leakage 
zasket faces of Hanges b tighten! und the top f the bonnet and stem Failure of the internal parts of check 
with foreign matter between faces ! for leakage valves cannot be determined by in 
by accidentally striking with tools b) Inspect the bolted or screwed spection, except by disassembling the 
The piping must not be “sprung” i bonnet body connection for leakag valve. Do not disassemble any gasket 
ler to ret e or repl , It Inspect Hanged or screwed con ed connection unless such disassembly 
vette nainte t tions for leakage is necessary for repair. # # 





SMALL-PLANT MECHANIZATION Working in this manner puts the group, followed or preceded by th 
Contin 1 fror , Ue , itor in position to eliminate dor ladies’ suit coats sport shirts if done 
ontinuer rom page 2 : 
, , . ing of the trouser leg in this unit ladies’ full-length coats 
h ‘ rs them over to posit the 
2 . rT) method of automat pressing ind topcoats. By sorting the garments 
the pre > 
P] \ ' , fast proving superior trom the in this manner when the lot is ar 
ice eithe thre ett ' ht lew or } i 
’ . t Inoint f both pr niet ind ranged in the move from the spotting 
the press vhichevet preterred o . 
} ; , juality, Long-time pressers are saying room to the finishing room, the oper 
vhnicneve ! easiel using HMppimn¢g 5 5 
; . “de th, ver had it so good itor can keep the shape of the steam 
thor eitine from r towat , it iv I 
- il rm in about tl ame position tor 
rat In ther vord ‘ £ th, Not 4 in Fis that the _ sihens 2 i “peu } ae Ww Ss rd, Fe 
e: group « garments suf thi OeS 
tior is ac cc the hick est ‘ | the t it ease t the trou acrh uy as ; . aa SEA 
, led. ] Fig. ¢ } not mean that bag should not be 
Wal wv from the operator depe ling recommencde n i >, the 
; ! . ' ' | 1 a} checked first to see that it will inflate 
i which k being pressed. Whe ressure Is being applied and the auto 
; ' i ' f enough to shape the garment. vet not 
the ! hit le hye r laced thie per ition is gomg i to effect is " 
" , ' nliion . Fig. 7. In Fig. 8 tl » _ tak so mut h that the garment will be dis 
ess Ick the trousers ire ad VI ‘ ‘ ! i i¢ vacuum iKeS 
torted 
Ss the buck tow ird the ¢ itor ( ind the he id ot the press Is re : 
VWI th fr | heing posit | lease ufomati ally This rule ibout having the bag hit 
el e le eg 1s eing posit é t : ‘ ! ‘ 
the motior s the buck from the For good finishing production in this the garment before starting the auto 
nerato > operator should have the matic steaming and finishing process is 
T} tant: Aft = s] ye] sted for he +} ' very important for a good finish on any 
i l / nN ( p thes se ed ) r as they core ) 
trouser leg 1 positior . the the unit in lots. All the men’s suit coats iurment. By doing this, we can have 
t crease vith the ple t ‘ il hould me up to the ir form im one Continued on page 75 
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MRS. CARE WILL SELL YOUR 
DRY CLEANING SERVICES THE YEAR AROUND! 


Your Dow distributor will have timely, free 
promotion material for you— every month! 


Meet Mrs. Care! She’s going to sell expert dry cleaning care portance of quality dry cleaning and the variety of your 
f. 


coast to coast the year around. She’ll sell for you, too. _ professional services. 


Mrs. Care will appear on wall banners... hanger tags for All of this material is yours for the asking. It sells quality 
cleaned garments . newspaper ad mats...clothing dry cleaning that always goes with DOW-PER™. See your 
are bookl ...and e | ted floor display called the distributor of DOW-PER and order the promotion material 
Dow CARE-ousel. Each month, she'll carry a timely from him now! THE DOW CHEMICAL COMPANY, Midland, 
message ... help you get across to your customers the im- Michigan, Merchandising Dept. 560GT9 


Order your free materials now ... They'll sell for you every month! 


See ‘‘The Dow Hour of Great Mysteries’’ on TV 


THE DOW CHEMICAL COMPANY - MIDLAND, MICHIGAN <> 
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Customer contact in call office builds self 


reliance for high school senior 


Coordinator Jim Schumaker, at left, and plantowner 


Pav! Beaver go over student's progress chart 





Advantages of COE Student 
Trainee Program 


TO THE EMPLOYER: 
It enable ‘ ployers to trait 





Cooperative program 
brings new blood 
into industry 


ieionen tis ead teed Student training plan 





3 train t Ids up | k 
f better trained workers in tl 
junity 
Provides opportur for employ 
’ ooperate vith school +} 
fie f education and publi I 
2 } ists the emy 
level ping a efficient and well 
trained employes AN EDUCATIONAL PROGRAM ce 
signed to improve the job performanc« 
TO THE capstan 7 ot beginning workers inh the drve lean- 
sa - eg ~ nA “i > a be bos ing industry has met with unqualified 
eee s ; Rae Oe success in the state of Missouri. An 
tier cia” outlays Sor shops excellent example of the cooperative 
vats . effort by schools and business is to be 
the program promotes 7 found in the community of Aurora 
yperation between the school and : : 
; : “op a nae where plantownet Paul Beaver of 
sg “ ' 1 s : ss os ~t ' , W irdrobe ( leane rs part ipates In a 
ae ry — sl aaa plan to teach student-workers skills 
ee and related technical know-how about 
TO THE STUDENT TRAINEE: his plant operation 
1. It provides occupational training The statewide program of on the-job 
ndet wtual working condition training is called the (¢ ooperative Oc- 
while still in school cupational Education Program (COE) 
It aids in bridging the gap be Under the plan students are elected 
tween school life and full-time e1 iccording to their vocational goal, with 
ployment academi personal and social traits 
It assists in developing desirabl also considered. The trainee with the 
personal-social traits support of his parents is supervised by 
4. It provide $ an opportunity for 1 coordinator ¢ mployed by the school 
the development of interests and apti system to operate the vocational pro- 
tudes in a chosen field of work gram. The employer may have a 
5. Tw chool credits are earned choice between two or more prospects 
fi satistactor ompletion of both Since students are selected and the 
work end school phase school assists the employer in their su 
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develops more skilled manpower 


By HARRY YEATES 


pervision the student should be a bet 
ter occupational risk than the average 
be ginning ¢ mplove e 

Most parents, educators and em- 
ployers agree that young people should 
have an opportunity to learn to work 
before graduation from high school 
Vocational training helps the young 
person to adjust to a real-life situation 
and become an economic asset to the 
community. Students who are well 
trained and have employment upon 
graduation will be more likely to stay 
na community atter graduation, thus 
providing a trained labor force in the 
basic occupations, and also adding to 
the economy of the town 

Cooperative Occupational Educa 
tion utilizes the best of the apprentice- 
ship type of training with related 
school instruction. Most people will 
agree that actual experience plus re 
lated instruction will develop an em- 
ployee more thoroughly and quickly 
than either alone. The student in COE 
attends two regular classes, plus on 
where they are taught the theory of 
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You don't have a complete plant 
without a storage vault 


What used to be a sideline has become a 
standard part of the drycleaning business 

and a highly profitable one. Successful 
cleaners all over the country have proved 
that a good storage vault brings a higher 
return for each dollar invested than any 
other new equipment you can buy. 

Storage brings in profits three ways: 

1. Through storage fees themselves 

2. Through cleaning of stored garments 

3. Through increased year-round busi- 
ness from new storage customers who keep 
coming back. 


WALTER HAERTEL COMPANY 


Many cleaners say they more than pay 
for the vault equipment the first year. 


And the best equipment is the cheapest 
in the long run. Haertel Vaultmaster 
packaged units give long years of economi- 
cal and trouble-free service. They provide 
all the necessary controls automatically: 
humidity, temperature, fumigation and 
ventilation. Haertel engineers will help 
you design an efficient vault. 

Learn how you can join the money- 
making Haertel parade. Mail the coupon 
or call us today. 


WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 





Please send me your free brochure in which cleaners and launderers 
using Haertel vault equipment tell how it pays off for them. 





Please have a Haertel man call to look over my plant and answer my 
specific questions. 


FIRM NAME 


ADDRESS 





| FOR YOUR GARMENTS 


CITY ZONE STATE 





2840 Fourth Ave. South SIGNATURE 
Minneapolis 8, Minnesota 


eT 
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the call office in his 


on customers 
spare time 
Close contact is maintained between 
the school and the plantowner by the 
local coordinator, Jim Schumaker, who 
teaches in the industrial arts depart 
ment at Aurora High School. M1 
Schumaker visits the plant at least 
twice a month. The coordinator is re 
sponsible for the many aspects of the 
educational program. He keeps a writ 
ten record of each visit, including a 
report on specific recommendations 


made or problems encountered The 


plantowner completes a minimum « 
three progress ratings per year on the 
tramee 

Since this is primarily a learning 
situation, the pay that each student 
receives is allotted by mutual agre« 
ment among the coordinator, the em 
plover and the employee If a min 
imum wage scale is in force, it will 
ipply to trainees; otherwise, an oppor 
tunity to learn is given the major em 
phasis 

On-the-job training for the student 
in the drvcleaning plant 1s suppl 
mented by classroom study about the 
industry A study of fabrics, solvents 


ind spotting agents, plus the broad 


is Civen spe 
] ] 
laSSTOOM GIS 


field of human relations 
cial emphasis during the « 
cussions conducted by Mr. Schumaker 
Textbook material includes informa 
tion furnished by the National Insti 
tute of Drycleaning, manuals on spot 
ting and cleaning published by Tut 
NATIONAL CLEANER, and other in 
struction books issued bv the State 
Department of Education 

\ plan of procedure for each traine 





determines what he will be expected 
a to learn during his training period 
Classroom training conducted by Jim Schumaker gives student a well-rounded ET cilia mais smite ter Wins aan 
vegular V1 ul n 
ae ay dinator and inv suggestions, new cle 
velopments, et ire discussed with 
the plantowner is are the student's 
progress attitude, initiative 
tri K plu i ‘ il relate I tO to t | I ! t pyect ( ibilities ~ Atter graduation trom school One 
ahor l] ung workers should } lesire et Che trainee eport to the t mv tormer trainees ypened his own 
Students in the local high tran station as part f his regula cleaning plant in another section of 
vho have a satisfactory vocat hool schedule ind learns the skills the state.” commented Mr Beaver 
ective ire at least 16 vea t r ind tech que ecessaryv t become ‘T've found that the educational pro 
have a good attendance recor ind in experienced and efficient worker gram has helped reduce turnover in 
ides eq il to the ibilit ire il A high school student is employed m plant ind it’s been one way to get 
ved to enroll for « wperative ti n the drvcleaning plant during the 1 voungster interested in a trade that 
These students are ipproved | egular working da \ minimum of will he Ip him in his business life later 
ordinator and the hia | prit = ho per week has been estab on 
pal lished for all student the coopera Plantowners in other parts of the 
ng stat e select the { education | lan nd holds true for country might investigate the poss! 
bas f what learning situations will the whole school veai bility of state-supported — training 
we Offered to the student, interest of er Mr. Beave direction, the programs similar to Missouri's. Learn 
the e1 | loyel the progres f the student becomes icquainte d with Ing through doing is the primary aim 
trainee, and whether the trainee has e' facet of the plant operation. The of the program. It not only trains the 
pportunity to work regularly du trainee learns spotting, cleaning and student but is an excellent way to at 
the Cal The traines nd finishing techniques und ce velops a tract new blood to the drvcleaning in 
training station tcl rd nse of human relation hip by waiting dustry. # # 
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division 
VULCAN MATERIALS COMPANY 


PerSec® specifications 
Color, APHA = 55: max. 
Specific gravity 25/25° C —1.618-1.622 
Acidity, ppm as HCl, 
bromothymol blue 0 
Residue, ppm 10 max. 
Cloud point —20° C max. 
Chlorides None 
Free halogen None 
Distillation range, 760 mm __—s IBP 120.0° C min. 
DP 121.0° C max. 
Residual odor None 






Artemis — Goddess of Purity 


PO. BOxAS4S WICHITA, KANSAS 


PACE SETTER FOR PURITY. . . 


PerSec® is the brand name of custom-made Frontier Perchlorethylene for professional ms | 
ing. The rigid specifications followed in its manufacture are not known to be equalled by any 
comparable product. They assure the dry cleaner that he can consistently do his finest 
work with PerSec®... and gain maximum protection against corrosion a for his equipment. In pr 
fessional dry devel PerSec® is the pace setter for purity. 3 











Who said routes are dying? 





The NATIONAL CLEANER Staff 
NC’s survey throws 
some new light on 
the industry’s 


truck operations. 





Here’s what 


our readers say... ma on Team pee as org 


New England 77 188 5 34 29 
Mid-Atlantic 314 836 37 125 134 2 
Diitan diteliation eosin maw 1 South Atlantic 69 176 2 22 33 
prompted some drvcleaners to ops East South Centra 127 234 2 39 68 
ish and- ury outlets the past few East North Central 375 1085 28 119 198 2 
ears but route sales continue to climb West South Central 79 171 9 20 35 
epee ; West North Central 90 145 24 35 4] 
= Mountain 57 99 12 2) 26 
* OSE, Ee Pacific 101 255 14 38 45 
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hen we analyzed the results of Tm * Miscellaneous 129 
NATIONAL CLEANERS recently co 
luded Motor Truck Surve n whicl 1,418 
A total of 12,564 questi 
e mailed on June 3, 1960 
scribers across the nation. As of Jul 
ur deadline date, the number of 
plies received added ip to 1,418 
u lL} pre t 
I ( f three 4 | hrm West North Central areas Actually 
Who responded? ne mpares with 2.35 in 1949 responses to this question wer fairl 
revealed in a pre\ Ss surve' similar from all parts of the country 
The replies « ime from all er the In any one of our nine geographical 
l } incient um De to pl reas, those indicating good or increas 
ee eee <i — Route sales good ing route sales represented anywhere 
ictivity throughout the industr One of the more important ques from 90 to 96 percent of the re 
+ The 1,148 responde ts vere tio in the survey asked whether the spondents from those regions 
udged to be the larger, more progres lrycleaners route sale vere increas As one drycleaner put it, however 
ive drycleaners since they operate a holding even x decreasing With a good route salesman. that 
combined total of 1,548 plants and Nearly 93 percent of those responding route is good. With a poor salesman 
|. 907 retail outlets among them. The ndicated their route business was in its poor 
» employ a total of 21,175 person re ng or holding its own. Only 
in average f 15 empl es per re percent reported declines And 34.2 e 
pendant - oad ae hey were planing Trade-in frequency 
@ Subtracting the 214 respondent truck purchases within the next 12 Opinion on how long trucks should 
who indicated they do not use truck iths be operated before being traded in 
the remaining 1,204 drycleaners opel Route business seems to be holding produced a wide divergence of an 
ite a combined total of 3.603 truck ip best in the East South Central and Continued on page 77 
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PACEMAKER 


Charge: 142% All Systems 
TYPE OF PLANT USE: Fos? production plants with moisture controls. 
: PACEMAKER handles water perfectly to give outstanding pass-up 
results. Absolutely no filter pressure problems. Work flow through 
plont constant. Works with all moisture controls . . . no lint problems. 
Really fool proof production. 
FAX Charge: 11/2% 


Petroleum Only 





TYPE OF PLANT USE: Petroleum use; Fostidious results. Greatest 
soil removing qualities of any soap available. Amazing spot 
removal. Finishing fastest ever. Delivers lint-free, wrinkle-free 


garments. Brilliant colors, soft, soft feel. Moisture use optional, not 
S l 4 oy 


Charge: 1%2% Wet or Dry Use 


TYPE OF PLANT USE: Wet or Dry Chorge. Cals Charge gives you 


the option of using or not using moisture, depending on type loads 
being cleaned 


: .. and delivers a lint-free, soft feeling garment. 
Excellent carbon soil removal. Light in color. . . easily tested. 
% a | q | > C 
i aa 4 4 : 4c 2 


Charge: 112% Perchlorethylene Only 


TYPE OF PLANT USE: All perchlorethylene plants. Designed 
specifically for use in all perchiorethylene systems to give out- 
standing results in soil removal, brighter colors, less spotting, softer 
fabrics. Used with or without mpisture controls. No problems in 
use ... stays in the system to cost you less. Easily tested. 










Caled only manufactures products SUPER ( 
that answer specific needs. Each of 


these Caled Soaps . . . superb in their 


cae is Charge: 1%2% Dry 
ah aeeaune > in economical use 
efficiency . . . tops in Rae TYPE OF PLANT USE: DRY DRYCLEANING. Used dry, gives out- 
and. answering your partic uli standing cleaning. No classification needed, no lint, no static, no 
: “a liad of Caled’s proven wrinkling problems. Linings need no pressing . . . no shrinkage due 
needs wae the re sult ate , ester to to moisture use. No disturbed sizings ... soft lovely fabrics. No 
technical know-how. I hey re ease need to test, stays in system. 
use . . . save you time and money - 
But. above all... you get superlative 


results. PILT-R-OUT 
- CONSENTRATE 


Batch Detergent 


TYPE OF PLANT USE: Batch detergent—Petroleum or synthetic 
—When a charge system is not desired . . . FILT-R-OUT CONCEN- 
TRATE gives outstanding detergency results... used as batch 
either dry or as moisture stock. Widely used as moisture carrier 


: t in Cals Charge plants. It's use adds to charge, making for economy. 


COMPANY, INCORPORATED 








BRENTWOOD MARYLAND 
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Who said routes are dying? 


The NATIONAL CLEANER Staff 


NC’s survey throws 
some new light on 
the industry’s 
truck operations. 
Here’s what 


our readers say... 


2 


WHO SAID ROUTES are 
distribution 


declining 


Rising costs may have 
prompted some drycleaners to open 
outlets the past few 
years but route sales continue to climb 


Hundreds are still buying new trucks 


cash-and-carry 


which promise them greater economy 
of operation 
These important facts were reve aled 
when we analyzed the results of THE 
NATIONAL CLEANER’s recently 
cluded Motor Truck Survey in which 
» many of you participated 
A total of 12,564 


were mailed on June 3 


con- 


questionnaires 
1960. to sub- 
As of July 7 


our deadline date, the number of re- 


scribers across the nation 


plies received added up to 1,418, giv- 
ing us an 11.3 percent return 


Who responded? 


The replies came from all over the 
country in sufficient numbers to pro- 
vide an accurate cross-section of route 
activity throughout the industry 

@ The 1,148 
judged to be the larger 


respondents were 
more progres- 
sive drycleaners since they operate a 
combined total of 1,548 plants and 
1,907 retail outlets among them. They 
also employ a total of 21,175 persons 
or an average of 15 employees per re 
spondent 

@ Subtracting the 214 respondents 
who indicated they do not use trucks, 
the remaining 1,204 drycleaners oper- 
ate a combined total of 3,603 trucks, 
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Plants 


Area Responding 


New England ... 77 
Mid-Atlantic ; 314 
South Atlantic .. 69 
East South Central 127 
East North Central 375 
West South Central . 79 
West North Central 90 
Mountain ....... 57 
Pacific 101 


* Miscellaneous 129 


1,418 





BEHIND 


Number of Trucks 


* (Received too late for area classification, although included in over-all analysis) 


Route Business 


Even Down 


188 5 34 29 5 
836 37 125 134 22 
176 5 22 33 5 
234 2 39 68 5 
1085 28 26 
171 9 20 35 

145 24 35 4] 

99 12 21 26 

255 14 38 45 


Owned Leased Up 








an average of three trucks per firm. 


This figure compares with 2.35 in 1949 
as revealed in a previous survey. 


Route sales good 


One of the more important ques- 
tions in the survey asked whether the 
drycleaner’s route sales were increas- 
ing, holding even or decreasing. 
Nearly 93 percent of those responding 
indicated their route business was in- 
creasing or holding its own. Only 7 
percent reported declines. And 34.2 
percent stated they were planning 
truck purchases within the next 12 
months. 

Route business seems to be holding 
up best in the East South Central and 


West North Central areas. Actually, 
responses to this question were fairly 
similar from all parts of the country. 
In any one of our nine geographical 
areas, those indicating good or increas- 
ing route sales represented anywhere 
from 90 to 96 percent of the re- 
spondents from those regions. 

As one drycleaner put it, however: 
“With a good route salesman, that 
route is good. With a poor salesman, 
it’s poor.” 


Trade-in frequency 


Opinion on how long trucks should 
be operated before being traded in 
produced a wide divergence of an- 

Continued on page 77 
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{ frank 


Why 
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soaps 


Caled only manufactures products 
that answer specific needs. Each of 


these Caled Soaps . . . superb in their 
efficiency . . . tops in economical use 

and, answering your particular 
needs _. .is the result of Caled’s proven 
technical know-how. They’re easier to 
use .. . save you time and money .. - 


But, above all . . . you get superlative 
results. 


Caled Products 
COMPANY, INCORPORATED 


BRENTWOOD, MARYLAND 
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: question vee 


PACEMAKER 


Charge: 12% All Systems 


TYPE OF PLANT USE: Fast production plants with moisture controls. 
PACEMAKER handles water perfectly to give outstanding pass-up 
results. Absolutely no filter pressure problems. Work flow through 
plant constant. Works with all moisture controls . . . no lint problems. 
Really fool proof production. 


Charge: 11/72% 
Petroleum Only 


TYPE OF PLANT USE: Petroleum use; Fostidious results. Greatest 
soil removing qualities of ony soap available. Amazing spot 
removal. Finishing fastest ever. Delivers lint-free, wrinkle-free 
garments. Brilliant colors, soft, soft feel. Moisture use optional, not 
necessary. 


Cals Charge 


Charge: 1%2% Wet or Dry Use 


TYPE OF PLANT USE: Wet or Dry Chorge. Cals Charge gives you 
the option of using or not using moisture, depending on type loads 
being cleaned ... and delivers a lint-free, soft feeling garment. 
Excellent carbon soil removal. Light in color . . . easily tested. 


PACE-PERK 
Charge: 12% Perchlorethylene Only 


TYPE OF PLANT USE: All perchlorethylene plants. Designed 
specifically for use in all perchlorethylene systems to give out- 
standing results in soil removal, brighter colors, less spotting, softer 
fabrics. Used with or without mpisture controls. No problems in 
use ... stays in the system to cost you less. Easily tested. 


SUPER C 


Charge: 142% Dry 


TYPE OF PLANT USE: DRY DRYCLEANING. Used dry, gives out- 
standing cleaning. No classification needed, no lint, no static, no 
wrinkling problems. Linings need no pressing . . . no shrinkage due 
to moisture use. No disturbed sizings . .. soft lovely fabrics. No 
need to test, stays in system. 


PILT-R-OUT 
CONCENTRATE 


Batch Detergent 


TYPE OF PLANT USE: Batch detergent—Petroleum or synthetic 
—When a charge system is not desired . . . FILT-R-OUT CONCEN- 
TRATE gives outstanding detergency results... used as batch 
either dry or as moisture stock. Widely used as moisture carrier 
in Cals Charge plants. It's use adds to charge, making for economy. 





CONSERVE 
EXPENSIVE SOLVENT 
AND WATER 
WITH 


Solvent recovery with 
Sarco Cooling Control 


























Now you can stop expensive overcooling and under- 
cooling, cut down on water and solvent waste, and 
free your operators from the time-consuming job of 
constant adjustment. Just install a SARCO T-44 
Automatic Cooling Control. You’ll eliminate solvent 
and water waste, shorten process time, get greater 
operating efficiency with no re-runs... with this 
positive, inexpensive solution to the temperature 
control problem. Sarco T-44’s are designed primarily 
for regulating temperatures in dry-cleaning stills, 
condensers, and solvent coolers. They have four 
standard 50° ranges within which you can adjust: 
60-110°F., 85-135°F., 110-160°F., and 135-185°F. 

Here’s an example of what you can expect from a 
T-44: a New Jersey cleaning company saved 2,236 
gallons of water for every 1,000 gallons of solvent 


AUTOMATIC B 
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SARCO T-44 Automatic 
Cooling Control keeps 
your solvent in exactly the 
right temperature zone 
for lowest processing time, 
greatest output, and best 
operator efficiency. 


ly COOLING CONTROL 


Solvent cooling with 
Sarco Cooling Control 


Still condensing with 
Sarco Cooling Control 
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distilled, and they regard their freedom from check- 
ing and adjustment as even more important. 

Here are 6 control advantages you get 

with a SARCO T-44 Cooling Control 
1. Self-powered — no compressed air or electricity 
needed. 2. Simple design—just one unit... thermo- 
stat and valve. 3. Packless—no stuffing box to leak 
or jam valve stem. 4. Self-contained—no exposed 
mechanism. 5. Dependable — thousands in use are 
providing reliable service for dry cleaners and origi- 
nal equipment manufacturers. 6. Easy to install — 
by any pipefitter. 
Find out how you can save 

Ask your local Sarco sales representative for the 
newest bulletin on Sarco Automatic Cooling Con- 
trol. Or write direct, 9480-8 


SARCO 


COMPANY, INC. 
635 Madison Ave., New York 22, N. Y. 


STEAM TRAPS * TEMPERATURE CONTROLLERS * STRAINERS * HEATING SPECIALTIES 
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DRY CLEANERS AGREE! 





Production 
rates increase 


with 


SHELL SOL 
360 and 36 


That’s the up-to-the-minute report from dry Both Shell 360 and 36 meet all Stoddard 
cleaners coast to coast. Increased production Solvent specifications. They are approved by 
rates are obtained even at lower tumbler the National Institute of Dry Cleaning and 
temperatures because: classified by the Underwriters Laboratories, Inc. 


1. Evaporation is faster. ALSO AVAILABLE 


2. Deodorization is faster. SHELL SOL 105— 
Regular Stoddard Solvent 


3. Finishing is faster. SHELL SOL 140 and 14— 
where 140° F. flash point 
is required 


SHELL 
, Odor stability Or COMPANY 


is i 50 WEST 50TH STREET, NEW YORK 20, NEW YORK 
> Sg. 100 BUSH STREET, SAN FRANCISCO 6, CALIFORNIA 
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Conservatives win the election! 


Ballot confirms report of coin-op meeting 


By ART SCHUELKE 


WE BROUGHT YOU a complete re- 
port in the August issue of THE 
NATIONAL CLEANER of the industry 
leaders’ recent meeting. At that time 
the general consensus indicated that 
drycleaners should adopt a wait-and- 
see attitude toward coin-op dryclean- 
ing 

The meeting, first of its kind, was 
called by THe NATIONAL CLEANER to 
have an open discussion of this new 
development by plantowners, manu- 
facturers, suppliers, jobbers and trade 
association secretaries. We brought all 
facets of the industry together for a 
day-long session in New York City 

At the close of the meeting I tried 
to poll the group on specific points 
How- 
ever, the group preferred that a com- 
mittee be formed to spell out the 
Then, 


questions were to be mailed to all 


concerning coin-op cleaning. 


questions, in writing those 
participants and sent to me for tabu- 
lation 

[The committee was composed of 
Frank Pollatsek, Neighborhood Clean- 
ers Association; Pete Streiff of Hoff- 
man International; Steve Landon 
Washex Machinery Corp.; Len Fiddle 
of American Permac, Inc.; and myself 

The survey questionnaire was com- 
piled and mailed 
percent were returned in time for our 
for this issue. We received 


Approximately 50 


deadline 
answers from 29 companies. In some 
cases all questions were not answered 
in others more than one choice was 
‘ hec ked 

One of the key questions asked what 


held in New York recently 


action cleaners should take concerning 
coin-op cleaning. Should they get on 
the bandwagon, or await develop- 
ments, or ignore the whole situation? 
Better than 70 percent voted to “wait 
and see.” Only one respondent said to 
ignore the whole thing. The balance 
voted for the bandwagon. 

Significantly, the great majority of 
voters felt that coin-op cleaning would 
open a new and untapped market for 
drycleaning. Similarly, most of those 
who responded didn’t feel that any 
appreciable number of present clean- 
ing customers would shift to the new 
service. 

It was felt that cash-and-carry 
plants with low prices and quality 
would be most affected. And an over- 
whelming majority felt that cleaners 
will not be affected adversely if they 
give quality, service, treat customers 
right, run a neat plant and advertise. 

Other important questions asked 
whether “clean only” or “clean and 
steam” were effective means of solving 
the problem. Here the response was 
five to one against “clean only,” and 
nearly three to one against “clean and 
steam.” 

As far as the tapping of a new mar- 
ket is concerned, 87 percent voted 
that coin-op in fact would create a 
new market. But when asked how 
much additional volume would de- 
velop, opinions ranged all over the 
map. 


About half agreed that a 25 percent 
increase over present volume would 
be right. Another quarter of respond- 
ents felt that a 5 percent increase 
would come about. From there the 
vote ran anywhere from no increase to 
100 percent more volume. 

Apparently these industry leaders 
feel that route sales offer a strong bul- 
wark against coin-op cleaning. Nearly 
81 percent felt that cash-and-carry 
plants would feel the pinch, but only 
6 percent thought that route opera- 
tions would be affected. It clearly in- 
dicates the importance of route sell- 
ing, which really offers the customer 
convenience. 

Here’s another important factor. 
We asked whether the usage of coin- 
op cleaning would increase customer 
acceptance of the fully finished serv- 
ice of the professional cleaner. Better 
than 55 percent felt that customers 
would use more regular cleaning. 
Some 27 percent felt it would have 
no effect, and the balance of the bal- 
lots reported “don’t know.” 

Practically every respondent said 
that special meetings, such as this one 
just held, should be an annual event 
sponsored by THE NATIONAL CLEANER. 
The subject annually would be on 
other specific trends and develop- 
ments that will inevitably occur in our 
dynamic industry. We are grateful for 
this heartwarming response and will 
plan such sessions in the future. # # 





How do your feelings concerning the development of coin-op 
cleaning compare with those of the men who attended the spe- 
cial meeting sponsored by THe NatTIonaL CLEANER? We would 


like to know. 


The development of coin-op cleaning can have a tremendous 
effect on your business, for good or bad. Because of the signifi- 
cance of this new development, your opinion as a professional 


cleaner is very important. 


Pages 53 and 54 carry a questionnaire similar to the one sent 
to the people at the session. Please take a few minutes to fill out 
the form and send it to me. Address your reply to Art Schuelke, 
Editor, The National Cleaner, 466 Lexington Avenue, New York 
17, N. Y. Sign your name to the questionnaire if you want to, but 
it isn’t compulsory. Thanks for your help. 
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NO 
AFTER-ODOR 


with 


DRY-CLEANING SOLVENTS 


AMSCO quality-controlled dry-cleaning 
solvents get clothes really clean, without 
leaving a pungent after-odor. That means 
more steady, satisfied customers—a bigger 
business—for you. 

With AMSCO, you also get these other 
three important advantages: 


1. Lower operating costs through in- 
creased plant efficiency. 


2. The benefit of AMSCO’s 35 years’ ex- 
perience working directly with the dry- 
cleaning industry. 


3. Sold through AMSCO dealers equipped 
for proper handling and dependable 
service. 


AMERICAN MINERAL SPIRITS COMPANY 


General Eastern Offices, 
Murray Hill, N. J. 


Clip and mail this 


i 

Name 
| coupon for the name 

| 


Company 


Address 


of the authorized 
AMSCO dealer nearest 
you. Do it today. 





e 200 South Michigan Avenue . 
Chicago 4, Illinois 


8600 South Garfield 
South Gate, California 


Zone___ State 
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FANTABULOUS DESIGN FANTABULOUS INSTALLATION 


Four 20-ib. washers constructed on a single frame of Built-in common drain. Completely piped and wired 
welded steel girder. One-piece basket, Stainless steel No concrete slab needed. Flush mounting saves space 
wash cylinder. Extraction speed 555 rpm. Preferred and bulkhead construction. Less than 16 gallon water 
tumble action wash with simplified controls. Safety consumption! 


FANTABULOUS SERVICING ———rusvene mancacrnasainas pase ontoyou 


ONE YEAR WARRANTY Complete access from the in the shipping, overall! simplicity and less complica 
front. Separate heavy duty extractor and wash mo ted features of the world’s first multiple coin-op wash 
tors. No transmission. No gear drive. No jack shaft center. Long-lasting commercial construction. Solid 
No solenoid-operated clutches. No lint traps. Timers or multi-color on request. Private brand label availa- 
are specially designed, micro-switch-operated and ble to quantity purchasers. This is a commercial pro 
foolproof. Bearings mounted outboard, untouched by duct with a true resale value 

water. NO SEALS 


For complete information se 0 L @ 3G national inc 
j ] : | . 
WRITE! WIRE! PHONE!) ~~ © ~ - 


: DESIGNERS/DEVELOPERS 
ST FLAGLER STREET 
NAMI 35, FLORIOA-FR 9-1671 COIN OPERATED EQUIPMENT 


eryvee uM 13° 


Contact Your Local Distributor Distributor Inquiries Invited 
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QUESTIONNAIRE 


effects of coin-operated drycleaning on the drycleaning industry. 





Will coin-op cleaning open a new and untapped market? 


If it does will the additional volume be 


3. Will a significant number of regular customers shift to coin-ops? Don't 
lo Know 


. Who will be most affected by coin-op cleaning: 
Top price plants 


Medium price plants 


Low price plants 


Which type plant may be most affected: XC =Route Dont Know 


Will usage of coin-op cleaning increase customer acceptance of the fully finished 
service of the professional cleaner? 


What action should cleaners take concerning coin-op? Get on Await 
bandwagon developments 


Comments 


What should the industry as a whole do about this development? 





Get on Await 
bandwagon developments Ignore 


Drycleaner 

Conventional machinery manufacturers 
Supply manufacturers 

Jobbers 

Local and state associations 


Comments 
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QUESTIONNAIRE .. . continued 


Other areas to explore regarding this new development 








|. Do you consider “clean only” an effective means of combatting coin-op? Yes No Don't Know 


2. Do you consider “clean and steam” an effective means of solving the 
problem? ; ; ‘eh wndaned ass rade Ouse eeee 


3. The report in the August issue of THE NATIONAL CLEANER said 
that cleaners who give quality, service, treat customers right, run a neat 
plant and advertise, won't be adversely affected by coin-op cleaning. 
Do you agree? yeehuteecepbeneknees be kee baie enn 


Please check the nature of your business. It is not necessary to sign your name or the name of your 
company unless you wish to. (Check one) 


Drycleaner 

Equipment Manufacturer 
Supply Manufacturer 
Jobber 


Association Representative 


Name 


Company 
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...from dad's 
overcoat 





...tO Junior's 
jacket 


a perfect fit for every garment 


on the NEW CISSELL FORM FINISHER 





SEPTEMBER, 


1960 


Whatever the garment . . . whoever the owner... you can build customer confidence 
through perfect finishing on the new, improved Cissell Form Finisher. Children’s jackets, 
women’s housecoats, fashion dresses, men’s sport coats, bulky overcoats — all are han- 
died with maximum ease and speed...and all are restored to their natural shape, with 
a soft, no-shine finish. 

Automatic operation? The Cissell Form Finisher tops them all because it has no foot 
pedals, no complicated controls. Steams, dries and cuts off ... all automatically. Your 
operator simply adjusts the controls, and sets the Cissell-built Time Switch... the Cissell 
Form Finisher does the rest. Cissell’s exclusive “ventilated” shoulder gives greater dis- 
persion of steam and air. Improved inner-construction provides more positive bag 
adjustment. New, longer, synthetic sponge-lined clamps help speed finishing. The Cissell 
Form Finisher soon pays for itself by improving quality and slashing finishing costs! 


You benefit when you use Cisse// equipment... your customers do too! 


W. M. CISSELL MFG. CO., INC-LOUISVILLE 1, KY. 








Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 


Cousult Your Yobber 
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Panel on pricing revealed 
wide spread. Here NID 
director Joe May holds up 
dress for appraisal by 
ponelists Earl Baysden, 
Harold O'Neal and Sid- 
ney Smith 


North Carolina fullers meet 


THE FIFTY-THIRD annual conven- 
tion of the North Carolina Association 
of Launderers and Cleaners was the 
biggest and best to date. A total of 
241 persons registered for this year's 
two-day convention and exhibit, which 
took place in Raleigh, June 8 and 9. 

Employee teamwork: Since 61 cents 
out of every laundry sales dollar is 
paid out in employee wages, Robert 
Dolhof, director of personnel at the 
American Institute of Laundering, be- 
lieved plantowners should concentrate 
most of their efforts in reducing costs 
he re 

He foresaw the need for greate1 
efficiency in the Sixties as unions got 
stronger and governmental pressures 


increased. One solution 


More empha- 


sis on human engineering, to increase 
efficiency above the average 60 to 70 
percent mark, 

How do you get more efficient work- 
ers? Mr. Dolhof suggested (1) having 
older workers screen prospects, (2) 
setting up standards of employment— 
for attendance, production, quality, 
(3) using dexterity tests in hiring, and 
(4) holding exit interviews with de- 
parting employees. 

What do workers want? Supervisors 
and managers may not agree but stud- 
ies conducted indicate workers’ wants 
run in this order: (1) appreciation, 
(2) feeling in on things, (3) help on 
personal problems, (4) job security, 

5) good wages. 
Your cleaning plant: J. C. Alexander, 





The art 
of fulling 





The cleansing of cloth has for 
centuries been known as the Art of 
Fulling 

Fred Dodge, executive secretary 
f the North Carolina Association 
uncovered this fact in searching 
for a way to relate his present-day 
members with the craftsmen of 
antiquity 

His research revealed that a 
chaeologists had actually found the 
house of a fuller in the ruins of 
Pompeii which was wiped out by 
a volcanic eruption in 79 A.D. The 
walls of the house were decorated 





with many murals showing how 
clothes were washed and finished 
in those days 

One panel also pictured an owl, 
symbol of Minerva, patron divinity 
of the fullers, sitting on a bleaching 
frame. And a man pictured beneath 
had leaves from the olive tree sa- 
cred to this same goddess 

From this graphic presentation 
evolved what is now the new sym- 
bol identifying members of the 
North Carolina Association of Laun- 
derers and Cleaners. 

The owl on a bleaching frame 
symbolizes wisdom. The olive 
branch represents the ancient sym- 
bol of life. Hence, through wisdom 
fullers give new life to fabrics 

The completed history is printed 
in a copyrighted folder entitled 
“The Story Behind the Symbol” 
which is available to North Caro- 
lina Association members at moder- 


ate cost 








director of research, Adco, Inc., saw 
the trend towards more interplant 
competition for the customer’s cleaning 
dollar. He believed the successful 
plant would be the one that won the 
customer's confidence, cleaned up its 
facilities, pepped up its people and 
machinery. 

Profits from dyeing: Walter Loebl, 
Loebl Dye House, Roanoke, Virginia, 
tried to educate his listeners to the 
fact that there is good money in dye- 
ing if common sense is used in accept- 
ing only those items that will dye well. 

Management: A. L. Christensen, 
A. L. Christensen and Associates, Jo- 
liet, Illinois, gave a talk on the fun- 
damentals of successful plant manage- 
ment. 

Pricing practices: National Institute 
of Drycleaning Director Joe May, Joe 
May Cleaners, Atlanta, Georgia, con- 
ducted a panel on current pricing 
practices in North Carolina. 

The panelists included Earl Bays- 
den, Harold O'Neal and Sidney Smith. 
In comparing the prices they charged 
for various items of attire, the price 
varied in some cases as much as twice 
the lowest quoted figure. 

Mr. May, personally, believed clean- 
ers should charge extra for full skirts, 
replacing buttons, pleats, etc. And that 
the base price for a fancy dress should 
start at a higher figure than a plain 
dress. 

Employee communications: Coulter 
Prendergast, Marlin Firearms Co., 
New Haven, Connecticut, cited these 
two basic guides for better communi- 
cation: Just remember— 

1. Employees are consumers—the 
same people who buy your products— 
they can be sold. 

2. You must use repetition and per- 
suasion to sell them. 

Surveys have shown that most peo- 
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WITH AJAX YOU 
CAN SLASH 
DRY CLEANING 


ult 
FINISHING 


COSTS 


A new modern concept in topping and legging 
is changing the pace of the industry — FASTER 
THAN EVER. 


AJAX Automatic 
Pants Finishing Unit 
now cuts out seven 
steps in pressing 
trousers . . giving you 
better quality in 
one-half the time — 
with 3 Simple Lays 

















Overcome the problem of costly production time. 
Contact your nearest AJAX representative. He 
will be glad to furnish you with the complete 
details immediately 


619 So. 5th WEST 
Salt Lake City, Utah 
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ple (47 percent) credit union leaders 
with making the most improvement 
in our standards of living. Manage- 
ment, he felt, loses out because it 
doesn’t keep selling its fringe benefits 
For example, he felt management 
should “paid 
rather than just post a “vacation sched 
ule . 

Boiler operation: B. C. Bell, General 
Coal Company, Philadelphia, gave a 
rundown on the various types of boil 


emphasize vacations 


ers used in laundry operations. And 
cited some case histories involving 
coal-burner operation problems which 
were solved 

Coin-op drycleaning: Dr. Joseph R 
Wiebush, director of research at NID, 
brought the audience up to date on 
coin-op drycleaning operations. While 
there is only one company selling the 
units at the present time, two more 
should launch their campaigns by the 
first of the year. While customers have 


been enthusiastic Dr. Wiebush pointed 
out that little has been said about the 
economics of coin-cleaning operation. 
In his opinion “It doesn’t look like a 
get-rich-quick scheme.” Marginal op- 
erators might be the ones to suffer if 
com cleaning gains a toehold, he said, 
but the quality plant will be last af- 
fected 

Future fibers: Dr. Harley Jennings, 
senior research associate, textile chem- 
istry, North Carolina State College of 
reported that three new, 
chemically different fibers are being 
introduced to the trade each year. And 
that modifications are being presented 
at the rate of one a month. 

Among the new products now on 
the drewing boards are: a synthetic 
elastic fiber that withstands dryclean- 
ing; a new finish to give durable water 
repellency; an  aluminum-synthetic 
blend which may be as fire-resistant 


lrextiles, 


as asbestos. 


The cracker barrel: Another popular 
session, conducted by C. W. Grimes, 
Grimes Cleaners, Charlotte, gave the 
members the opportunity to discuss 
problems which affected them direct- 
ly; e.g., what to do about cut-rate 
competitors, whether or not to charge 
for repairs, etc. It was generally 
agreed that lowering price to meet 
competition was a mistake. And that 
charges should be made for all but 
minor repairs. 

New officers: Edward L. Stalvey, 
Arrow Laundry, Charlotte, was elected 
president, succeeding Henry J. Lane, 
Henderson Laundry, Henderson. The 
vice-presidents are Robert J. Grier, 
Grier Dry Cleaning & Laundry, Bel- 
mont; Paul Wilson, High Point Laun- 
dry, High Point; Tom W. Weeks, Al- 
bemarle Laundry, Elizabeth City. 
C. W. Grimes remains sergeant-at- 
arms, 


—Henry Mozdzer 


New Jersey teacher’s Seminar 
draws enthusiastic response 


THE FIRST TEACHERS Seminai 
sponsored by the Education Commit- 
tee of the New Jersey Laundry and 
Cleaning Institute, was held recently 
it the Institute’s offices in Newark 

An activity of the Institute’s public 
relations program which is being un- 
derwritten by the Education Commit 
tee the 
planned to provide education and edu 


cational Harold C. 


Buckelew, executive secretary of the 


Teachers Seminar was 


entertainment 


New Jersey Laundry and Cleaning In- 
stitute, greeted over 55 teachers with 


nh amusing address in which the rela- 


tive superiority of men and women 
was discussed. This set a gay mood 
which continued through the next por- 
tion of the 
Tudith 


program which featured 


Keith, public relations consul- 


tant to the Institute, doing the Betty 
Best fashion show, “Lady Be Lovely.” 

During the coffee break in the 
morning and the tea break in the after- 
noon, the attending teachers mingled 
with the members of the Institute to 
discuss the professional laundry and 
drycleaning business. The members of 
the Education Committee acted as 
hosts. Many teachers felt the fashion 
ideas demonstrated and the laundry 
film which followed the coffee break 
would be interesting classroom activity 
and asked if the Education Committee 
would sponsor Betty Best shows for 
schools in the fall. They were advised 
the Committee would be pleased to do 
SO. 

Two home economics teachers from 
the Kawameeh High School in Union, 


New Jersey, asked for a program to 
which they would invite both students 
and their mothers. A teacher from the 
New Providence High School near 
Summit, New Jersey, requested a 
Betty Best show for two classes, and 
stated she would invite the mothers 
because “they certainly would enjoy 
this show and they would learn a lot.” 

After the refreshments, door prizes 
donated by the Education Committee 
were given to the teachers and then 
the group settled down for the techni- 
cal part of the program. The American 
Institute of Laundering film, “Every 
Day Is Monday,” was shown, with the 
audience expressing its liking for the 
educational value of the film. They 
also agreed it was good classroom ma- 
terial, Continued on page 60 





More than 50 teachers devoted their entire Saturday to attending the first seminar sponsored by the Education Committee of the New Jersey 


Laundry and Cleaning Institute 
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What's NEW! 


It’s 


ReddyGo 


. the new stain remover made specifically for lipstick. Contains no tatty ae . ids. V orks ‘a 
chem on lipstick loads in the washer — makes it much easier to remove even set ope ale 
lipstick stains on the board. Try it. 


ae 


Take your pick... Another great new “Go” product for the 





e Handi-grip spotting board bottle professional drycleaner from the house of 


with dispenser cap stain removal specialists... 


e Large economy jug — good for 
250 average stains and a lipstick 
load too 


Order ReddyGo in either size 
from your jobber today 


A. L. WILSON CHEMICAL CO 


KEARNY, NEW JERSEY 


Descriptive folder on request 
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Frank Onorati, manager of the New 
York office of the American Institute 
of Laundering, then explained the pur- 
poses of the Institute’s Seal program 
His talk was received with great in- 
terest. The attentive audience then 
listened to Albert E. Johnson, trade re- 
lations director of the National Insti- 
tute of Drycleaning, explain and illus- 
trate the problems that often confront 
drycleaners. 

One young teacher from Metuchen, 
New Jersey, who attended the morning 
session, excitedly said: “I'm going to 
call three teacher friends of mine im- 
mediately and tell them to get over 
here for the afternoon program. This is 
terrific! I don’t know when I've en- 
joyed a seminar so much. Most of them 


Comic Relief: Bob Samble, Belmont Laun 
dry, and Russ Dale, Dale Brothers, both of 
Springfield, Mass., dramatize how silent part- 
ners (vandals) rob them of profits. Lotter 
suggested coin-op rain-making machine as 
much desired supplementary equipment for 


coin laundries 


"7 UV 
a\ 


HEAVY RAINS and the threat of tor- 
nado activity dampened the holiday 
mood of the seventh annual New 
Hampshire Launderers and Cleaners 
convention which took place at the 
Lake Tarlton Club, Pike, New Hamp- 
June 24 and 25. But the en- 
forced confinement nevertheless 
proved both pleasant and profitable 
for the 175 registrants from the tri- 
state area of Maine, Vermont and 
New Hampshire 

Public relations: Gen Wisniewski of 
the American Institute of Laundering 
public relations staff opened the pro- 


shire 


gram with a two-hour session designed 
to show laundrymen how to feminize 
their businesses as recommended by 
Gray & Roger’s motivational research 
study 

Tri-staters also had the opportunity 
of meeting the laundry industry's new 
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are so commercial you don’t learn 
anything!!” 

As they left the teachers were given 
two large envelopes containing educa- 
tional material supplied by both the 
American Institute of Laundering and 
the National Institute of Drycleaning, 
as well as a letter from the Institute 
which listed the names of the Educa- 
tion Committee members who spon- 
sored the day. The members of the 
Committee were personally introduced 
to the audience by Judith Keith who 
announced: 

“Please remember that our Educa- 
tion Committee is composed of profes- 
sional launderers and drycleaners, who 
have become experts by spending 
knowing years in their industry, They 
will be only too happy to help you 
should any problem arise in class con- 


Tri-state meet 


President-Elect Joseph Delisle, center, re- 
ceives congratulations from retiring president 
Robert Morin, Jr., left, and Charles Nealand, 


new secretary-treasurer 


feminine representative, Anne Sterling, 
in her first public appearance since 
joining the AIL staff June 1. 

Marjorie Dobbs, Monarch Laundry, 
New Haven, Connecticut, also urged 
support of the industry's public rela- 
tions program and described the suc- 
cess of the plant tours that have been 
conducted at Monarch during the past 
three years. 

Shirt selling: Saul Arvedon, sales 
manager. The Registered Shirt Com- 
pany, pictured the retail shirt plan as 
a natural and profitable (24 percent 
net plus) sideline. He pointed out 
that the one-year guarantee and at- 
tractive price had appeal to bargain- 
conscious women who buy 80 percent 
of men’s shirts. 

Truck leasing: Fred Sicotte, treasur- 
er, P & S Leasing Corporation, report- 
ed truck leasing business is doubling 


cerning fabrics, clothing, linens—their 
care and maintenance.” 

The Committee and the Institute, 
cheered by the obvious success of their 
first Teacher’s Seminar, plan more for 
fall. Many teachers present said they 
would pass the word around as to 
what a good time they had and how 
“worth while the day had been.” 

Education Committee members are: 
Barney Vander May, Blue White 
Method Laundry; Tom Rogers, Bruns- 
wick Laundry; Richard Corby, Colum- 
bian Laundry; John Hewson, Corby’s 
Laundry; Max Nadel, Hamilton Laun- 
dry Service Company; Hal Marx, 
Homestyle Laundry; Les Wright, 
Morey LaRue Laundry; Kevin Hause, 
Separate Sanitary Laundry, and T. 
Rodney Crowley, Jr., Union-Imperial 
Laundry. # # 


down East 


itself every two years as more and 
more firms recognize the advantages of 
various leasing arrangements. One an- 
gle we hadn't heard before: You can 
sell your trucks to a leasing company 
and rent them back. 

Solvent sniffers: Harold 
Lewis National Corporation, and Ed- 
mund Winterbottom, Hoyt Manufac- 
turing Corporation, discussed the eco- 
nomics of adsorbers or “sniffers” as a 
means of increasing drycleaning sol- 
vent mileage. In one case, a plant- 
owner is said to have cut his solvent 
requirements from 60 drums per year 
down to 12 drums through the use of 
a sniffer. 

Equipment leasing: Walter C. Coop- 
er, Prosperity Company, and Lou 
Corrado, Detrex Corporation, dis- 
cussed some of the aspects of equip- 
ment leasing, which is not a new idea 
in itself but is fairly new to the clean- 
ing industry. You can use such plans 
to advantage (1) when you want to 
expand your operation rapidly without 
tying up a lot of money in the process, 
and (2) if you are handicapped by 
long-term depreciation’ on existing 
equipment. Contrary to popular opin- 
ion, an applicant who wants to lease 
equipment must still be a good credit 
risk, said the speakers. 

Fabric problems: Clay Hardin, chief 
analyst at the National Institute of 
Drycleaning, brought the assembly 
up to date on some of the current 


Continued on page 78 
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So you think you don’t 


need a“Sniff-O-Miser” 
in your plant? 


Mister, I have news for you! No matter how 

efficiently you’re running your cleaning opera- 

tion or how good your equipment may be, 
you're losing a lot of costly perc solvent (we'll guess at 
least 50% of the total solvent you use). Actually, many 
plants report savings in their solvent costs of up to 75% 
when “Sniff-O-Misers” are installed. Since these tremen- 
dous savings begin immediately, it doesn’t take long to 
pay for the “Sniff-O-Misers” . . . and thereafter every 
dollar they save adds a dollar to your profit . . . and 
remember, “Sniff-O-Misers” do away with the obnoxious 
fumes and odors which may distress your customers and 
employees. 

The attractive cabinet of the “Sniff-O-Miser” is an ex- 
clusive feature with Hoyt. It tells you at once that this is 
the machine whose advanced engineering and quality 
workmanship mean top performance and biggest savings. 
Three sizes . . . a “Sniff-O-Miser” for every plant... 
include the compact Model 1 (for floor, wall or ceiling 
installation) which is providing sensational results in small 
plants. 

When you buy solvent reclaimers and vapor adsorbers, 
be sure you're right—always look for the Hoyt features, 


Write for bulletins or 
see your distributor 


“SNIFF-O-MISER" 


HOYT 


14 Forge Road 
WESTPORT. MASS. 


Automatic Dryers, Reclaimers and Chillers 
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SERVICE... 


IS ADCO’sS ._.» 
BUSINESS! 











f 
if 
a 
& 
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OS 
Bs ase =" oe Cargille Wagner 
aves a Portable pe Portable still , 
Humidity Indicator Testing Kit for Double Checking 


for Checking 


YOUR Solvent Condition 
Conductivity Instruments 





Each of Adco's 65 Sales Representatives is a It is their job to be sure that your solvent is 
trained Drycleaning Technician with a back- maintained in the proper condition to assure 
ground of plant management, and more maximum benefits from the use of Adco 
>on 06 not, an oo a and products. A RECORD IS MADE OF EACH 
t . It is the | t 65 
wap siete: cto salamat SERVICE CALL AND A COPY LEFT WITH 
men to service all Adco accounts—not just 
to sell Adco products. THE SUPERINTENDENT AND THE OWNER 
at ; ; SO THAT AT ALL TIMES YOU KNOW THE 
It is their job to offer their services to you in 
all matters pertaining to the heart of your FACTS PERTAINING TO YOUR CLEANING 


e 
business—the cleaning room. ROOM EFFICIENCY. 


» INC., SEDALIA, MO., Manufacturing Chemists Since 1908 








MODERN METHOD OF CLEANING 
“FEATURES” 


CLEAN SOLVENT: CLEAN DETERGENT: CLEAN MOISTURE 


WITHOUT 


DETERGENT LOSS OR DISTILLATION! 


fe aie 0 


How This Is Accomplished 


Adco's detergents, XXX Dri-Sheen for Petro- 
leum Solvent Plants and Perk-Sheen for 
Perchlorethylene Plants are both completely 
soluble in your solvent. This means they are 
not removed by use of “Klean,” Super 
Activated, Vegetable type Carbon. 


What This Means To You 


By keeping your solvent in sweet, pure, fresh 
condition from load to load, means you get 
full use of your detergent—immediate re- 
moval of all impurities in your filter by 
Klean." Being a vegetable type carbon, 
“Klean” removes not only color from your 
solvent but also removes the fatty acids and 
non-volatiles that are so harmful and create 
odors, swales and redeposition. 
Remember... 

Adco’s ‘'Klean,” Super Activated, Vegetable 
type Carbon is the only carbon which is able 
to remove all harmful impurities — color, 
fatty acids and non-volatiles from your sol- 
vent! Old type mineral carbons remove only 
color, therefore, sweetener powders and dis- 


tillation are a necessity and at great increase 
in operating cost! Even when a plant distills 
periodically, experience shows that either 
sweetener powders are used between distil- 
lations or you have a build up of impurities 
that hamper cleaning efficiency. Distillation 
removes detergent, so most cleaners prolong 
periods between distillations. This means 
poorer cleaning for days before distillation. 
The use of Adco’s Soluble Detergents, plus 
continuous solvent care thru the removal of 
impurities in the filter by the use of “Klean,” 
assures uniform quality each load and at a 
cost of, in many cases, 25% less. 


Adco wishes to prove to you in your plant 
and on a guaranteed basis that the above is 
true and practical. You pay for nothing until 
you are completely satisfied. 


One of Adco's 65 trained Drycleaning Tech- 
nicians will install our method in your plant, 
no loss of time or radical change in proce- 
dures. No additional equipment necessary. 
Works with ail Conductivity or Humidity 
Controls. 


Adco’s method keeps solvent sweet and pure at all times. Enables 
you to use Adco Size in the wheel— cuts finishing time 15%! 
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New officers of Southern Laundry and Cleaners Association, left to right: Frank Kean, 


Kean's, Baton Rouge, La., 


retiring president; Merle C. Fraser, Sanitary Laundry and 


Cleaners, Columbus, Miss., secretary; P. N. Plylar, Sr., Utopia Cleaners and Dyers, 


Inc., Birmingham, Ala., president; Fred Thesmar, Loeb's Laundry, Memphis, Tenn., 


vice-president 


Diversification 
highlights Southern meet 


APPROXIMATELY 70 plantowners 
ind allied tradesmen from five states 
heard topics ranging from wage-how 
legislation to public relations discussed 
at the 1960 Southern Laundry and 
Cleaners Association convention in 
New Orleans June 9 to 11. 

The three-day meeting, held at the 
new Hilton Inn, got under way Thurs 


bon 


NO TUBES—NO COILS 
Oll FIRED—GAS FIRED 
SAVES SPACE—SAVES FUEL 


EFFICIENT — FAST STEAMING 
COMPLETELY ASSEMBLED 


FIRE TESTED 
SIZES: 2 THROUGH 30 HP 


day evening, June 9, with a cocktail 
party. Formal sessions began the fol- 
lowing morning with an address of 
welcome by Norvin Pellerin of Peller- 
in Milnor Company, New Orleans, 
and a response by Colonel W. E. Bar- 
rett of Northington Laundry, Tusca- 
loosa, Alabama 
The convention 


program proper 


& 


FIRST 
IN TUBELESS 


opened with a panel discussion of 
laundry and drycleaning plant diver- 
sification. Ed Mall of Llewellyn’s, 
Louisville, Kentucky, discussed the 
advantages of shirt sales by laundries. 
Coin-operated laundries, which were 
characterized as satisfactory if in- 
stalled in conjunction with drop 
stations, were discussed by Fred Thes- 
mar; coin-operated drycleaning proj- 
ects were analyzed by Dan Christen- 
son of the American Institute of 
Laundering, Joliet, and “Scotch” clean- 
ing was discussed by Ed Mall. 

In a talk on sales and advertising 
which closed the first morning’s ses- 
sion, Al Jordan of Sanitone Division, 
Emery Industries, stressed the impor- 
tance of making it easy for people to 
do business with the drycleaning plant 
or laundry. 

The first afternoon session was de- 
voted entirely to a national legisla- 
tion forum. Participants included Cliff 
Taggart, Ideal Laundry Corp., Nash- 
ville; Ken Wey, Domestic Laundry- 
Dry Cleaners, Gadsden, Alabama; 
Merle Fraser; and Wilbur Kean, 
Kean’s, Baton Rouge. All association 

Continued on page 78 
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BOILER WORKS INC., PULASKI, N. Y. 
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FOR SYNTHETIC \ CLEANING 
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the Sontanmae 


actually out-cleans any 
split-pocket machine 
in efficiency and quality! 


While others “fiddle around” to divide loads and to jog 
cylinder pockets into position, one man with the open pocket 
SYNTOMAT cleans and spots with ease 135 lbs. per hour. 
Yes, that’s efficiency... And quality cleaning is a ‘‘natural’’ 
with a non-confining, open pocket cylinder. 


SYNTOMAT MODELS — 45, 70 and 100 Ib. Loads 


PETROLEUM UNITS: 
WRITE US FOR Bm PACKAGE MODELS: 45, 70 and 100 Ib. Loads 
MORE DETAILS 
WITHOUT & LARGER MODELS: 100, 175, 270 and 450 lb. Loads 
OBLIGATION! 


FILTERS AND ALL AUXILIARY EQUIPMENT 


SHEX MACHINERY CORPORATI ON 


oa 
192 BANKER STREET, BROOKLYN 22, | N.Y. i 





Hanger tags referring to permanent stains on customers’ garments give 


counter girl a chance to sell dye service 


“The stains will disappear completely from your white dress 


if you have it dyed this shade" is a typical comment made to 


netthinice tao cienaiiadas Shaiendiatndialas Dye work builds 


year-round business 


It means more volume if 


you follow this plantowner’s lead 


By HARRY YEATES 


DYEING can be a profitable sideline 
any time during the year if you are 
cautious about several points: 


1. Accept only garments in good 
condition that can be dyed to a spe- 
cific color. 

2. Finish these garments with spe- 
cial care. After dyeing they need ex- 
tra touch-up to insure complete cus- 
tomer satisfaction. 

3. Save yourself a lot of headaches 

Redyed draperies are sized = by dealing with a reputable dye house. 
and finished before . 

forvery Ve customer - Q Sticking closely to this formula has 
resulted in additional revenue for 
plantowner Norman Bochner of Lake 
City Cleaners, Chicago. At the present 
time he is averaging 50 garments a 
month for redyeing—plus a good per- 


Decorator fold makes dyed 
draperies look like new 

helps sell service from one satisfied 
customer to another Continued on page 70 
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“Our drycleaning is better because 


we give your garments an extra rinse 


in distilled solvent’ 


Your counter girls speak with pride and 
conviction about the consistently superior 
Formula 886 cleaning produced by Conductivity Con- 


. Elec laelalle Cond sCtivity C vatiiel 
» Separate Purified Rinse 


trol and your separate purified rinse. 


R. R. STREET & CO. INC, 561 W. MONROE ST. CHICAGO 6, ILL 





? 








Only Through 
The NATIONAL CLEANER 


can you secure these helpful, how- 





to-do-it complete manuals - - - 
tools to build business, increase 
efficiency and raise profits. 


As a National subscriber, they 


are available to you and 


your staff. The coupon order form below is for your 


convenience. 


. The Charged-System Roundup . 
What 15 detergent manufacturers say about cleaning 
room procedures. 


. The Drycleaner's Guide to Management and 
Operations 
A do-it-now manual that will answer day-to-day 
problems. 


. The Care and Handling of Drycleaning Solvents . 
Getting the best results from your solvent. 


—. . 8. MPrrrrvverrrrrreerer Terrie 
How to identify, clean, spot, and finish all kinds of 
fabrics. 

. Guide to Construction and Remodeling ........ 
Complete Package including costs, planning, construc- 
tion, heating, lighting, etc. Even includes help on 
landscaping. 


. Guide to Motivation ....... iene 
Acclaimed by the industry as a history-maker. Tells 
how to make more people want the services you sell. 


. Guide to Plant Layout 


From a layout standpoint, how to make the plant more 
efficient. Complete with ‘cutouts’ for designing your 
layout on paper. 


. Legal Decisions for the Drycleaner 


Written by an attorney-at-law, this booklet covers 
court decisions on damage suits, employee problems, 
taxation, fire, theft, etc. 


. Manual for Training Silk Finishers 


40 pages of down-to-earth help in the training of silk 
finishers to do a complete job, using all types of 
equipment. 


- M ! for Training Wool Finishers 





Step-by-step textbook on finishing all kinds of wool 
garments and using all kinds of equipment. 


. Storage for the Drycleaner 


Everything the drycleaner has to know for successful 
operation of a storage vault. 


. Guide to Shirt Laundering 


Making a Sideline Pay Big Profits. 





























To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


My check for __._____. is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS. 


The NATIONAL CLEANER 
466 Lexington Ave., New York 17, N. Y. 
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EPENDABLE 


Your boiler represents a sizeable investment. On it you 
must depend for efficient, economical, long and uninterrupted 
service. The degree to which your investment will pay 
off... and how much of your trust it rates can be accurately 
determined by the engineering efficiency and the quality of 
materials that go into it. 


Here are just a few of the many seasons why knowledgeable 
plant owners have been placing their trust in COLUMBIA boilers for 
the past quarter century. Read them... then drop us a card. We'll 
be glad to tell you more. 


BOILER STEEL... expensive firebox quality. 


TUBES...specially developed carbon steel assures long life under 
toughest operating conditions. 


REFRACTORY SURFACES. ..rapid-heating to ensure com- 
plete, clean combustion. Accounts for maximum fuel economy, 
minimum soot accumulation. 


INSULATION... 7" thick in combustion chamber, 4” thick in gas 
passage. Keeps heat loss at a minimum. 


HEATING SURFACE.... greater than most boilers of same or 
higher rating, it produces more steam at higher efficiencies. 


SERVICING NEEDS...reduced to a minimum by rugged con- 
struction, simplicity of design, standardized parts, conventional 
accessories. Minimize possibility of shutdowns, almost eliminate 
need for service specialists. 


HRT* oil or gas fired boilers produce 
more steam per dollar invested... 
more steam per dollar spent for fuel. 


TANKLESS 
INDIRECT WATER 


HEATER 
Gas or Oil Fired 


Quiet, economical, dependable 


Instantaneous indirect heating method 
utilizes copper coils, does away with the 
destructive corrosive action of raw water. 
Insures a continuous clean, rust free hot 
water supply. 


HEATER GUARANTEED 10 YEARS 


* Horizontal Return Tubular Type, suitable for firing 
by gas, or light or heavy oil... or interchangeably 
by gas or oil. Size 2 to 100 h.p. 


Write to: 
COLUMBIA BOILER CO. of POTTSTOWN, Pottstown, Pa. Dept. nc-96 


SEPTEMBER, 1960 





Mrs. Care will tel your 

customers new fibers and 

fabrics call for expert care. 
How? See page 41 
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DYE WORK 


Continued from page 66 


centage of redye work on draperies 
and slipcovers 

“I think it’s a good policy not to 
oversell dye service,” said Mr. Boch- 
ner. “In fact, I believe in underselling 
it. By that I mean telling the custom- 
er about certain problems that could 
arise—such as shrinking interfacings, 
puckered lapels, etc. But if you send 
the garments to a good dye house you 
know these problems won’t come up 
to begin with. It’s still a good idea to 
soft-sell the service and let the results 
speak for themselves when customers 
pick up their finished garments.” 

All garments brought to the plant 
for redyeing get special treatment be- 
fore being sent out to the dye house 
For example, all labels, buttons and 
fancy trims are removed by the altera- 
tion department. In the past, custom- 
ers invariably complained about the 
dyed label in their garments after the 
process was completed. Some meticu- 
lous customers don’t like the idea of 
letting their friends know that they’ve 
A discolored label is 
a dead giveaway plus the fact that it 
spoils the effect of a like-new suit. 

After dyeing, garments are pressed 


had a suit dyed. 


and sized in the plant before delivery 
to the customer. Mr. Bochner likes 
to add a personal touch to these gar- 
ments by finishing them in his own 
plant along with regular orders. This 
makes the customers feel that the 
plantowner is taking personal pride in 
the quality of all work produced by 
Lake City Cleaners. 

Base price for redyeing runs $8.50 
for a man’s suit or a lady’s dress 
However, five out of six orders aver- 
age up to $15 per garment, depending 
on the condition and type of fabric. 
Redye work is priced high enough so 
that the plantowner can afford to 
spend extra time on finishing, making 
sure that buttons are replaced, loose 
hems repaired, labels and zippers re- 
placed 

Redye work is picked up on a semi- 
weekly basis by the dye house and takes 
10 days to process. Lake City Cleaners 
operates with three routes, one call 
office plus the main plant located on 
the northwest side of the city. Dyeing 
is sold at each store and on the routes 


Household dyeing 


Some time ago Mr. Bochner added 
on-location drapery service. With fa- 
cilities to finish drapes in the call of- 
fice, he found it an easy way to sell 
customers on the idea of redyeing their 
discolored or faded draperies. 

Drapery dye work is priced at 
$4.50 a panel. This includes cleaning, 
folding with a decorator fold and 
packaging in polyethylene. Draperies 
are measured by the plantowner be- 
fore redyeing and resized during the 
finishing operation. 

According to Mr. Bochner, spring 
and fall housecleaning time are the 
best seasons to promote the sideline, 
although it has been successful all year 
around at Lake City. When the house- 
wife is going through her wardrobe 
at the start of a new season she’s likely 
to discover a garment that might be 
more serviceable if it were dyed an- 
other color. 


Color selection chart 


To simplify color selection, the 
plantowner uses a leather-bound color 
chart to show customers exactly which 
fabrics will redye most successfully. 
The chart, used in each call office, 
makes the color selection easier for 
the customer. It includes 40 different 
fabric swatches arranged horizontally 
by degree of color. The plantowner 
always tries to help the customer select 
a color that will produce the best re- 
sults after the garment is dyed. It’s 
much easier to pick something in the 
same range or a darker tone than to 
switch to a completely different color, 


said Mr. Bochner. Paying close atten- 
tion to this point eliminates practically 
all the risk involved when the garment 
is redyed. 


Garment-salvaging service 


Occasionally, garments received in 
the plant are not wearable because of 
bleach stains, perfume rings, etc., 
which can’t be removed during the 
normal cleaning process. To promote 
dye work on such garments the plant- 
owner staples a small yellow tag to 
the invoice on outgoing orders. The 
counter girl then calls the defect to 
the attention of the customer and rec- 
ommends that the garment be redyed 
another shade. 

The tag acts as a reminder for the 
counter girl and automatically makes 
it easier to suggest redyeing while her 
customer is still in the call office. 
Route salesmen can also discuss the 
subject with their customers when 
they return the garment on the routes. 
The tag reads: 

“We are sorry to report that the spot 
on your garment prevents us from do- 
ing a complete cleaning job. We rec- 
ommend that this garment be redyed 
to afford you extra wear for a long, 
long time.” 


Plantowner and wholesaler promote 


Each spring Mr. Bochner features 
a promotion on redyeing cashmere 
sweaters. An advertisement is run in 
the local newspaper and direct-mail 
pieces are distributed to the residen- 
tial areas surrounding the plant. 
Sweaters are redyed for $4.50 apiece. 
The promotion is usually timed to last 
two weeks. As an added feature, the 
plantowner removes all buttons from 
the sweaters before redyeing. Then he 
replaces them with a new set free of 
charge before delivery. Sweaters are 
folded and returned in a cardboard 
box. 

The dye house occasionally runs 
consumer campaigns promoting dye 
work in the metropolitan newspapers. 
This gives the plantowner an excellent 
chance to tie in the name of his plant 
as a reliable place to send dye work. 
Mailing pieces and newspaper mats 
supplied to the plantowner at a nomi- 
nal fee by the wholesale house are 
used to promote the service. 

“Some plantowners I've talked with 
say dye work is too risky a business 
to bother with that it can’t be 
guaranteed . that customers are 
never satisfied with results. From my 
experience, I’m convinced that it’s a 
good way to sell extra service—and it 
lets the customers see for themselves 
exactly what our plant quality is like,” 
concluded Mr. Bochner. # # 
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Deluxe Sight Control 





The Detioy. 


From the Ouftstd he.compact, streamlined design of the new 
Deluxe Ambassador adds to the aftractweness of any dry clean- 
ing plant—and greatly simplifies maintenance. Newly lotated-eon- 
trols facilitate ease of operation and enhance the smoothly con- 
toured appearance. By simply glancing at only three places the 
operator can tell immediately just how the machine is performing. 








On the Inside—The many advanced features of the Deluxe 
Ambassador make it a marvel of automation—as well as con- 
tributing to dependability, efficiency and quality of workmanship. 


Foremost of these automated features is the smaller _size,4ergt 
capacity Steady-Flo Filter. Workingin—eomBination with the 
Filter Powder Feeder,-#-etématically performs every function 
for peste Fation. Fresh powder is automatically fed into filter 
before and during cleaning cycle. Spent powder is automatically 
backwashed into Centrifuge Separator after every load. Filter is 
always clean, a higher flow rate of solvent is constantly maintained, 
with no pressure change from first to last cleaning load. 


The new Centrifugal Muck Separator reclaims 25% more solvent 
than previous cooking methods—without the use of steam or 
water, and without removing soap from the solution. This opesa 
tion takes but a few minutes. 


The Re-engineered Electrical System has_beef located at the 
left front for convenient control and simptfied maintenance. New 
heavy-duty switches, high-torquezofor, repeat-cycle timer, encap- 
sulated plug-in relays anger solder connections assure a new 
measure of trouble-fse€ performance. 


A new Flyie’Control Center provides valves that operate auto 
matieeffy, except those required for maintenance. All tubipg“and 
ittings are of long-life copper with sweated leak prgoeffoints. 


oben New Atmospheric Stills for the Deluxe AmbeSsador feature cor- 
r 73 rosion-resistant, more efficient condefiser and cooler coils— 
larger capacity, more attractive-Water separator and rag ca 
leak-proof sweated unio ared service fittings. The stilLirStal- 
led with the 2-bath-Ambassador model 601B, also jaebrporates 
several impogtarit automatic controls. 


Deluxe Powder Feeder Deluxe Muck Separator 





mbassadev Has Gone Deluxe 




















1B—75 Ibs per load and 
s per hour capacity. 


CLIP OUT AND MAIL FOR MORE INFORMATION 


DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following Detrex literature: 
Monarch 528 and 5288 literature Dialamatic Conveyor literature 
Diplomat 561 and 561B literature Synth-O-Saver literature 
Ambassador 601 and 6018 literature Econ-O-Perk literature 


30-Month Lease Plan information 


NAME = 





COMPANY 


ADDRESS 


CITY STATE 





Lease or Finance 
on Liberal, Long Range Terms 


CORONET 


Low Volume Operators. . Medium-Low range 


Single-Bath Model 422. : Single-Bath Model 528 
80 Ibs. per hour. ° Two-Bath Model 528-B 


140 Ibs. per hour 


ECON-O-PERK ; ECON-O-PERK 


Model 61—10-gal. capac- 
ity for larger sized 
operations. 
Doubles solvent mileage 
through air recovery. 


for smaller sized 
operations. Doubles 


air recovery. 


Deluxe MONARCH 


Made-to-order for . ideal for operators in 


Mode! 31—5 gal. capacity 


solvent mileage through 





Deluxe DIPLOMAT 


Meets the Needs of ail but 
Biggest Operators. Single- 


Two-Bath Mode! 561-B 


SYNTH-O-SAVERS 


Standard Model 326, 
Automatic Model 326-A. 


Recovery Efficiency: 


Deluxe AMBASSADOR 


Highest Capacity in the 
Synthetic Field 
Single-Bath Model 601 
Two Bath Model 601-B 
300 Ibs. per hour 


Bath Model 561 


200 Ibs. per hour 


SYNTH-O-SAVERS 


Standard Model 340, 
Automatic Model 340-A. 
50-Ib. capacity. 
Recovery Efficiency: 
95% to 98%. 


35-ib. capacity. 
95% to 98%. 








BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in The United States 








5c POSTAGE WILL BE PAID BY — 


DETREX CHEMICAL INDUSTRIES, INC. 


BOX 501, DEPT. 1-600 


DETROIT 32, MICH. 


FIRST CLASS 
PERMIT NO. 9288 
Detroit , Mich. 





Mail this Post Card 








TODAY 


) CHEMICAL INDUSTRIES, INC. 


BOX 501, DETROIT 32, MICHIGAN 


‘ 





SMALL PLANT MECHANIZATION 


Continued from page 40 


the minimum number of lays for 
touching up the garment on the press 
after taking it off the air form. 

We want to get into the habit of 
taking the garment off the air form 
and placing it on the apron of the press 
while we put another garment on the 
form. This is where the automatic op- 
eration of both the air form and the 
press really increase production, with 
ease of operation. 

The steps for finishing wools on the 
air form as outlined in the Wool Fin- 
ishing Manual should be followed 
here. But now we have a press that 
will give us an automatic control of 
the amount of pressure to be applied 
in touching up these garments. 

The press will take over the pressing 
or touching up of those areas while 
the operator may turn to the air form 
to be sure that the next garment that 
is being finished on the form is being 
taken care of satisfactorily. With the 
automatic timing of this new press, she 
does not have to worry about the head 
of the press remaining on the garment 
too long and causing shine. 

The bag is made to fit the garment 
by simply securing the front flap as 
needed on any open-down-the-front 
garment, and then stepping on the air 
pedal. The bag should be at its small- 
est size when the first garment is 
placed on the form. Then, when the 
air pedal is stepped on, the cables 
should be released at the respective 
places where it is necessary for the bag 
to be made larger in order again to 
give the finishing touch to the gar- 
ment, Then the automatic button 
should be set in motion, and the op- 
erator should turn to the press to touch 
up the previously steamed garment. 


Operator flexibility 


As we said earlier, in this unit the 
operator is able mechanically to take 
care of a great variety of garments 
She may help the silk finisher do some 
of the wool dresses in this unit, touch- 
ing them up on the press with the 
automatic pressure control; she may 
block sweaters on the press—the buck 
is a good size to do this in a minimum 
of lays; she may press drapes or slip- 
covers on the press and touch them up 
on her shoulder puffer 

She certainly can help with the fin- 
ishing of wool skirts, scarves and belts, 
the part of the lot which is usually di- 
vided between two such finishers as 
we have been talking about. This will 
balance the finishing off and enable 
the lot to proceed automatically to the 
next stage in the plant. # # 
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IW] YOUR 


=> FUTURE? 


We predict that before too long you'll be seeing many of these futuristic 
“penthouse” plants (developed by White Machine Co.) going up through- 
out the country. Why? For one thing, they offer a tremendous increase in 
storage capacity . . . while freeing floor space for production. Your 
employees work underneath. And the cost is very nominal when you 
consider the simplicity of the construction necessary. The “penthouse” 
is a natural, too, for merchandising your service . . . for bringing new 
customers into your store. Picture the above plant, for example, 
illuminated at night — with your conveyor in operation! If there’s a 
“penthouse” in your future we'd like to talk to you about it. If not, 
we'd like to show you some other picture-case-histories of what we've 
been doing to help cleaners throughout the country make greater profits. 


THIS NEW WHITE MAILER 
SHOWS YOU HOW YOU CAN 


GET MORE SPACE “RENT FREE” 


MAIL THE COUPON BELOW FOR DESCRIPTIVE 
LITERATURE AND COMPLETE INFORMATION. 
THERE’S NO OBLIGATION, OF COURSE. 


CALL OFFICE 


WHITE MACHINE COMPANY, INC., 50 BORIGHT AVE., KENILWORTH, N. J. 


N-96 
NAME 


ADDRESS 


Please send 
literature 


Please send city 
representative YOUR JOBBER 


fee ee ee ee ee ee ee ee 
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TWO NEW MAJOR DEVELOPMENTS 


For the Drycleaner whose 
Profits Depend on Quality 


New OPALITE 


Some 2200 plants have now tried and enjoyed 
the extraordinary advantages of this entirely 
new, water white detergent that brightens whites 


and actually gets all the soil out—in the wheel. 


“... OPALITE is developed specifically for the 


cleaner whose profits depend on quality... .” 


OPALITE is unique in detergent chemistry un- 


related to any product ever produced. 


OPALITE offers highest soil removal while 


suspending soil indefinitely. 


OPALITE is anti-static; has its own brightener, 
provides soft finish, lubricates zippers, allows 
Darco to maintain white solvent; is economical, 
builds business; raises to new highs your stand- 
ard of drycleaning—literally HAS EVERY- 
THING. 


New VIVITEX 100 PLUS” 


FAR BEYOND 100 WATER REPELLENT RATING. 


Testimonials from all sections of the country. 


. Where no other water repellent would 
work ... your VIVITEX 100 PLUS did the 
ikccs 


From: Missouri 
. For the first time we have become confi- 
dent in promoting water repellency. .. .” 


From: Minnesota 


“. . . Now finally we have made satisfied cus- 
tomers with our water repellent service. .. .” 


From: Canada 


*U. S. Pat. App. 


We invite you to join the growing list of top quality cleaners 


who are increasing their drycleaning volume with OPALITE ... 
and VIVITEX 100 PLUS. For further information write to: 


THE STAMFORD CHEMICAL COMPANY 


STAMFORD 


CONNECTICUT 


THE NATIONAL CLEANER 





WHO SAID ROUTES ARE DYING? 


Continued 


swers. Trade-in policy ranges any- 
where from 2 to 10 or 15 years, and 
one respondent frankly admitted “un- 
til the truck falls apart.” 
Complete analysis of the 
shows that the average 
turns his trucks in every 4.1 years, al- 


replies 
drycleaner 


though some based service life on mile- 
age and were ready to trade after 
50,000 or 100.000 miles 


Who buys trucks? 


Overwhelmingly, the plantowner is 
the one who makes truck purchase de- 
cisions as to when to buy and what to 
buy. Approximately 88 
ported this was their responsibility 
Another 7 percent left the decision up 


percent re- 


to their plant managers and the re- 
mainder left the matter in the hands of 
their fleet managers or other personnel. 


Why they buy 


Although drycleaners are supposed 
to be notoriously price-conscious, our 
survey indicates there are two other 
factors that influence their decisions 
to buy new trucks before the matter 
of initial price arises. 

First and foremost, most dryclean- 
ers are concerned with the economy 
of operation as a selection factor. Well 
over one-third of the respondents cited 
this as their prime reason for buying 
a particular make of vehicle. 

Next, they are concerned with the 
kind of service they expect to get from 
the dealer and on the road. Just over 
25 percent picked this as their second 
most important reason for making a 
selection. 

Only 17 percent of those responding 
bought their present trucks because 
they were impressed with the initial 
cost. Twelve percent cited trade-in 
allowance as an influencing factor, 
while a similar percentage of respond- 
ents mentioned parts availability. 

How the trucks are used provided 
1,170 of the re- 
spondents indicated their trucks were 


no surprises since 


purchased for customer pickup-and- 
delivery service and 263 


them for retail-outlet trucking 


operated 


What they buy 


Our respondents were asked to iden- 
tify the trucks they operate by make 
and it turned out that 58 percent of 
the trucks they use were made by two 
of the big name manufacturers. An- 
other 28 percent of the total number of 
trucks came from two other manufac- 
turers, one of them a foreign concern. 
Thus, four truck firms account for 86 
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from page 46 


percent of the makes used by respond- 
ing drycleaners. 

As to truck size in terms of gross 
vehicle weight (GVW), nearly 87 per- 
cent of the trucks used by our respond- 
ents are 2%%-ton or smaller. Slightly 
more than 11 percent are between 2% 
and 5 tons in size. The 16 trucks re- 
ported as having a GVW of 14,000 
pounds and up are undoubtedly oper- 
ited by large chain outfits to service 
retail outlets. 


How many lease? 


Leased trucks represent only 4.5 
percent of the total number of trucks 
reported 
There seems to be no particular geo- 
graphical area in which leasing is more 
popular than others, but the West 
North Central region (embracing Min- 
nesota, Iowa, Missouri, North and 
South Dakota, Nebraska and Kansas) 
appears to use more leased trucks in 
proportion to the number of vehicles 
reported operating in that area. 

This, then, is the sum and substance 
of our Motor Truck Survey, adding 


operating in this survey 


up to the fact that routes are doing 
very well in the drycleaning industry. 


This new slimline single bath unit fits where 
others won't, saves valuable floor space, in- 
stalls easily! It's mounted on tank base, 
includes washer-extractor, tubular backwash 
filter, muck cooker, pump, pipes—all in a 
beautifully compact unit only 48 inches wide! 

@ New easy-to-reach button traps 

@ Heavy duty steel construction 

® Marlow Pump 

@ Valves adjust to let pump extract 

muck from filter. 





| Name 


| Address 


Mrs. Care will tell your 
customers that identifying the 
stain helps you get it out! 
How? See page 41 
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Midland, Michigan 





SLIMLINE 


MIDWEST 
SYNTHETIC UNIT 
$6,900 


F. O. B. Okla. a | 
Complete with Hoyt Reclaiming 
Tumbler, not shown 








Midwest Machinery Co. 
Box 7083 Okla. City, Okla. 


Please send me complete information on 
your full line of synthetic units. 








MIDWEST MACHINERY CO. 


OKLAHOMA CITY, OKLAHOMA 








TRI-STATE —from page 60 
fabric 


experiencing in their plants 


problems that drycleaners are 
Among 
them are the optical brighteners which 
turn brown from alkaline spotters 
pure silk prints which will not with- 
stand prespotting on the wet side 
Dacron heat stains caused by fabri 
dyes which vaporize and sublimate 
with excessive temperatures, et 
Sales promotion: Charles Karas, Ste- 
phen Roger Inc., told the members 
about a new merchandising plan 
which involves the sale of long-playing 
rec ords The cleaning plant can either 
sell the records as a self-liquidating 
promotion or give them away with 


each $5 worth of business received 


Route selling: Nelson Brown, sales 
manager, Pilgrim Laundry, Boston, 
Massachusetts, felt that the industry 
must rid itself of questionable or un- 
ethical advertising and sales promo- 
tion lest it become subject to govern- 
ment investigation. 

His own particular approach to bet- 
ter selling is to set a goal; write it 
down; read it aloud each day; and 
give yourself a pep talk each day to 
build necessary enthusiasm. 

Clean & steam: Win Dadmun, Royl 
Cleaners, Greenfield, Massachusetts, 
service which his 
firm established at one of its coin- 
laundry establishments eight weeks 
before. Customers can get their gar- 
ments 


described a new 


cleaned and steamed on a 


tough spots come out 
as easily as chalk... 


EN 


SPOT REMOVER 


~ 


Wonder-working Exzyme removes 
tough albuminous spots like magic! 
Equally effective in bath or on the 
board. Exzyme’s gentle enzyme 
action is safe for the flimsiest fab- 


DIGESTER oy 


It costs less, too—because you 


get more for the same money 


. paooucT 


and Exzyme lasts longer, won’t sour! 
ry Exzyme soon. 


You'll never go 


back to ordinary spot removers! 


helpful free booklet... 


te/is why Exzyme removes spots faster, easier! 


Get the inside story on sensational, wonder-working Exzyme 


It's all yours FREE in this easy-to-read 


booklet. To get your copy just send 


information-packed 


your name and 


address to: Booklet, Industrial Products Division, Pabst 


Brewing Co., 


Merchandise Mart, Chicago 54, Illinois 


PABST BREWING COMPANY 


INDUSTRIAL PRODUCTS DIVISION + 


MERCHANDISE MART, CHICAGO 54, ILLINOIS 





“Suzy ’—30 cents for half pieces and 
60 cents full in one hour's time. The 
cleaning is done in a regular machine 
using plain perc. The customer writes 
his own invoice, marks the garments 
in, and pays for the service in advance. 
There's no spotting done on the gar- 
ments, and if the customer is not satis- 
fied with the job the money is applied 
towards regular cleaning service. 

Roy! has done up to $230 a week in 
this service so far and its regular dry- 
cleaning has increased from $200 up 
to $370 per week at this outlet. But 
Win doesn’t see much future for Clean 
& Steam. 

New officers: Joseph Delisle, Profile 
Cleaners, Littleton, was elected presi- 
dent; Harold Richardson, Lakes Re- 
gion Laundry, Laconia, vice-president; 
Charles Nealand, Cullen Cleaners, 
Rochester, secretary-treasurer. 

—Henry Mozdzer 


SOUTHERN MEET 


Continued from page 64 


members were urged to write their 
congressmen setting forth their views 
on Federal wage-hour legislation. 

The second morning's program con- 
sisted of a “Flying Squad” public re- 
lations meeting, the fourth in a series 
being conducted throughout the coun- 
try by AIL staff members. Participants 
included Charles Smith of Capital 
City Laundry, Montgomery, Alabama, 
an AIL director; Otto Janssen of Gray 
and Rogers, Philadelphia advertising 
and public relations agency; and 
Genevieve Wisniewski of the AIL 
staff, who summarized in detail the 
Institute’s public relations accomplish- 
ments to date and its aims for the 
future. She emphasized the impor- 
tance of home counselors for individ- 
ual laundries, explaining in detail 
where to find them, how to train them 
and what to expect of them. 

The final session consisted of an 
open forum discussion of plant pro- 
duction problems, with Charles Smith 
acting as moderator, and numerous 
members of the organization partici- 
pating from the floor. Bonuses and 
thorough inspections were recom- 
mended for maintaining consistency 
of quality; timeclocks, bonuses and 
penalties for reducing absenteeism and 
tardiness; aptitude tests, fringe bene- 
fits and “exit interviews” for reducing 
personnel turnover; and AIL training 
courses for instructors, to improve 
training programs. 

At the Saturday business session, 
new officers were elected. The associa- 
tion accepted with regret the resigna- 
tion of its long-time secretary, Henry 
Fisher of Memphis. # # 
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You need never lose 
a single garment 
due 
to faulty 
tagging ! 


ACE CLIPPER STAPLING PLIERS HOLD TAGS TIGHTER 
WITH A UNIQUE STAPLE THAT IS EASILY REMOVED! 


The loss of just one garment would cost you much more than an ACE 
CLIPPER and a full year’s supply of staples! So be sure garments 
stay tagged—use an ACE CLIPPER Stapler and ACE CLIPPER 
Undulated Staples. ACE tags faster, more comfortably, and it is 
built to last for years. ACE Staples hold tighter than any others; 
they are specially undulated for better gripping! Remember, no other 
stapler gives you faster, easier action than the famous ACE 
CLIPPER. It’s a handsome husky that fits comfortably in your hand 
...works smoothly... has wider jaws to fasten the most awkward 
shapes. The cost? Just $6.50 —imagine! 


Ask your ACE dealer to demonstrate the chrome-plated ACE 
CLIPPER Stapler...and ACE CLIPPER Undulated rust-proof 
Staples...today! (Then see the whole ACE line.) You’ll see why more 
cleaners and laundries use ACE CLIPPER than any other fastener! 


ACE FASTENER CORPORATION 


3415 North Ashland Avenue, Chicago 13, Illinois 


CANADA: / Canadian Staples Ltd., 6705 Upper Lachine Rd. Montreal: 258 Wallace Avenue, Toronto 
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Front row: Michael Fuoco, West 
Shore Cleaners & Dyers, Inc., West 
Haven, Conn.; Milton Sandel, Flower 
City Better Way Cleaners, Inc., Roch- 
ester, N. Y.; Helen Foley, Night and 
Day Cleaners, Detroit, Mich.; James 
H. Hudlow, Jr., West Side Cleaners, 
Inc., West Lafayette, Ind.; Mare Le- 
Tourneur, Teinturerie 
Rouen, France. 

Back row: Joseph Ottati, Presto 
Valet, Alexandria, Va.; Rupert Nicoll, 
L. Horsecroft Pty. Ltd., Victoria, Aus- 
tralia; Alan Tomaric, Universal Clean- 
ing & Dyeing Co., Cleveland, Ohio; 
Robert L. Schiff, Modern Cleaners, 
Inc., Saginaw, Mich.; Peter Shield, 
Shield Dry Cleaners Pty. Ltd., Vic- 
toria, Australia; and Ronald E. Bell, 
Bell Cleaners, Bedford, Ind. 


NETO APAIGHTIVNTINES 


Letourneur, 


Management Course: 
Eleven students from six states, Aus- 


tralia and France recently completed 


Complete the 54th four-week drycleaning plant 
management course offered at NID 


headquarters 


New Publicity Manager: Van Sig- 
worth has replaced John Jay Daly, Jr., 
as publicity manager on the staff of 
the NID’s public relations department. 
Mr. Daly left the position to become 
a public relations account executive 
with a national advertising agency. 
Mr. Sigworth joins the Institute 
from the Press Service of the United 
States Information Agency. There he 


Dependable 
Warco Products 
Your Best Aids 
to Better Textile 


TEN-MINIT BLEACH - 
Maintenance 


Makes whites whiter but retains the 


ALL-COLER BLEACH 


ideal agent for bleaching color com 


original softness and feel of the 
fabric. Takes 2 to 10 minutes in cold 


water. Most widely used bleaching 


compound on the market. 10 Ib. jars 
case of 4 jars. 5 Ib. jars, case of 6 


ORDER FROM YOUR JOBBER TODAY 





i 














Accent on G and P 
GREASE AND PAINT REMOVER 


At last, a grease and paint remover 
that really does the job. Completely 
soluble in cold water, G and P 
grease and paint remover whisks 
away paint, tar and oi! deposits 
from fabrics and other materials in 
a flash. This remarkable new chemi 
cal is widely and effectively used by 
drycieaning and laundry plants 
from coast to coast. Gallon cans, 
case of 6 cans. Also 30 gal. drums 





PRE-OIL-BREAK 


Removes oxidized oils, grease, but 
ter, fats, syrups, beverages, etc 
Effective in removing up to 95% 
of all stains. Often self-sufficient 
without use of other spotting agents 
Gallon bottles, case of 4 botties 


| 
Sita fool | 


al | 
PR pecan oot : 


“ 
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SILA-HAND 





A new and original Industrial Hand 
Cream recommended for hands often 
exposed to the damaging effects of 
harsh solvents and chemicals. Con 
tains Silicone, which protects against 
penetration of chemicals. Also con 
tains Lanolin, which helps restore 
natural body oils to rough, dry skin 
8 ounce jars, case of 24 jars 





binations. Brightens colors, whitens 
whites. Bleaches out annoying per 
Spiration and other stains. Safe for 
all colors and fabrics. 10 Ib. jars 
case of 4 jars. 5 Ib. jars, case of 6 


ee 
SEND FOR OUR © 
FULL LINE BROCHURE 


MUA 
ABORATORIES 


13609 S. Normandie Avenve 


Gardena, California 


Write direct for 
FREE SPOTTING CHART 


SCRAM BLOOD 


The instant blood removing agent 
Recognized as the best, Scram 
Blood is ordered and re-ordered by 
drycleaners everywhere. Compare 
it with anything of its kind. Gation 
bottles, case of 4 bottles. 


VAN SIGWORTH 


was connected with the art depart- 
ment of the award-winning America- 
Illustrated, a monthly publication 
which is sent to Russia and Poland. 
He has also had experience in promo- 
tion and publicity with businesses in 
the Washington, D. C., area, of which 
he is a native 


General Course Scheduled: The next 
NID 13-week General Course will be 
held beginning September 26, 1960. 
The following course will begin Janu- 
ary 3, 1961. Applicants should address 
the Registrar, National Institute of 
Drycleaning, Silver Spring, Md. 
Continued on page 82 
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1. filters your solvent better 


2. at lower pressure 3. for longer runs 


You cut costs, using Eagle-Picher Filter Powder. Being 
““‘cleaner”’ in the first place, this filter material is able to hold 
more dirt, while letting the solvent thru at lower pressures. You use 


less filter powder, because Eagle-Picher does a better job. 


You can depend on its uniformity, thanks to Eagle-Picher’s 
tremendous new Nevada diatomite fields, and because of its 
“on grade’”’ processing techniques. It will do exactly the 
job you want done. 

Ask your supplier for Eagle-Picher Filter Powder. ne teitiatieanieniiilia 
If unavailable in your area, contact us. Filter Powder Dept. NCD-960 
You'll be money ahead with Eagle-Picher. Cincinnati 1, Ohio 


Gentlemen: Send me additional in- 
formation on the use of Eagle-Picher 
Since 1843 Filter Powders. 


EAGLE 
EAGLE-PICHER | 


STREET ADDRESS- 


The Eagle-Picher Company 


General Offices: Cincinnati 1, Ohio city __ 


ZONE STATE__ 











Want More Business— 
The Kind That Stays? 


@ Can you use more dry cleaning? Like to have more 
customers who will stick with you year after year? 
Brown & Bigelow has an exclusive year-round promo- 
tion plan to help you get this business, and keep it. 
Write for details on our famous Playing Card Premium 
Plan. Used by hundreds of quality dry cleaners. Get 
the facts from their experience with this terrific business 
builder plan. Easy, inexpensive to use. Appeals to in- 
dividuals, clubs, institutions. Creates year-round word- 
of-mouth advertising for you. Builds community good 
will. We give you personal assistance with our full-time 
professional advertising representative in your city. 


WRITE DEPT. A-7 


Sreet oe 


A DIVISION OF STANDARD PACKAGING CORPORATION e ST. PAUL 4, MINNESOTA 





Mrs. Care wili tel your 
customers how to keep their 
“wash and wear” more wearable. 
How? See page 41 


<> 


THE DOW CHEMICAL COMPANY 
Midiand, Michigan 








ASSORIATION 


Ontario Public Relations: Joyce 
Hutchinson of the Dry Cleaners and 
Launderers Institute (Ontario) re- 
cently spoke to a summer school 
course on home economics at Central 
Technical School. Fifty home econom- 
ics teachers attended. Miss Hutchin- 
son discussed drycleaning and its ad- 
vantages as well as fabrics of limited 
serviceability and new fabrics. 

Miss Hutchinson has also received 
a request to discuss drycleaning and 
laundering this fall with persons tak- 
ing teachers’ courses at Teacher's Col- 
lege, London, Ontario, as weil as invi- 
tations to visit local Canadian public 
schools and high schools and the On- 
tario Dietetic Association 


# # 
* + 


NCA Went to the Fair: The New 
York Neighborhood Cleaners Associa- 
tion rented 900 square feet of space 
in the Industrial Exhibition Building 
at the recent New York State Fair in 
Syracuse. The space was occupied by 
a booth containing a fully operational 


Plan- 


drycleaning and pressing plant 


Continued from page 80 
Training Films: The National Insti- 
tute of Drycleaning will produce three 
15-minute cartoon-type sound-slide 
films to aid in the training of dry- 
cleaning salespeople. The films, with 
accompanying sound recordings, will 
be introduced at the NID convention 
in Philadelphia, February 2-5, 1961. 


# 


Latest NID Bulletins: Fabrics-Fash- 
ions bulletin FF-71 deals with glazed 
chintz. Practical Operating Tips Bulle- 
tin P-43 discusses “Bleaches Used in 
Spotting.” The annual report on Cost 
Percentages (A-41) has also been is- 
sued, covering the year 1959. 

FILAC-NID Week-End Clinics: The 
Florida Institute of Laundering and 
Cleaning, in conjunction with the Na- 
tional Institute of Drycleaning, will 
hold week-end management clinics 
October 8 and 9 at the George Wash- 
ington Hotel, Jacksonville, and Octo- 
ber 15 and 16 at the Desert Ranch 
Motel, St. Petersburg Beach. 

The clinics are set up on a work- 
shop basis and include instruction, 
demonstrations and question-and-an- 
swer sessions. Three NID staff mem- 


bers will be on hand. 


ning, arranging and manning the 
booth were done on a volunteer basis 
by members of the Syracuse NCA 
Chapter. Members from nearby Utica, 
Oswego and Watertown also assisted. 


# 


Coin-Op Meeting Publicized: The 
Ohio Drycleaners Association recently 
devoted much of a recent bulletin to 
the industry conference on coin-op 
drycleaning called together by Art 
Schuelke, editor of THe NATIONAL 
CLEANER. Charles B. Truxal, execu- 
tive secretary of the Ohio association, 
was among those who attended the in- 
dustry meeting. 


+ + 
*- + 


Cleveland Changes: Mrs. Jane Wet- 
more has replaced Mrs. Lucile Seid- 
man as secretary of the Dry Cleaners 
Guild of Cleveland. Mrs. Wetmore 
has had varied experience in public 
relations and association work. Ber- 
nard Schwartz of Hollywood Cleaners 
is Guild president. 
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THE MOST Im ATINZING CLEANING 
640 McHenry Avense -> PR 81881 


NAME 


\DDRESS 
PAY MON TUR wen tH 


HOUR AM ® @ do 4) FRI | SAT | ONE HOUR 


VM 1258) 458) 6) Omevice 


Trouser 
Suit 
Shirt 
 erroat 
Sweater 
Dense 
Buen 
Skirt 
Jacket 


Total 


* ThtePes Corp Might Pane w 


ONE nou HOUR 


re Marrinizing 1 ORY Ciganing 
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vr 


Wondaterk. Tl, 
Price § 
IMPORTAWN 
A 6591 | «ave nx Seruey ann 
AVOID DELAY wuew 


CALLING FroR ( ARMENTS 
SENTONSIME POR GASNENTS LarT oven to aye 


New, Snap-out, Easier-to-Use 
TICKE TAG Identification Form 


Now enjoy the advantages of ; order form in duplicate with BIG NUMBERS on all parts of TickeTag form speeds your 
I lling of work 


NO EXTRA CHARGES FOR 


a snap-out carbon sheet, plus all the features that have made Ticke 


Tag a favorite with drycleaners and laundries everywhere 

@ Printing your name and add 

TickeTag is the easy way for positive identification . . . elimi- © Chaies of cain aah 
nates hectic hunting periods and disgruntled customers e Starting and stopping of numbers 

e Prefix before numbers for store outlet or driver's number. 


ONE WRITING This new torm requires only one write-up of 


obber has all the details; or write for TickeTag samples. 





-  j Please send me TickeTag snap-out form 
| ¢ 4 E A G samples and full information 


N-1 IDENTIFICATION SYSTEM Name 











N. Wrenn St., High Point, N. C. Address 











Attend Prosperity Sales Conference 


The Prosperity Company, Di- 
vision of Ward Industries Corp 
recently held a week-long sales 
deve lopm« nt conterence in Syra 
Cuse 
Shown attending the 

left to right 
(,attis 
Ohio 
Mannie 


session 
Jack 
Wendt 
Wis 
Han 


front row 

Tex Frank 
John Normington, 
Wainer, N. Y.; Ok 


ire 


son, Calif John Kalbfle isch, 
Mich 

Back 
N.Y 


How vA: 


row Ceorge Jessen, 
Gerry Burns, Mich.; John 

Tex.; F. C. Ohland, 
technical and training group 
manager who conducted the ses- 


Mazur, N. Y.; 
Michael Zel- 


Herman 


Il 


sions 
Bob Johnsen 
ler, I la 


Anscott Expands Research Laboratory 


reast pecial products 
industrial detergents 
Trhic il 
Ih 


laboratory 


Industries 
is expanded 
fac ilities 
of laboratory ur 
deals 


with special 


Canadian Pantex President 


(aston Albright has been 
ident of Pantex Man 
Ltd 


continue is 


elected pres 
ufacturing ( 
Montre il He 


Ss ile S manager 


in id t 
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supervis 
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company 5 
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Detrex Names Distributor 


Detrex 


ha 


Chemic il 
s appointed Excel Equip 


Industries 
nt and Supply 
listributor of its 


Cleveland area 


Company i 


I roducts in the 


84 


fill 


needs. Services in 


to particular cus- 
this 
product 


development 


projet ts 
tomer 
in luce 


branch also 


inalysis product 


inalvsis to test cle in- 
ind illied prob- 


ind fabric 
ing efficiency 


Railex Appoints 
Lewis-National 


The Railex Corp 
pointed Lewis-National 
Dorchester, Mass.., 
its complete line of electrical call 

Rhode Is- 
Maine and 


ireas 


has ap- 
Corp., 


to distribute 


office conveyors in the 
land, Massachusetts 


Ne Hampshire 


New York Fair Booth 


The in 
cooperation with the Neighbor- 
hood Association, 
erected a booth at the New York 
State Fair, which ran from Sep- 


Prosperity Company 


Cleaners 


tember 2-10 in Syracuse, N. Y. 
The booth housed a complete, 
operating drycleaning plant, 
equipped Prosperity with 
contributions also being made 
by Cissell, Hoyt, Lamson, De- 
Vilbiss, Fulton and White. 


by 


Twin-Industry Moves 


Twin-Industry Engineering 
Winnipeg, Canada, has 
moved to larger quarters at 684 
Erin St. The firm also has in- 
creased its stock and sales staff. 


Service 


BILL FETMAN 


Manitowoc Names Fetman 


Bill Fetman has been named 
West Coast area sales director 
Manitowoc 
Corp.., 


Engineering 
Wis. He will 
sales of the 
line ot 
synthetic and petroleum equip- 
ment in the West Coast states. 


by 
Manitowoc 3 
be responsible tor 


complete Manitowoc 


TOM DURHAM 


Durham to Australia 
for Sanitone 

Tom Durham has been picked 
to head the new Emery Indus- 
tries, Inc., company in Sydney, 


TH 


E 


Australia, which was recently 
formed to handle the growing 
number of Sanitone licensees in 
that country. Mr. Durham has 
been named resident manager of 
the firm, Emery Industries ( Aus- 
tralia) Pty. Ltd. He has been 
with Sanitone nine years, most 
recently in Southern California. 


TOP FLIGHT CLUB 


Vic Achievement Award 


Vic Manufacturing Company, 
Minneapolis, will award this Vic 
Top Flight emblem to the sales- 
men of the six distributors that 
are elected each year to the Vic 
Top Flight Club. The distributor 
receives a plaque for office dis- 
play. The awards are based on 
sales totals for the year. 

An additional award is given 
to the distributor 
that shows the greatest percent 


each year 
age of increase over the previ- 
ous veal 


JAMES F. MITTLESTADT 


Hoffman Advances 
Mittlestadt 


James F. Mittlestadt has been 
made assistant treasurer of the 
Hoffman International Corpora- 
tion. He had been attached to 
the comptroller’s office at U. S. 
Hoffman Machinery Corporation 
for 10 years before joining Hoff- 

Continued on page 86 
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Another Newhouse First! 6 REEL 


GARMENT 
NEW SPOT-TAMPER sre: ‘0S HOLDER 
MOST omn | i 


Trouble free 
thumb release. 
TO ELECTRIC OUTLET 5 ft. nylon 
ADVANCED 
SPOTTING 
AID IN 


cord. For iron- 
ing and spot- 
ting boards. 
75% faster. 


Only 
$3.95 


“The Reel 


Does It"’ 

NEW MAGIC 

IRON SHOE $11.95 

with Stainless Steel Liner 

And More Holes 

For Cissell, Dryco, Patrick, G E and 

others. Special new design base 

with more holes. Smooth gliding, 

self-lubricating. Presses any fabric 

on right side—no shine, no wrinkles. 
Money Back guarantee. 


STROKE-ADJUSTER 


2-750-697 

NEWHOUSE 

POT - TAMPER 
TOR 


Replacement 
Nylon Tip 
$1.25 

Positive tamping action 
removes most difficult, 
oxidized stains, such as 
lipstick, paint, etc. in a 
matter of seconds. Vi- 
brating at 120 strokes 
per second, the nylon HANDLE 
tip is applied in circular 
motion on chemically 
soaked spot to loosen 
and drive out stubborn 
stain. Operates on 110- 
125 volts, 50-60 cycles ATTACHMENT 
AC. Beats manual ac- 120 STROKES 
tion — saves much time PER SECOND 
and effort. 


tron Stand 


SYNCHRONIZER 


NEWHOUSE NO. 1 ALL-PURPOSE DRYCLEANING AND LAUNDRY MARKER 


rrLON == STANDARD 


SPOTTING NOSE SCALE BASKET ... $69.50 
NOW ONE PEN For Cissell Boards 6” x 18” x 32” heavy gauge steel wire bas- 


Does the work of TWO New perforated Teflon with stain- ket with removable plastic liner. Capacity 60 
‘ less steel frame. No more snagged Ibs. Steel carriage with 3” ball bearing cas- 

Double duty, all purpose—for both Laun- garments on broken screens. ters. Weight figures are reflected in magnify- 

dry and Drycleaning. Guaranteed to stand Withstands acids and alkalies— ing mirror and plainly visible without stooping. 

up under all types of solvents, charge systems, no more contact stains. For long, 

launderings and bleaches. Order today and try the 


d trouble-free service, replace your 
best marking pen you have ever used. present screen 


$4.50 rd with new Teflon 1 95 SEND FOR 
Only 39¢ Counter chain, 39¢ nose. $10 FULL LINE CATALOGUE 


Replacement Screen .. $7.95 


ECONOMY + 
HANGING SCALE 


Ideal Scale for selling service by weight. 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs. 


NEWHOUSE PRE-SPOTTING GUN $12.95 scale and bosket as shown $39.75 





NEW ALL-PURPOSE MARKING PEN—KD-7 INK FORMULA 


Replacement Liner ...............+ $4.95 








Adaptable for pre-spotting to any spotting board. Interchangeab!e With stand add . $15.00 
nozzle and brush, suction hose and check valve. Pre-heats chemicals 


for double cleansing power. Ideal for sizing, etc. Sold on money-back Scale alone . . .$18.00 
guarantee. 


Basket alone ; $22.00 


ZIPPER REPAIR TOOL 
COUNTERACKS 


Keep Cleaned Clothes Off The Counter Sold by 
Hang Them On The Counterack 


Prevent Wrinkles—Build Good Will 


1. Floor Model. Polished aluminum 
extends to floor—attaches to end Jobbers #3 : ; 5 
of counter ............ $4.95 ii A single tool that does any zipper repair job 


easily and efficiently. No experience necessary. 
2. Counter Model. Polished alumi- Throughout Cuts costs—speeds work. No clean- 
num ... $4.50 &: 


the World. ing establishment should be with- * $12. 95 


3. Counter Model Chrome plated. ii out one 
Large capacity hook . . $5.75 = Talon Parts Kit ..... $8.50 


NEWHOUSE SPECIALTY CO. INC. 3827 Son Fernondo Road, Glendale 4, Calif. 
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nan International. In his new 
position, he will be responsible 
for coordinating Hoffman Inter- 
national’s credit 


finance and 


program 


MERWIN DECHTER 


Tuchman Appoints Dechter 


Merwin Dechter has been ap 
pointed vice preside nt and gen- 
eral sales luchman’s 
Field Advertising Service. He 
Vas former! 


‘ ly 
iy an aay 


manager ot 


ertising ac- 


ount executive with a large 


upermarket chain, and spent 
five faculty of In 
] 


liana University as an ad) 


years on the 
ertis 
ing specialist 

Field Advertising 
a new syndicate of ad 


and 


Tuchman’s 
service 1s 
sale 

drycleaners and launderers 
flered ! ‘ e basis 


vithin ear 


ertising promotions 


MAX V. DOWNING 


Downing Divco Manager 
Max \ 


operations 
the Divco truck division of Div 
o-Wayne Corporation. He 
ee | Holme . | Collins 

pre moted recently to vice 


nt of manutacturing. Mr 


Downing has been 


named manager of 
suk 


who 


was formerly assistant 


R. A. EMMETT, JR. 


Detrex Elevates Emmett 


R. A. Emmett, Ir., 
ident of Detrex Chemical Indus- 
tries, In 


Vice ~pre S- 


has been placed in 
of all Detrex manufactur- 
ing, both 


charge 
chemi al und equip- 
ment. Mr. Emmett will also di- 
rect the Detrex Laboratory and 
Research Center in Detroit 


DEWEY REED, JR 


Davies-Young Appoints 
Reed 

Davies-Young Soap Company 
has appointed Dewey Reed, Jr 


its sales representative in Arkan 
nel . 


sas and western Ts 


nnessee 


Weber Aircraft 
Purchases Elcco 


Weber Aircraft 
has purchased the 
sion of E. L. Chrisman Com- 
pany, Inc. The new division will 
be headed by E. L. Chrisman 
founder of Elcco. The division 
will be operated at the same lo- 
cation, 82 Ave Los 
Angeles, and sales will be mack 
through jobbers and direct fac 
tory outlets as in the past 

New ms which hay 


tested W 


Corporation 
Eleco Divi- 


55 Compton 


ated cleaning and laundry field. 
\ new department is being set 
up to handle package sales, in- 
cluding complete installations or 
a ready-to-go business 


Ace Marketing Policy 


Ace Hose & Rubber Co. has 
set up a national chain of fran- 
chised jobber-distributors for the 
sales of and other rubber 
products to the cleaning and 


hose 


laundry industries 
Sales will be made direct from 
headquarters or 
through authorized jobbers only. 
Behrstock, company 
explained that this new 


company 


Euge rhe 
he ad 

policy was designed to protect 
the mistaking 
unbranded merchandise for Ace. 


cleaner against 


N. W. BODNAR 


New White Distributor 
The White 


has established a new 
torship in Buffalo, N. Y., known 
is Buffalo White Truck Ine. 
N. W. Bodnar has been named 
to operate the distributor- 
which feature the 
equipment, 
a dynamometer 
for testing diesel or gas engines 
up to 500 hp 


Motor Company 
distribu- 


new 
ship will 
latest diesel engine 


in addition to 


ind a large parts 
inventory 


One-Hour Lease Program 


One-Hour Valet, Incorporated, 
has formed a new division, One- 
Hour Valet of America, Inc., to 
offer a franchised lease program 
to investors for retail dryclean- 
Sales offices of the 
new subsidiary will be in the 
parent company’s Miami head- 


ing outlets 


Franchised stores will 
operate under the name of One- 
Hour \ iletone 


quarters 


Laundromats Take to Air 


stinghouse Laundromat 
being adver- 


tised over 843 radio stations in 


} } 
1mmary stores are 


593 cities across the country. 
The program is being under- 
taken by Ald, Inc., Chicago, 
which is also distributing a free 
kit of tie-in banners to every 
licensed Westinghouse Laundro- 
mat store 


IRVING GALVIN 


Boilertrol Sales Manager 


Irving Galvin, who has had 
long experience in selling and 
marketing, has been named sales 
manager of Boilertrol Corpora- 
tion. His new duties will include 
appointing and working with 
Boilertrol distributors on a na- 
tional basis 


FRANK H. HANIGAN 


Hanigan Rejoins Prosperity 


Frank H. Hanigan, advertis- 
ing manager of The Prosperity 
Company, Syracuse, N. Y., for 
11 years, has rejoined the com- 
pany after a 24-year absence. 
He will coordinate research 
work with new Prosperity sales 
promotion plans 


Eagle-Picher Appointments 

The Eagle-Picher Company, 
Celatom Products Department, 
has appointed two new repre- 
for its Celatom dia- 
Continued on page 88 


sentatives 





Another FREE Stauffer help! 
This Solves Zipper Problems 


ttl 


; 
if 


Hae: what happens... 

Modern drycleaning fluids like ‘Perk’ 
(Stauffer’s perchlorethylene) clean zippers as 
well as fabrics. The clean, bare metal of the 
zipper has invisible irregularities which catch 
on one another. This leaves your customer 
unhappy, and wondering what you did to the 
zipper! 

For your own protection ...speak to your 
‘Perk’ distributor and ask for a FREE 
zipper lubricant supplied by Stauffer Chemical 
Company. 

This handy little lubricating stick is a com- 
pound of neutral waxes which will not stain the 
most delicate fabric but makes zippers glide 
like magic. Just one or two passes on every 
zipper before you wrap and deliver the garments 
and you'll hear no more complaints about stick- 
ing zippers. 

Remember ... it’s FREE to all drycleaners 
using ‘Perk’. Ask your ‘Perk’ distributor for 
this handy zipper lubricant. 


s 
:: 
+ 
: 
:: 
+ 
+ 


Here it is! The handy, safe, magic ‘Perk’ zipper 
lubricant. FREE to all drycleaners using Stauffer’s 
‘Perk’. Ask your ‘Perk’ distributor or write the 
Stauffer office nearest you 


AKRON 8, Ohio 326 South Main Street 
Cui1caco 1, Illinois Prudential Plaza 
Houston 15, Texas P. O. Box 9716 
Los ANGELES 17, California . 824 Wilshire Boulevard 
New York 17, New York 380 Madison Avenue 
NortTH PorTLAND, Oregon Suttle Road 
San FrRANctsco 8, California 636 California Street 


P.S. Have you sent for your supply of the Stauffer 
“Lost Article return envelopes” and the Stauffer dip- 
stick to make it easy to tell how much ‘Perk’ you 
have left? Remember, they're FREE to drycleaners 
who use Stauffer’s ‘Perk’. 


75 
veanpcerm aso © STAUFFER CHEMICAL COMPANY Stauffer 


AGRICULTURE 


1006 380 Madison Avenue, New York 17, New York HEMICAL 
pee SINCE at 














ALMORE 


DYES 
SWEATERS 


Beautifully’ 


Cashmere 
Nylon 
Angora 
Ban-lon 


Wool 


*Offer 
this profitable 
and satisfying 

service to 
your 
customers 
in full 


confidence 


Tell your customers—''DYEING SAVES BUYING” 


‘ i\ 
jmma_\\ DYE HOUSE 
GUILD \ \ DYEINGis our ONLY Specialty 


_of Gmeria =| \ 4412 Wentworth Ave., 


/ “Chicago 9, Illinois 


Continuously in business since 1919 


Leon Teichner, President 


... the dyeing name of undying fame 








NO MORE CURLED LAPELS 


Amazing garment retainer eliminates 
curled lapels, keeps coats from sag- 


ging and drooping, 


gives garments 


that “‘deluxe’’ look, Order today, rea- 
sonably priced. Order direct or from 


your jobber. 


THE COAT RETAINER CO. 


P.O. Box 7021 


San Antonio, Texas 





Continued from page 86 


tomaceous silica products. Stan- 
ley L. Lindberg is the new tech- 
nical sales engineer assigned to 
the company’s Chicago office, 
while Arthur E 
New York office 


Poole joins the 


American Laundry-McGraw- 
Edison Merger Nearer 


The proposed merger of The 
American Machinery 
Company and the McGraw- 
Edison Company came a step 
closer to reality recently when 
the stockholders of American 
voted to accept the offer of Mc- 
Graw-Edison; i. 


Laundry 


, 1.2 shares of 


McGraw-Edison for each share 
of American common stock and 
the present management to con- 
tinue for a minimum of five 
years 


Pennsalt Completes 
New Plant 


Pennsalt Chemicals Corpora- 
tion recently completed 
struction of a 34,000-square-foot 
plant in Atlanta, Ga. The new 
plant will serve the Southeast 
with the company’s full line of 
drycleaning and laundry prod- 
ucts as well as complete lines of 
products for other 
the announcement stated 


con- 


industries, 


Signal Picks 1,004 Out of 7 Million 


Signal Chemical Mfg. Co., 
Cleveland, has announced the 
winners of its Sanex Sweep 
total of 
vinners out of over 7,- 
Jill Corey, TV 
ind ding star 
with Sandra Lushet 
le the 


First prize 


stakes There was a 
1.004 
OOO O00 entries 
shown here 
helped se- 
winners 

was a trip to Lis- 
be Paris and Madrid, won by 
James Rosen of Hartsdale, N. Y.., 
who obtained his Sweepstakes 
entry at White Mountain Laun- 
dry and Cleaners, Mt 
N. ¥ a trip for 
two to Mexico City and Acapul- 


Vernon, 
Second prize 


co, wis won by Mrs \W illiam Pp 
Purvis of Charlotte, N. C. She 
obtained her entry at Grimes 
Cleaners in Charlotte. Merrill C 
LaLonde of Memphis, Tenn., 
won third prize, a trip for two to 
Bermuda. His winning entry was 
obtained at Model Laundry and 
Cleaners, Memphis. Other prizes 
included movie cameras, port- 
able dishwashers, bicvcles and 
children’s toys 

Signal president Robert Lush- 
er said that this was the most 
idea _ in- 
itiated by the 10-year-old com- 
pany 


successful promotion 
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No Wonder More Pressers Want 


GROSS STAR 


Tripl-Safe 
(eTate Mm a leli-t; 


ONLY 
GROSS STAR 


Here’s what pressers want trom their Grid Plate— 
more filtering action and steam diffusion. Gross 
Star Tripl-Safe gives it to them. They want posi- 
tive protection against hot spots, moires, jetting 
and nickel marks. They get it from GROSS STAR. 
They want faster, safer production on ALL fabrics. 





gives you THREE times 
the steam-filtering action. 
1 perforated liner 
2 — PATENTED filter screen 
3 perforated grid. plote 


with napped surface 


When ordering from your jobber—insist on 


GROSS STAR TRIPL-SAFE GRID PLATE 


e MFO. BY 
PATENTED L. BEHRSTOCK CO 


1708 S. STATE ST. CHICAGO 16. ILL 


WITH BUILTIN @ 
STEAM FILTER 


NEW PRODUCTS 


Continued from page 12 


market Stile 188 en- 
trance package includes welded 
aluminum door, frame, positive 


Narrow 


weathering, 
bolt 


overhead 


maximum 
lock, 


door 


security 


dead and concealed 


closer or auto- 

matic operator 
For additional 

write, Kawneer Company 


N. Front St., Niles, Mich 


intormation 
1105 


Flash Catalog 
New 


sue d by 


have been 1S- 
Flash Mfg. Co. for its 
shipping and office knives 
Flashdry Inkmarkers 
blades and tape 

Write I G. Gruber 
keting Manager, Flash 
facturing Co., 169 Murray St 
Newark 5, N. J 


( italogs 


industrial 


measures 
discharges 


lines automatically 


Mar- 


Mon OO 
lected. A large-size orifice is said 


to permit a discharge rate of 60 
gall hour \ bl rw-oft 
provided 


ensate and oil as it is col- 


J ms per 
valve is also 
Bulletin 80 


} 
nit and other 


Automatic Drain Trap 
This new 


trap for 


this 

control de 

m compressed air Vices is from Perfect- 

ng Service Company, 332 Atan- 
Ay Charloite 6, N. ¢ 


describing 
automatic dr air 


i\ ail ible 





YOUR REQUEST 


for further information will get 
quickest and most complete at 
tention as a worthwhile inquiry 
when it’s written on your let 
terhead. Be sure to mention 
THE NATIONAL CLEANER 


We're Sorry 


On page 10 of the July Na- 
CLEANER, the 
address was given for the White 


rIONAI wrong 





GROSS STAR does that. They want exactly cor- 
rect steam temperature. GROSS STAR triple fil- 
tering assures this. They want 100% freedom from 
shine. GROSS STAR’s permanently napped sur- 
face and patented filter screen are exclusive fea- 
tures. No other plate offers so much yet the price 
is no higher. That’s why your pressers prefer 
GROSS STAR. That’s why you will too. 


COSTS LESS THAN YOU'D GUESS 


TRIPL-SAFE 


SINGLE PLATE 


@ Under 46%... 6. e5 cece e $29.75. 0c ccc e nee s $16.85 a 
PO |e Oe 
Made scociecsiaee BPO c cect cevcccs: TD 


Motor Company. It should have 
read 842 E. 79th St., Cleveland 
1, Ohio 


Repair Price List 


A survey of prices charged by 
most progressive cleaners in the 
Southwest for alteration and 
tailoring is available without 
charge from B & G Lieberman 
Company, Inc., 9414 37th Ave., 
Jackson Heights 72, N. Y. 



































Shirt Bin Cart 


A new 10-bin shirt cart which 
can be equipped with hooks for 
overhead 


has been introduced 


conveyor operations 


The Lee- 


your 


baw Shirt Bin Kart has bins 10 
inches wide by 15 inches high 
15 inches deep. Over-all 
height is 73 inches. It moves on 
four swivel casters with roller- 
bearing rubber wheels. 

For more information: Lee- 
baw Manufacturing Company, 
65 Wayne Ave., Youngstown, 
Ohio 


and 














Sizing Bulletin 


SIZE title of 
the 
S1Z- 


the 


for Profit” is the 
bulletin 
idvantages for 
ing and how 
individual load or dip-tank 
For a copy write: National 
Chemical Mfg. Co., 
Lake St., Chicago 12, 


describing 
Nova-Tex 


to use it by 


i new 


Cleaners 
2807 W 
Ill 











RELIABLE 
COLD 
STORAGE 
AND 
DRY 
STORAGE 
PACKAGE 
UNITS 


vad A 
SS 
lF 











now, you can convert 
any plant space, 
including basements, 
into a profitable 
storage business! 


I's a fact . . . your own storage facilities 
mean extra profit fees, extra profit cleaning 
and extra profit services, the year round. 
it's also a fact that Reliable Cold Storage 
and Dry Storage package units represent low 
cost, high return business builders. 

Get the facts for yourself, from Reliable. Look 
into the completely equipped self-contained 
package unit vault conditioners for Cold Stor- 
age . . . designed to meet your individual 
requirements for every size installation. 
Then, check up on Reliable’s fully equipped 
Dry Storage package units servicing up fo 
10,000 cu. ft. They can’t be matched for 
economy, flexibility and exclusive features. 
Storage can be your most profitable business. 
Send for full details. 


MODEL ¥C.200 


te 


RELIABLE 


MACHINE WORKS, INC. 
231 EAGLE STREET, 
BROOKLYN 22, N. Y. 


MODEL DS-100 


90 


PROPLE AND PLACES 


southeast 


Brothers Dickson and Simon 
Baker have purchased Sunshine 
Cleaners, N. Main St., Colum- 
bia, Tenn., from O. A. Trice. 


Dixie Dry Cleaners, 
Kingshighway, Paragould, Ark., 
has been purchased by Dorothy 
and Willard Randol from Helen 
and Buford Dover. 


Jack Barrett's Modern Cleaners 
and Laundry, 14th St. and 28th 


Ave., Gulfport, Miss., has in- 
stalled a storage vault. 
Flames swept through One- 


Hour Cleanerama, 915 Fifth St., 
Miami Beach, Fla., on its first 
day, destroying one-fourth of 
$80,000 worth of new equip- 
ment 


One-Hour Valet, Inc., an- 
nounced the formal = grand 
opening of its new outlet at 118 
S. Main St., Anderson, S. C. 
National headquarters of the 


515 W. St., 


firm is at 1844 W. 
Miami, Fla. 


Flagler St., 


A storage vault has been added 
at Appling Cleaners, 108 Park 
Baxley, Ga. 


Ben Weiss and Leo Lippman, 
owners of Le Blanc Cleaners on 
23rd St., Miami Beach, Fla., 
have added new drycleaning 
equipment. 


Del Mar Va Cleaners, S. Divi- 
sion St., Salisbury, Md., has 
added a storage vault. 


Utopia Cleaners of Birmingham, 
Ala., has announced establish- 
ment of a unit at 2037 Warrior 
Rd. in Five Points West. P. N. 
Plylar is president of the firm. 


Swiss Cleaners was among the 
stores opened recently in the 
Shawnee Center, W. Market 
and Amy Sts., Louisville, Ky. 


northeast 


Robert 
been 
and 


with 

manager, has 
Ashford Ave. 
Dobbs Ferry, N. Y 


Pride Cleaners, 
Garry as 

opened at 
Pearl St., 


John W. Goodman and William 


L. Kelly are the proprietors of 
the newly established Jenkin- 
town (Pa.) Cleaners, 708 West 
Ave 


John Grasso has established 
Deer Park (N. Y.) Dry Cleaner, 
1753 Deer Park Ave. 


Establishment of a drycleaning 
concern at Ogontz Ave. and 
Upsal St., Philadelphia, Pa., was 
approved by the Zoning Board 
of Adjustment. 


Henry's Cleaners, 1610 
St., Schenectady, N. Y., 
added a storage vault 


State 
has 


A storage vault has been added 
at Gordon’s Cleaners, 50 Brod- 
erick St., Albany, N. ¥ 


southwest 


Mr. and Mrs. W. L. Byars, 
owners of Blanco ( Tex.) Clean- 
ers for the past 26 years, have 
sold the concern to Mr. and Mrs 
James Fischer. 


Grand opening specials were of- 
fered recently by Mr. and Mrs. 
Arlen Wright, owners of the 
new Rocklin ( Calif.) Cleaners. 


Target Cleaners & Laundry, 
5008 Bellaire Blvd., Bellaire, 
Tex., has installed new shirt fin- 
ishing equipment. The firm is 
owned by John Taylor. 


Parkway Cleaners, 140 E. Fifth 
St., Edmond, Okla., has added a 
storage vault. 


THE 


Keep-U-Neat Cleaners, Sixth 
St., Coachella, Calif., is under 
the new management of Ralph 
and Leona Frahm 


New equipment has been in- 
stalled at Rincon Valley Clean- 
ers, 4913 Sonoma Highway, 
Santa Rosa, Calif. 


Grand opening festivities were 
held recently by Odessa Stearns 
at E] Rancho Dry Cleaners and 
Shirt Laundry, 6915 E. Gage 
Ave., Bell Gardens, Calif 


Snow White Cleaners has been 
opened in a newly remodeled 
building at 2600 W. Alameda 


NATIONAL CLEANER 








Ave., Denver, Colo., with Nor- 
man Hansen as manager. 


Brown Cleaning and Laundry 
Co., 1100 S. Haskell, Dallas, 
Tex., has purchased a coin-oper- 
ated laundry at Swiss and Has- 
kell. The firm, owned by Ray- 
mond R. Brown, has other 
locations at 512 S. Fitzhugh, 
5421 E. Grand and 1800 Mc- 
Millan at Henderson. 


Bettie Day has opened a dry- 
cleaning establishment at 17712 
Beach Blvd., Liberty Park, Calif. 


Frost (Tex.) Cleaners is now 
operated by Mr. and Mrs. 
Searcy Sanders, who replace 
Mr. and Mrs. Ivan Hampton, 
previous owners. 


Summers Cleaners has been es- 
tablished at Burleson, Tex. 


north central 


A storage vault has been added 
at De Kalb (Ill.) Cleaners, 315 
N. Seventh St. 


Keystone Cleaners & Laundry, 
133 E. Jefferson St., Franklin, 
Ind., has been purchased by 
Mrs. Mary W. Hockersmith, 
owner of Franklin Cleaners, 43 
N. Main St. Richard A. Weaver 
was the former owner. 


Richard D. Hewitt and James 
H. Howick are the owners of 
the newly established One Hour 
Martinizing Cleaners, 114 N 
Dexter St., Ionia, Mich 


New finishing equipment has 


been installed at Sanders Clean- 
ers, 129 St. Matthews Ave., 
Ky., it 


Louisville, was an- 





nounced by Carroll Sanders, 


partner. 


Mr. and Mrs. Stuart Johnson 
are the new owners of Krogstad 
Dry Cleaners, Moose Lake, 
Minn. The firm will be operated 
as S & I Dry Cleaners. 


Sebring Dry Cleaners, 112 N. 
Lee St., Garrett, Ind., has been 
purchased by Lawrence Bow- 
mar from Leon Sebring. 


Holzberg’s Cleaners and Laun- 
derers, Superior, Wis., has con- 
structed an addition. 


Valley Cleaners, 221 E. First 
Ave., Shakopee, Minn., has been 
opened by Frank Heitzman, 
owner of Oxboro Cleaners. Man- 
ager of the new shop will be 


NEW 32-PAGE 

BOOKLET TELLS HOW YOU 
CAN SAVE TIME AND 
MONEY WITH NEW, TWO-WAY 
CITIZENS BAND RADIO! 
EXCELLENT FOR USE 

IN DELIVERY TRUCKS, 
PLANTS, OFFICES... 

FOR AS LITTLE AS *120 


Here's how to improve your service, and keep 

your costs low. Citizens Band Radio is the answer! Perfect 
for use in delivery trucks and plants, it gives you the most economical 2-way radio 
system available. What's more, Citizens Band Equipment can be owned and operated 
without taking an examination! Learn more about this fascinating new communica- 
tions system by sending for your free copy of our 32-page Guide to Citizens Band, 
prepared by Popular Electronics and Electronics World Magazines. 


This booklet will give you answers to these questions — 


© What is Citizens Band Radio? 
® Can it be used from car to car? Car to office? 


e Is it affected by weather conditions? Effect of 


terrain? 


© How do you 
examination? 


° Where can you buy Citizens Band Equipment? 
© What is the range? Federal Communications 


Commission regulations? 


¢ PLUS much more! 


ALL YOU HAVE TO DO TO GET THIS 
FREE BOOKLET IS TO FILL IN AND 
MAIL THIS COUPON. ACT NOW! 


Supplies are limited. Order your free booklet today! 


SEPTEMBER, 1960 


get a license 


WITHOUT an 


Name 


Andy the owner's 


father. 


Heitzman, 


Construction is under way on a 
2,000-square-foot addition to 
the plant of Ziker Cleaners & 
Launderers, 251 E. Sample St., 
South Bend, Ind., to house ad- 
ditional equipment. 


Ideal Cleaners has leased space 
at 763 E. 162nd St., South Hol- 
land, Ill. 


Hugh Smith, owner of Smith 
Dry Cleaners, 5000 W. 95th St., 
Oak Lawn, IIl., has added more 
household equipment. Mr. Smith 
is a past president of the Illinois 
State Dry Cleaners Association 
and a past director of the NID. 


Two branches of Fast-One-Hour 
Dry Cleaners have been opened 
at 2025 W. Broadway and at 
3401 Penn Ave., N., Minneapo- 
lis, Minn. The firm, owned by 
Don Johnson, now has four 
units. 


Mr. and Mrs. Harry Emrick and 
Carl Swartz have opened S. 
and E. Dry Cleaners in a newly 
remodeled building in Camp 
Point, Ill. 


Marland Julian and Max Miller 
are the new operators of East 
Side Cleaners and Tailors, 836 
E. Johnson St., Madison, Wis 
Former owner Glenn Vitense 
recently retired. 





To: Popular Electronics & Electronics World 
Box 206 

Village Station 
New York 14, N. Y. 


Send me my FREE copy of CITIZENS BAND GUIDE AND DIRECTORY. 


(please print) 


Alvey Cleaners, 606 Main St., 
Tell City, Ind., under the co- 
ownership of Donald Alvey and 
Tony Fischer, has completed an 
addition housing a fur storage 
room, office and finishing area. 


Stoltz 1-Hour Cleaners and 
Speed Wash has been opened 
on E. Main St., Mount Vernon, 
lowa. 


Morgan ( Minn.) Cleaners, 
owned by Mr. and Mrs. Charles 
Doms, has been moved to new 
quarters. 


A grand opening was held re- 
cently at Crown Imperial Clean- 
ers, 107th and S. Park, Rose- 
land, Ill. Fred Quendel is owner. 


Anderson’s Cleaners, 108 W. 
Dakota, Butler, Mo., has in- 
stalled a storage vault. 
Manitorium Cleaners, Martins- 
ville, Ind., has been sold by 
Paul Boggs to Robert St. John, 
operator of B & S Laundry 
and Cleaning Service, 250 N. 
Main St. 


Hallmark Cleaners, South 
Euclid, Ohio, has filed incorpo- 
ration papers. 


A storage vault has been in- 
stalled at Horstman’s Cleaners, 
210 W. Monroe, Carbondale, II. 
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LITTLE JOE — ADJUSTABLE 
GARMENT HOLDER 


Speeds work at press machines, finishing 


boards repair and spotting tables. Little 
Joe keeps garments clean and wrinkle free 


; Adjusts to any height desired at the press 
— sw ae fe of a button. Die-cast chrome finished hook 
TF "= on 5-foot beaded chain 
SN ee > Price $2.75 each 
4 if 5 FT. PORTABLE GARMENT RACK 


your call offic 
63” 


Use it everywhere 


Rack 


. the 
has 


attractive appearance 


rights and crossbars, 


KD Garment 
for 
e and strength for your plant. 
high, heavy duty, mirror-chrome up- 
baked black ena- 


mel finished cast fittings and sturdy 
swivel rubber casters. Shipped knocked 
down, easily assembled. 

Price $29.50 each 


Other lengths, des 





KAR BAR 


over coat hooks 


sideways 


liveries or when regular truck is down 


Price 











ASK YOUR SUPPLIER ABOUT KD. . 


KD Numbering Outfits 
identification Tags and 


Systems 
Flag Markers 






THE 


KEYES-DAVIS/ 


COMPANY 


Brass Tags and Rings 
Rack Dividers 

Pin Straighteners 
Pin Set Transports 








79 14th St., Battle Creek, Michigan 


igns quoted on request. 


Practical, low cost garment rack converts 
any car into a light delivery truck. Slips 
no tools needed. Adjust- 
able rubber stops keep hangers from sliding 


Just the thing for special de- 


...$3.95 each 








RE NATIONAL CLEANE 


Canada 


Construction has begun on a_ remodeled the establishment and 
building on Main St., Rosthern, added a coin-operated laundry. 
Sask., which will house a dry- 
cleaning establishment to be 
operated by Carl Markwart. Nick Bora, operator of Nick's 
Dry Cleaners, 488 E. Main St., 


, P - Welland, Ont., has completed 
A permit has been issued Nicho- ms —— Baron tee, aa 
las Goushleff for establishment ar a : 


of a drycleaning concern on 


Yonge St., Toronto, Ont. 


Osborne Cleaners, 58 Caribou 
Ed Emmerton, operator of Bruce W., Moose Jaw, Sask., has 
Cleaners, Kincardine, Ont., has added a storage vault. 


OBITUARIES 


Abraham Ames, 71, former operator of a drycleaning estab- 
lishment in Dorchester, Massachusetts, died recently. Mr. 
Ames is survived by four daughters and four sons. 
Thomas E. Dixon, 67, proprietor of Gateway Cleaners, 
Yucaipa, California, died recently. Mr. Dixon was a native 
of Kentucky and a resident of Yucaipa for four years. He is 
survived by a sister. 

Joe Lipke, 68, of Joe Lipke Cleaners Supplies, Chicago, 
Illinois, died recently. Mr. Lipke was a member of the 
Chicago Dry Cleaners Association. 


Nebraska, 
active in Ne- 


Harry Miles, founder of Miles Cleaners, Fairbury, 
died in Kansas City recently. Mr. Miles was 


l© Serve you beter 


the world’s finest LAUNDRY EQUIPMENT | 


PB , umblette WiLL INCREASE YOUR PROFITS 





by Ee ASSURE CUSTOMER SATISFACTION 
Tumblette by Cook, Washette by Cook, Ex- 
tractors by Cook are built to produce mcre 
pounds of laundry per day, with greater effi- 
ciency and less cost to the laundry operator. 
Your customers will be pleased with the better 
‘ results you get, you will be pleased with the 
greater profits you make, when you use Cook 
Laundry Equipment — the world’s finest. 


37 x 30 DRYER 


Raetinthn » Gat 
a 
== == Se ae 








WASHERS > 


For illustrated brochure and name 
of nearest distributor, write — 


Coo 


MACHINERY CoO., 


4301 SOUTH FITZHUGH 
DALLAS 26, TEXAS 
EXTRACTORS - 


hy 


OPEN END WASHER 


6028 





INC. 


cS) 


DRYERS 


arpracvtis 
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GAS BOILERS | 


Vertical tubular 
Vertical flueless 
Portable horizontal 


Fully automatic units including boiler feed or complete 
return systems. All boilers ASME Code & National Board. 


Specializing in boilers for the garment 


Over 10 sq. ft. heating surface per H. P. all sizes of HRT's. 


P. M. Lattner Mfg. Co. 


OIL BOILERS 


Vertical tubular 
| Vertical flueless 
Portable horizontal 


and cleaning trades since 1916. 


Cedar Rapids, lowa 


Dealers & Distributors most everywhere 








braska State Drycleaners Association affairs for many years, 
and was well known to old-timers in the industry. 


annual CONVENTIONS 


September 15, 16 and 17—New York State Launderers & 
Cleaners Inc., Scaroon Manor, Schroon 


Lake 


Association, 
With exhibit 


September 18, 19 and 20—Dry Cleaners and Launderers 
Institute (Ontario), Royal York Hotel, Toronto, On- 
tario, Canada. 


October 1 and 2—The Dry Cleaners Guild of Missouri, 
Chase Hotel, St. Louis. With exhibit. 


October 22, 23 and 24—Ohio Drycleaners Association, Neil 
House, Columbus. 


November 11 and 12—Pennsylvania Association of Dyers 
and Cleaners, Penn-Harris Hotel, Harrisburg. 


November 11, 12 and 13—Cleansing Plant Owners of Massa- 
chusetts, Inc., Schine Inn, Chicopee. 


November 11, 12 and 13—Oregon State Drycleaners Asso- 
ciation, Gearhart Hotel, Gearhart. 


November 16, 17 and 18—Laundry and Cleaners Allied 
Trades Association, Hollywood Beach Hotel, Holly- 
wood Beach, Florida. 


November 18, 19 and 20—Illinois State Drvcleaners Associa- 
tion, Hotel Sherman, Chicago 


December 3 and 4—Wisconsin & Upper Michigan Dry- | 
Cleaning Institute, Inc., Schroeder Hotel, Milwaukee. 


1961 

January 20, 21, 22, 23 and 24—National Institute of Rug 
Cleaning, Chalfonte-Haddon Hall Hotel, Atlantic City, 
New Jersey. With exhibit 


January 31 and February 1—American Institute of Launder- 
ing, Bellevue-Stratford Hotel, Philadelphia, Pennsy]l- 
Vanilla 


February 2, 3, 4 and 5—National Institute of Drycleaning, 
Philadelphia, Pennsylvania. With exhibit. 


SEPTEMBER, 1960 


GREASELESS! SMEARLESS ! 








Removes pilled, bailed knotted condition from 
sweaters and other fabrics like MAGIC . . . just a 
gentle, brush-like action does the TRICK 


Order Ze-GO from your jobber NOW... 


$2.25 per box 


Send for FREE Illustrated Literature . . . 


products 


Zimmerman Co., Cincinnati 19, Ohio 


NOW 


A NEW ANTI-STATIC 
SPRAY GUARANTEED 
TO BE EFFECTIVE! 


Spray the outside of plastic bags after 
garments are enclosed, NEUTRO-STAT 
prevents the bags from clinging to 
clothes! . . . prevents dust from at- 
tracting to bags! Sprayed on dark blue 
garments, keeps them lint-free! Non- 
oily, non-flammable, dries fast and 
will not spot. Low-cost. NON-RUST 
TYPE also available for use when 
metal parts will be sprayed. 


' 

THE SIMCO COMPANY : 

920 WALNUT ST., LANSDALE, PA. 

Ship 16 oz. cans Neutro-Stet @ $2.75 . 

cartons (1 doz. cans) @ $27.50 ; 

] STANDARD (1 NON-RUST : 

FIRM en . 

. . ' 

Tie LRILM eT TTT ye ADDRESS — ; 
820) Walnut Street, Lansdale, Pa, SIGNATURE f : 
' 

. 
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ANU MAL ASIC [PLAGE 


Where buyers and sellers meet 








15¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 20¢ ao word, first insertion; 15¢ a word for subse- 
quent, consecutive insertion. Minimum charge—-$2.50 (new or repeat). 
Help Wanted and Situations Wanted ads 10¢ a word for first inser- 
tion, 8¢ a word for each subsequent, consecutive insertion for same ad. 
Advertisement set in capitals or bold face type 15¢ a word, first in- 
sertion; 12¢ a@ word for subsequent, consecutive insertion. Minimum 
charge—$1.50 (new or repeat). 

Add five words if answers are to come to a box number to be for- 


warded by us. Be sure to write your copy, name and address plainly. 


Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH. 


Cash must accompany all orders for advertisements in our classified 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


Rates for classified advertising are net. Classified advertising is not 
commissionable. 





Mail Your Replies to Box Numbers to The National Cleaner, 466 Lexington Avenue, New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





For sale: South Denver modern, well-equipped synthetic cleaning plant. 
Gross $1,000 weekly, 70% cash-and-carry, ideal location in fast-growing 
area. Low rent, $15,000 down, balance easy terms, 6°. ADDRESS: Box 
9193, THE NATIONAL CLEANER. “2 
UNUSUAL OPPORTUNITY long-established quality compact synthetic. 
Top location. $50,000 per annum. Average price $1.75 sell or lease. De- 
posit and terms. Middle eastern New York state. ADDRESS: Box 9218, 
THE NATIONAL CLEANER. -2 


Best synthetic plant, northern Arizona. Drive-in, Detrex equipment, Elrod 
sliderail system. $40,000 {.p. Ye down. ADDRESS: Box 9223, THE NA- 
TIONAL CLEANER. -2 
For sale: In central Montana, cleaning plant, with excellent laundry 
service. Gross last year $26,000. Price $10,000. ADDRESS: Box 9225, THE 
NATIONAL CLEANER. -2 
Quick sale, complete synthetic drive-in plant with shirt unit. Western 
part of Connecticut in town of 6,000. 1956 panel truck, 75 cash-and 
$40,000. Selling price $30,000, down payment $10 
reasons for selling. ADDRESS: Box 9238, THE NATION- 

z 


carry. 1959 gross 
000. Personal 
AL CLEANER. 


For sale in eastern Arizona Complete, smal! drycleaning plant Gross 
ing $20,000 yearly. $6,500—half down, balance on terms. ADDRESS: 
Box 9239, THE NATIONAL CLEANER. 2 
For sale: St. Joseph, Michigan. Press shop well-equipped, could add 
Write: A & A Cleaners, 


9240-2 


ynthetic unit. Ideal man-and-wife 


1610 Lakeview Ave St 


»perahior 


Michigar 


Josep 


Lower Puget Sound—Two cleaning plants in ideal shopping centers. Do- 


ing good volume which can be increased. One with coin-op laundro 
mat, other with shirt laundry. Bot! 


ADDRESS: Box 924! 


synthetic. May be bought as package 
THE NATIONAL CLEANER. 2 


or separately 


Completely equipped solvent plant located in central Illinois close to 


university. I: volume 


equip 
2 


business 15 years in location—gross 
$38,000 last year. Full $32,500 cash—includes building 
ADDRESS: Box 9242, THE NATIONAL CLEANER. 


same 
price 
ment 


California. Well-establishe 
x 150 foot lot, 
$25,000 per month business. Off-street parking, 
Total price $85,750 which includes property, 
Write for brochure—Terms. C. E. Collette 
Calif 


North Sacramento, 


Cen 
fully equipped and has facilities for 


i drycleaning plant 
trally located on 50 
equipment in good shape 
equipment and business 
DI 6-2901, RT 21, Box 1202, 


Colfax, 9249-2 


For Sale: Small solvent plant in central Wisconsin, good location, top 


prices. Equipment very g i. ADDRESS: Box 9250, THE NATIONAL 
CLEANER. 2 


Northern Arizona—Reduced for 


ideal for 


quick sale. Complete solvent plant, 
1959 gross $26,000. Selling 
$11,500 cash. Plantowner-owned 
; cation. Wonderful year-round climate. Wish to retire 


THE NATIONAL CLEANER. 2 


working man and wife 
$12,500, one-half 
' 


buile ding in ideal 


ADDRESS: Box 92 


rT partners 


pric r down 


THE OPPORTUNITY OF A LIFETIME for an aggressive cleaner to pur- 
chase a highly reputable plant in the NAVAL SHIPYARD CITY of 
BREMERTON, WASHINGTON. A ONE HUNDRED MILLION DOLLAR 
work loan employing about TEN THOUSAND on government installations 
alone plus THOUSANDS of NAVY PERSONNEL. Telephone 7-4435, wire 

write SOCIETY CLEANERS, BREMERTON, WASHINGTON. 9252-2 


For sale in Fruita, Colorado, well-equipped solvent plant with nearly 
new air-matic Kling 100, 2-bath system; on 50’ by 124’ lot. Without com- 
petition, serving 6,000 population. Priced with building, lot and equip- 
ment for $20,000. Fruita Dry Cleaners, P. O. Box 402, Fruita, Colorado. 

9256-2 


Hoffman solvent plant and launderette Florida East Coast city. Now 
cash-and-carry, good potential for pickup-and-delivery business. Low 
rent, for quick sale at bargain. Good opportunity for someone who 
knows cleaning business. ADDRESS: Box 9257, THE NATIONAL 
CLEANER. 2 


Well-equipped drycleaning plant. Located 4.7 miles north of Houston, 
Texas, Highway #75. Write or call Henry Calfee, Willis, Texas, phone 
2661 or 4291 9258-2 


MODERN DRYCLEANING PLANT, LOCATED IN BUSY MAJOR NEW 
YORK DEPARTMENT STORE. STRICTLY CASH-AND-CARRY. VOLUME 
$50,000. POTENTIAL $75,000-$100,600. FOR FURTHER INFORMATION 
ADDRESS BOX 9262, THE NATIONAL CLEANER. 2 








BUSINESS OPPORTUNITIES 


DRY SIDE FLAMEPROOFING. ATTENTION LARGE PETROLEUM PLANT 
OWNERS. We are looking for strategically located large petroleum plants 
interested in flameproofing draperies, etc., using a new, tried and prov- 
en process on a franchise basis. ADDRESS: Box 9247, THE NATIONAL 
CLEANER. -11 





Franchises make profits! Operate your own franchise business. Nation- 
NFR’s monthly report publishes best offers. Write today 
National Franchise Reports, CN-528, 333 N. Michigan, 
1, Ilinois 9248-11 


wide openings. 
for free details 
Chicago 








BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 

cost . . . reactivates old customers. Write for free ples of f 

Kolorcards, Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 57, Fila. 
5947-10 








Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss. 


DRYCLEANERS! GET 2 FOR 1! Add a profitable service to your present 
business and get individual identification with an outstanding nationally 
advertised trademark that will serve your present business as well. Pack- 
age promotion including TV and radio commercials. $3,500 to $8,000 
investment required. Terms available. Unlimited potential in on-location 
carpet and furniture cleaning service field. Experience helpful but not 
necessary. Will train. Exclusive territories open. WRITE. Give references, 
background, qualifications. MAGIKIST SERVICE CORP., Dept. D., Att: 
Carl V. Haga Associates, 705 S. Cicero, Chicago 44, Illinois 8870-10 


Are you blamed for zipper failures? Zipper lubricating sticks will remedy 
problem. Send for free sample zipper sticks and brochure about causes 
of zipper failures! Paris Services, 429 St. Clair, Toledo 4, Ohio 9230-10 


THE NATIONAL CLEANER 











SITUATIONS WANTED 


position wanted. University graduate on merchandising, 





Manager's 


graduate four cleaning schools, holds a certificate from N.C.&D., and also | 


R. R. Street & Co. 24 years in the industry. Have managed and set up 
plants. Would like position as manager as a permanency. Prefer plant 
where owner is going to retire in the next three to five years, with future 
ownership in mind. Family man, strictly sober. ADDRESS: Box 9212, 
THE NATIONAL CLEANER. 5 


Silk and wool spotter desires position as cleaner-spotter. 12 years experi- 
ence, family man. Seek steady employment only. ADDRESS: Box 9253, 
THE NATIONAL CLEANER. 5 


DRYCLEANING and LAUNDRY MANAGER. 25 years experience. Knowl- 
edge of all phases of industry. Training, quality, production, costs con 
trol, office management and equipment installation and maintenance 
James Nalley, 1015 North ‘'C” Street, Muskogee, Oklahoma. Phone 
MUrray 7-5675 9261-5 








HELP WANTED 


LARGE PETROLEUM PLANT MANAGER. An unusual opportunity is now 
available for the position as senior field technician in the Middle Atlantic 
states area to sell and service drycleaning detergents manufactured by 
one of America’s leading research and manufacturing organizations. 
REQUIREMENTS: 1. Petroleum plant managerial experience. 2. Unques- 
tionable character. 3. Ability to pass rigid aptitude tests for mental and 
sales ability. REWARDS: 1. Thorough technical and sales training. 2. 
Substantial guaranteed salary and expense plus a highly attractive in- 
centive plan. 3. Liberal retirement income plan and life insurance plan. 
4. Unlimited opportunity for advancement and earnings. This is a cor- 
porate organization and we employ no relatives. Write all details re- 
garding experience, education and other qualifications. ADDRESS: Box 
9214, THE NATIONAL CLEANER. 7 





PRESSER silk and wool, male or female. Top pay for quality. Sober per- 
son. Steady. References. Capital district New York state. ADDRESS: Box 
9219, THE NATONAL CLEANER. 7 


WORKING MANAGER smal! quality Detrex plant. Skilled, steady. Refer- 
ences. State capabilities and requirements first letter. Albany, New York 
ADDRESS: Box 9220, THE NATIONAL CLEANER. 7 


Working 
25 employees 
be family man, sober and in good health 
P.O. Box 1823, Yuma, Arizona 


manager for medium-sized petroleum plant, working about 
Must be able to handle any job from front to back. Must 
Apply to Melody Cleaners, 

9246-7 
WANTED: Working foreman for central Illinois modern petroleum 
cleaning plant. Must have knowledge of spotting, finishing, production 
and some mechanical ability. Real opportunity for young talented man 
on the upgrade, or older experience desiring a 
change. Please state reference and approximate salary desired in first 


letter. ADDRESS: Box 9254, THE NATIONAL CLEANER. 7 


man with successful 








SALESMEN - DISTRIBUTORS WANTED 
ESTABLISHED SALES TERRITORY—Accelerated sales expansion program 


requires that we employ additional salesmen. We need experienced rep- 
resentatives with drycleaning background, willing to travel. If you 
qualify, write full details first letter, enclose recent snapshot, state terri- 
tory preference. All replies strictly confidential. This can be your big 
opportunity. Salary and expense allowance against commissions. Write 
T. H. McClinton, STA-NU Corporation, 5101-15 Sheridan Road, Chicago 
40, Illinois. 9216-14 


WE WANT THE TOP MACHINERY SALESMEN IN THE BUSINESS—and 
we're prepared to make them an offer anyone interested in making REAL 
MONEY should look into. Permac is the hottest drycleaning unit in the 
industry today—and for good reason. It's different from all others. And 
can be sold more effectively than any other. If you have the experi- 
ence and imagination to sell Permac’s vitally new and different approach 
to drycleaning, we promise you a cash-in that has no equal in the dry- 
cleaning business. Write, wire or phone collect. American Permac, Inc., 
48 Merrick Road, Rockville Centre, N. Y. RO 6-6967 9255-14 











CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place r ibility for d ge, and save your money. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 








LET US TELL YOUR CUSTOMER! Impartia! laboratory reports on garment 
damage for settlement of claims, expert testimony for arbitration o: 
referee. Prompt service, reasonable fee. TEXTILE ANALYSIS SERVICE, 
53 Auburn St., Concord, N. H 3635-25 


SEPTEMBER 





24-HOUR SERVICE 
Guaranteed Ny’ IXY 


oe 
WEAVING SERVICE 


210 W. VAN BUREN STREET CHICAGO 7, ILL. 
“FREE SALES KIT” 


America’s Leading Reweaving Service 














REWEAVING 


“40°/. PROFIT WITHOUT INVESTMENT.” Send us garments with burns, 
tips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 








REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill. 5516-29 








FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 





REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 
COST. We reweave the exact pattern in all fabrics. Our complete re- 
weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West Sth Street, Cincinnati 
2, Ohio 6066-29 


The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only. 
Prompt service, reasonably priced. Our work wins you good will. Esti- 
mates cheerfully made. Return postage paid by us. If you want the 
**Best,"' mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y. 5966-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RB- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 











MONEY BACK GUARANTEED REWEAVING. Best possible methods. 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 


accounts. Send garment for estimate or ask for Sales Kit. WEAVE 


MASTERS, 125 West 5th Street, Cincinnati 2, Ohio. 





RE-WEAVING AT LOWEST WHOLESALE PRICES, 1-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad- 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohio. 7446-29 








WHOLESALE DYEING FOR THE TRADE 


SHARP’S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLESALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
you a complete service on rugs and carpets, any size, 977 Jackson Ave- 
nue, Memphis, Tennessee. 160-12 
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MISCELLANEOUS 





EXTRA MONEY—NO INVESTMENT. Display $1 TIES supplied on con- 
signment. Latest styles, patterns and colors. 30 cents per tie. FREE wall 
display rack, bags, sign 


assortment 


No catalog. Rush name and address for starting 
Campus Cravats, 93 South Orange Avenue, Newark 4, N. J. 
9203-8 








MERCHANDISE FOR SALE 


SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Natural oils, color 
and softness restored. Send for information folder and price list. Free 
window display sign with first job. One-week service. Send to—Ward- 
robe Service, 2425 McGee, Kansas City, Missouri. 8088-13 








Suede and Leather garments cleaned and refinished. We also change the 
color of suede. Send for price list. Advance Leather Coloring, 1626 Pitkin 
Avenue, Brooklyn 12, N. Y. 5849-13 





SOLVINK—a product continuing to serve the drycleaning and laundry 
industries for 30 years, tried and tested throughout the U. S. and Canada, 
has to be good. This is the story of SOLVINK. Removes INK, PAINT, 
BLOOD and RUST stains from colored and white fabrics, 8-ounce, pint, 
quart or gallon. Order today from your jobber or from Greenville 
Chemical Co., Greenville, S. Car., U. S. A. 8988-45 


Nylon laundry nets 24” x 36” only $13.50 per dozen, hanky nets $3.95 
per dozen, 18” x 30” nets $8.95 per dozen. Nylon filter bags for Pros- 
perity drycleaning machines $29.50 per set. Write L. S. Supply Company, 
211-57 18th Avenue, Bayside 60, N. Y 9120-45 








TRAINING SCHOOLS AND INSTRUCTIONS 


BOOKS ON TAILORING, REPAIRING, DESIGNING and CUTTING on 
men’s and women’s garments (separate books). Free booklets describing 
these books sent on request. Resident courses also. Master Designer, 
Dept. K, 400 S. State Street, Chicago, Ill. 5670-15 





HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 3, Char- 
lottesville, Virginia. Courses offered in drycleaning (petroleum and 
synthetic), spotting, wetcleaning and dyeing. Study while you work and 
do both to advance yourself. Catalog sent on request. A CORRESPOND- 
ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 5902-15 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
your own shop giving customers finest work and prompt service. Find 
out how quickly you can learn to make holes, tears, cuts DISAPPEAR 
from all clothing and fabrics. Famous original Fabricon professional 
method pays up to $10 in an hour—ALL PROFITS! Write for FREE details 
Fabricon, Dept. R R, 6238 Broadway, Chicago 40, Illinois. 8398-15 





A NEW Handbook! 


THE DRYCLEANER’S 
GUIDE 
TO SHIRT LAUNDERING 


* How and When to get started 
* How to equip °* How to hire 
and train * How to produce 
* How to inspect and package 


for repeat business 


Only $1 per copy. Send your order now for a step 
by step guide on how to get in shirt laundering 


now ... successfully. 


THE NATIONAL CLEANER 
466 Lexington Avenue, New York 17, N. Y. 











SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘“FRENCH- 
TEX" process. LaFRANCE DYE HOUSE. 7606 Carnegie Ave., Cleve- 
land 3, Ohio. ‘“Members of the S.L.R.A.”’ 7947-13 





FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S.L.R.A. 8901-13 





SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service. 
Fully insured. Any jacket $4.00. Ship to THE SUEDE KING, 131! East 
State Street, Sharon, Pa. 5234-135 


FURS—cleaned, glazed, repaired, altered, and remodeled, by the famous 
LANO LUSTRE process. Guaranteed workmanship, fast service. Com- 
plete storage facilities. Send for complete price list and informational 
folder. Wardrobe Service, 2425 McGee, Kansas City, Mo. 9190-13 








MACHINERY FOR SALE 


Two-roll, 100” and 120" AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 8310-4 





42 x 84” AMERICAN MASTER CASCADE double end driven Monel metal 
washers, two-compartment two door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


We buy and sell complete drycleaning plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., Stillwell 
6-6666 8913-4 


FOR SALE: FORCED SALE OF EQUIPMENT DUE TO MUNICIPAL 
CONSTRUCTION. 1—FIVE HUNDRED-POUND DRYCLEANING WASH- 
EX; 1—THREE HUNDRED-POUND DRYCLEANING WASHEX; 1—ONE 
HUNDRED-POUND DRYCLEANING WASHEX; 1—TEN THOUSAND- 
GALLON OLSON TUBULAR FILTER; 3—EIGHT THOUSAND-GALLON 
OLSON BAG FILTERS; LINT TRAPS; PUMPS; VALVES; SIGHT GLASS- 
ES INCLUDED IN SALE. ALL IN EXCELLENT CONDITION. MANY 
OTHER MISCELLANEOUS ITEMS, PRESSING MACHINES; FINISHING 
EQUIPMENT, ETC. MOON CLEANERS, 311 EAST MADISON ST., 
LOUISVILLE 2, KENTUCKY. 9243-4 


Detrex Monarch machine complete, 20 HP. Columbia boiler, Prosperity 
7A unit, 30 x 48 Gross M.D. washer, 30 x 36 Hoffman Econ washer with 
26” extractor. 3 M. A. Gross filters. Harold J. Sauer, 4 Drexel Road, 
Hatboro, Pa 9244-4 


Flatwork ironer; Chicago dryer G-11 100” gas-fired, used less than one 
year. Perfect condition. Price $1,000. Spotless Cleaners, Covington, 
Tenn 9245-4 


Synthetic unit. Ayr-Mor, 40 lb. divided pocket. Filter and still 


Richmond Cleaners, 94 Lake St., Oshkosh, Wisconsin 


Attractive 


price 9259-4 


2—MODEL 200 WASHEX combination washer-extractors with rear drive 
Motors and controls for 220/3/60. 1—50 ib. MERCURY single bath for 


WASHBURN COMPANY, 617 Elgin Av 
9260-4 


140°F. All in good condition 
enue, Forest Park, Illinois 








MACHINERY WANTED 


WANTED: USED HOFFMAN UTILITY PRESSES, any model, any amount 
Address: ‘'M.A.T.S.A.,"" Alvaro Obregén #147—Santa Anita, ixtacalco— 
México 8, D. F 9094-3 
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MR. MANUFACTURER: 


In this issue, depend- 
able depth articles on 


e Mechanization for 
The Small Plant 


e Valves - Their 
Selection, Use and 
Maintenance 


e Report on Industry- 
wide Truck Survey 


e Further Round- 
up of Industry 
Opinion on Dry- 
cleaning Coin-ops 


They're articles that work 
for the drycleaner and for 
you — helping the plant- 
owner build his business, 
maintain efficient operation, 
and increase his profits— 
making him a prime pros- 
pect for your equipment. 


In The NATIONAL 
CLEANER, you reach your 
market of value. 


THE 
NATIONAL 
CLEANER 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 











Time To Think 
lo the Editor 
] 


I sincerely hope that some good 
will come of your meeting of June 27 
As I stated during the meeting, I be 
lieve the 
dustry at the moment is that a portion 
ot the 


unknown, will push the pank button 


greatest concern to the in- 


industry, through fear of an 
It would seem to me that the great 
est service your magazine can do is 
to urge your readers to intelligently 
unalyze the future of coin-operated 
drycleaning machines and not to, in 
haste, do things that will harin both 
themselves and the industry 
R. S. WALKER 
Cleaners Management Co 
Omaha, Neb 


Permission Granted 


To the Editor 

We would appreciate very muc h re 
ceiving your permission to reprint an 
article that appeared in the June 1960 
issue of THe NATIONAL CLEANER. The 
urticle was entitled “Here's a Pattern 
for Success.” 

Che article will be used in a month 
lv fiver to be distributed to our sales 
force, We 
yvour mstructions is to the prope! 


lit line 


shall be happy to follow 


I. D. Curtis 

Sales Promotion 

L. M. Berry and Company 
ne Directory Advertising 
Dayton, Ohio 


Happy To Oblige 
lo the Editor 


I have just re id the article “How 


Newspaper Advertising Can Help 
You’ on page 83 in the 1960 February 
issue of your magazine NATIONAI 


CLEANER & Dyer! This is without any 
doubt one of the finest articles I have 
ever read on merchandising methods 


1 measurements 


ie 

I'm with the local newspaper The 
Evanst ille Courier and Press and we 
do have the Planned Advertising Pro- 
gram which vou refer to in this article 
But this article goes much deeper 
into the mer« handising for cleaners 

I sincerely believe that vou have 
prepared an excellent guide for sub 

} 


scribers and. if properly executed by 


lo« il mM wspapers ind with a littl im 


igination on the part of the cle ner 
in ivi man i successful idvertising 
} evit rie 
‘ } ld he t 


VME CUSTOMERS ALWAYS WRUUE 


the cleaners, your advantage and 

mine if I could secure a copy of 

this magazine or a reproduction of 
this article 

RoBeRT GLASCOCK 

Retail Advertising Department 

Evansville Printing Corporation 


Evansville, Ind 


Speech on Promotion 


lo the Editor: 

I am preparing an address to be 
given at a forthcoming meeting of 
laundry and drycleaning executives 

Please give me articles and sugges- 
tions on the most successful retail pro- 
motions used throughout the nation 
within the past five years or any other 
information or statistics which would 
assist me 
President 
Advertising Agency, Inc 

Columbus, Ohio 


Cye LANDY 
Cve Landy 


The subject of the writer's speech 
was covered in our Guidebook issue of 
February 1960.—Eprror 


Cleaning Linings 
lo the Editor 
We have received your name from 
the National Institute of Drycleaning 
in Marvland 
Please send us whatever information 
or bulletins you may have on lining 
spotting in furs and lining cleaning by 
means of immersion and _furrier’s 
method 
Met Srem, President 
Alaska-Arctic Furs 
Seattle, Wash 


The information wanted appears in 
the “Manual for Management” section 
of our annual Guidebook issue—the 
latest February, 1960.—Eprror 


Clean-Only Pricing 


lo the Editor 

In your editorial on page 20 of the 
June 1960 Nationa CLEANER under 
the paragraph entitled “A Few Words 


Let's Hear From You .. . 
We welcome your inquiries, your 
views about every phase of the dry 
cleaning industry, your problems and 
your solutions to problems. Address 
The Editor 

The National Cleaner 

466 Lexington Avenue 

New York 17, N. Y 









of Wisdom” I think you have given 
some good advice, as far as you went. 

But I think you should also advise 
a bit of caution as to pricing this serv- 
ice. Many people seem to think that it 
can be profitably sold at a low price. 

The fact remains that all costs ex- 
cept the cost of finishing the garments 
will remain, and consequently only 
this cost should be taken into consid- 
eration for price reduction. 

Those people who sell “clean only” 
for half the price of clean-and-finish 
(as seems to be the trend) are going 
to receive a rough shock when they 
see their profit and loss statement. 

Witpur H. Kean 
Kean’'s 


Baton Rouge, La. 


Clean-Only Details 
To the Editor: 

We have read your article in this 
month’s [June 1960] issue regarding 
“clean only” service and we are heart- 
ily in agreement with you on the mat- 
ter. 

Please advise us the names of plants 
that are doing this on a successful 
basis, or the names of individuals 
whom we might contact for further 
information 

GRAYDON W. COLLIER 
Graydon Collier 
Anderson, Ind 


Scholarship Visitor 


To the Editor: 

One of my staff, a Mr. Rupert Nicoll, 
who manages a 10-press drycleaning 
plant which we operate in a southern 
suburb of Melbourne, is visiting 
U. S. A. shortly, to do the Manage- 
ment Course at NID. 

He has won a scholarship sponsored 
by a large drvcleaning machinery firm, 
Horscrofts, in Melbourne, and this pro- 
vides for his fares and attendance at 
the school. 

At the conclusion of the Manage- 
ment Course my firm is sponsoring him 
for a further three weeks in the 
U. S. A. to visit other more progressive 
plants whilst he is in the country 

Business is mighty tough in Mel- 
bourne, and most drycleaners are get- 
ting together to try and improve the 
volume through collective advertising 
and a public relations programme. | 
sure hope it works! 

R. L. B. Giass 

General Manager 

Brown-Gouge Limited 

Victoria, Australia 
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HANDY RACK 
FOR SLEEVERS 
and CLAMPS 





AIR and STEAM 
TIMER 
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PULL-OUT 
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REVOLVING 


NEW STEP-O-MATIC 
REMOTE CONTROLS 





Qutomatically...rs YOU WISH 


WICHITA. PRE 


You get steam followed by air. . 


. or steam and 


air together. A selection for every type of fabric 


and every garment. 
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AT LAST ...a steam-air 
finisher designed to do SO 
much for SO many gar- 
ments. The Fashioner 
Model A-3 is brand new... 
completely revolutionary 
It’s the finisher you hoped 
someone would make tc 
handle ALL fabrics. Our en- 
gineers have done the job! 
The Fashioner serves all the 
needs of wool finishing, PLUS 
the finishing of silks, sport 
shirts, short jackets, cotton 
wash-and-wear, heavy duck 
jackets ... and many, many 
other items. Here is unequaled 
versatility that will cut finish- 
ing costs at the most expensive 
point in your operation. 





We are proud of the record Model A-3 

is setting for trouble-free operation. 
You, too, will be proud to have a 
Fashioner in your plant. We personally 
guarantee the Fashioner to be the finest 
stearm-air finisher in the world. 
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DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES. SYRACUSE. N Y — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


















La 


Why 
TRAINED ENS 


always willing to nelp you in location selection, business planning, work flow, financing, 
maintenance, new systematic methods and general BUSINESS COUNSELLING. You 

deal with but one company for all your needs. Prosperity believes that you can be best 
served by DIRECT SALES and representation. To encourage and make possible your 
operational expansion we offer a completely new LEASE PLAN based on sound financing. 
A special engineering department makes PLANT PLANNING easily available. Our large 
network of regional offices assures you of PARTS AND SERVICE regardless of your 
location. Your operators will be more efficient as they will be trained by our competent 
DEMONSTRATORS. Yes, you can be positive with Prosperity personnel . . . all FACTORY 
TRAINED to serve you direct. 








Registered Trademark, Copyright 1960, The Prosperity ( 











